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Add DOUGHBOY M Mash arene 


YOUR OWN Mixed Mashes 


Put a fresh sales punch into your poultry feed business'! 
Add Doughboy Mash Concentrate combined with Con- 
trolled Cereal Grasses to your feeds and get Mother 
Nature’s exclusive formula. Have the newest tresh, green 
grass sales story to tell. Controlled Cereal Grasses are 
not ordinary green grasses They are succulent young 
green cereal grasses of wheat, oats, rye and barley, grown 
on specially treated soils of exactly the right chemical 
composition to make them high in nutritive value. They 
are cut and processed during a five to seven day 
period when they are at the peak of vitamin potency 
and mineral content. Everyone knows the value of 
greens feeding—so get this new type of greens feeding 
with Controlled Cereal Grasses—give your business a 
point-of-difference to create sales and make money 


DOUGHBOY MILLS, INC. 


NEW RICHMOND, WISCONSIN 


Without obligation to me, please a 


send complete details on Dough- 
Address 


boy's fresh green grass sales story. 


Name 
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View Showing 
Triple Action Dry 
Feed Mixer 


View Showing 
Pneumatic Attrition 
Mill and Feeder, 
Scalper and 
Magnetic Separator 
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Hoge & Gumm 


Jackson, Wis. 


HEN Hoge & Gumm decided to add a feed grind- 
ing and mixing plant to their general store and 


elevator they selected Strong-Scott equipment. 


Installed in their feed plant is a Pneumatic Attrition 
Mill; Triple Action Dry Feed Mixer; Feeder, Scalper 
& Magnetic Separator; Head Drives; Cob Crushers; 
Strottco Belting and Buckets; V-Belt Drives, etc. 


Altho this plant takes up very little room in their 
warehouse, it does a large grinding and mixing business 


and operates as a one-man plant. 


Mr. Hoge says: “It has increased our elevator and 
general store business and will show a nice profit at the 


end of the year.” 


It may be possible that we can help you take ad- 
vantage of a similar situation. Write us—an in- 


terview does not obligate you in any way. 


Everything Jor Fvery Mill, Elevator 
and Feed Plant 
he Strong-Scott Mfg Co. 


Branch Office: Great Falls, Minneapolis Minn. 


FRED H. CHASE, Representative 
Box 124 Oshkosh, Wis. Telephone 8187 
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SIDNEY* 
MIXERS 


mix faster, better, 
make more profit! 


@ You can save money by 
investing in the Sidney 
KWIK-MIX mixer — the fav- 
orite in hundreds of mills. 
Available in several sizes— 
all fast, quiet, economical to 
operate. Motor driven, flat 
and V-belt models. 


Manutacturers of: 


Corn Crackers and Graders 
Grain and Seed Cleaners 
Ear Corn Crushers 

Electric Truck Hoists 

Corn Shellers 

F ed Mixers 

Elcvators 


WRITE TODAY 


Get complete details and 
pric:s on the machinery 
you need—no obligation. 


The 
SIDNEY Machinery Co. 


“Manufacturers for 75 years” @ SIDNEY, OHIO 


-——Better Built Bags 


BAG FACTORIES - COTTON MILL - BLEACHERY 


TALK asour 


(Quoted from a Customer's letter) 


“Here comesa bouquet for you 

and your entire organization. 
tr vr It is a pleasure to do 
business with a swell outfit 
like you have.” 


WERTHAN BAG CORPORATION 
NASHVILLE — NEW ORLEANS 


FRANKE GRAIN CO. 


ESTABLISHED 1892 


Jobbers of... 
Wheat 
Wheat Middlings 
Rye Middlinga 
Malt Sprouts 
Anewens Grains 
Linseed Meal 
Soybean Meal 
Oatfeed 


GRAIN AND STOCK EXCHANGE 


MILWAUKEE 
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One of These Days 


DRIED MILK 


Will Bring More Money 


THERE NEVER WAS A BETTER TIME 


TO GET OUR PRICE 


La Budde Feed & Grain Co. 


“The Milkman of the Northwest” 


741 N. Milwaukee St. Milwaukee, Wis. 
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GROWING MASH 


Time is past when poultry raisers heaved a sigh of relief and sat back 
to take it easy after their chicks were through the critical starting weeks. 
They now realize that success demands a well-balanced feeding program 
between the starting and laying stages. Cash in on this summer business 
by selling ARCADY GROWING MASH — a superior feed for a huge 


market. There are profits for you and success for your feeders. 


CONSIDER THESE FEATURES ARCADY POULTRY SUPPLEMENTS 


QUALITY — Raw materials make the Grain feeding need not cut into your sales 
feed. In Arcady’s own modern laboratories and profits. Grain feeders buy ARCADY 


every ingredient must pass rigid tests before POULTRY SUPPLEMENTS to balance up 
it is accepted for blending. 


their home grains and make better, more 
profitable poultry rations. ARCADY POUL- 
TRY SUPPLEMENTS are products of sci- 
entific research. They furnish exactly what 
grain lacks to make completely balanced, 


result-producing growing and laying mash. 


CONDENSED BUTTERMILK— 


Arcady Growing Mash contains it in the right 
quantity and quality to supply important milk 
proteins, minerals and vitamins. 


LIVER MEAL —A rich source of or- 
ganic iron and vitamin G (riboflavin). Ar- PREMIUMS 


cady’s vacuum-processed liver meal is prac- Dealers report Arcady’s gener- 


tically 100 per cent as effective as fresh liver. ous consumer premium offer a 
big stimulant to sales. “Gets 
WHEAT GERM OIL — Arcady : 
Growing Mash is reenforced with ADM 
Cold-Pressed Wheat Germ Oil, nature’s rich- 


est source of the reproductive vitamin E. 


new customers — sells more to 
regulars.” Attractive 24-page 
premium catalogs furnished for 
free distribution to your trade. 


FEEDS 


TESTED fer All Live Stock and Poultry 


ARCADY FARMS MILLING COMPANY: 223 WEST JACKSON BLVD. CHICAGO, ILL. 
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father and son feed 


Brain 


peps up ailing business 


ARTICULARLY in building up 

a new business or in change 

of proprietorship of an old one 
is the type of management the fun- 
damental factor in profit or loss. 
This has been demonstrated during 
nearly four years by Charles C. 
Baldwin & Son, of Housatonic, Mass- 
achusetts. The personnel is exactly 
what the firm name suggests; Mr. 
Baldwin, Sr., and Mr. Baldwin, his 
son. 


“Before we took over the feed 
store” the elder Baldwin explained, 
“a number of men attempted to 
operate it, without any lasting suc- 
cess. While we don’t wish to take 
the position of critics, we had al- 
ways felt that it could be a paying 
business, even though better trucks 
and roads had brought much com- 
petition in the form of feed stores 
in very large cities. Several dec- 
ades ago, when the horse was the 
principal transportation, Housatonic 
was something of a gathering cen- 
ter for scores of farmers, and this 
same feed store was one of the 
leading town enterprises. Since 
then it has seen some rocky going, 
however. 


“When we took it over in the 
fall of 1936, many of our friends 
were skeptical. We didn’t work 
any miracles and don't plan to, 
but we did take definite steps to 
put operation of the business on 
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a sound, permanent basis. My boy 
and I decided we could handle it 
ourselves and are still doing it. 


“He had two years experience 
in a feed store in another town, and 
he liked the business. 


“Our job was to be sure we were 
carrying feed and grain that would 
sell; then to let potential customers 
know we had it, right there on our 
floors. In stocking lines and brands 
that would sell, we had the benefit 
of the knowledge of a wholesaler 
who has been in the business over 
thirty years and who has never 
hesitated to place his honest opin- 


“4Service 


ion at the disposal of all his cus- 
tomers. 


“We believe wholeheartedly in 
direct, periodic solicitation, without 
the high pressure angle, for getting 
new customers and cementing good 
will of old ones. But before any 
soliciting is done, we investigate. 
It pays, in nearly four years, we 
have not had a single bad account. 


“After a complete check-up on a 
prospect's business reputation, we 
then went out to drum up trade 
among the desirable consumers. 
It has never been necessary to 
question a customer's standing after 
accepting his account; neither has 


time and money been expended 
on delinquents. 


“Furthermore, having established 
the good standing of the client in 
advance, the question of credit and 
payment loses much of its liability. 
We have found that a good, prac- 
tical arrangement is monthly settle- 
ment from milk checks. We do, 
however, have many cash custom- 
ers. Now we have patronage com- 
ing as far as 25 miles, although 
some of the trade is nearer to other 
feed stores. 


“Solicitation is done by both of 
us, and we use a one-ton truck for 
delivery. We don't believe in sit- 
ting back after making a good im- 
pression; rather, we try to cover our 
ground as a matter of policy, and 
are always ready to explain cheer- 
fully any new brand or product on 
the market. 


“As we are building gradually, 
the importance of making all busi- 
ness policies count in actual results 
can't be over emphasized. We are 
accomplishing this in several ways. 
As has been shown, the advice and 
opinions of a veteran wholesaler 
helped immeasurably in pushing 
the right stock to sell; investigation 
before solicitation has saved both 
dollars and time which would other- 
wise have been spent on collection 
of bad accounts; and periodic, di- 


(Continued on Page Thirty-eight) 
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EASTERN DISTRIBUTORS FOR 


E. R. Squibb & Sons 
EXADOL 


3,000 or more Vitamin A and 
400 or more Vitamin D units 


EXADOL “800D” 
6,000 or more Vitamin A and 
800 or more Vitamin D units 

VioBin Corporation 
REX WHEAT GERM OIL 
A cold processed, extracted 
oil, rich in Vitamin E 
Pabst Brewing Co. 


PABST'S BREWERS DRIED YEAST 


Contains 20,430 Int'l units B1, 
18,160 gammas Riboflavin and 
158,900 gammas Nicotinic Acid 


California Packing Corp. 
REGULAR BIOTOL 


Not less than 85 Vitamin D 
and 600 Vitamin A units 


SUPER BIOTOL 


Not less than 3,000 Vitamin 
A and 400 Vitamin D units 


VITAMIN A OIL 
25,000 U.S. P. X1"A” units 
per grom 


STREAMLINING steps up 


FEED SALES, too. 


The old Iron Horse has given 
way to the modern Streamliner. New comforts, faster schedules and greater 
transportation values have helped the railroads increase their traffic. 


In the manufacture of poultry, dairy and animal feeds, it also pays to keep 
formulas modernized. Only when formulas are streamlined to give com- 


plete nutritive balance will sales indicate unquestioned performance and 
customer satisfaction. 


To those manufacturers interested in maintaining high quality standards 
while keeping their feeds in pace with today’s requirements, Atkins & 
Durbrow offers the services of a well-trained courteous sales organization, 
ready at all times to provide the finest quality vitamin products available. 


In representing such reputable and well-known manufacturers as E. R. 
Squibb & Sons ("A name you can trust”), the California Packing Corp. 
(Packers of the famous Del Monte Products), the VioBin Corp. (Producers 
of Rex Wheat Germ Oil) and the Pabst Brewing Co. (Producers of Pabst's 
Brewers Dried Yeast), Atkins & Durbrow is able to offer feed manufacturers 
quality products they can depend on. 


Why not join the hundreds of progressive feed manufacturers who have 
already discovered the important sales advantages of associating their 
feeds with such well-known names as “Squibb,” “Del Monte,” ‘Rex’ and 
Pabst’? The A & D representatives serving your area will be glad to give 
you full information. See him the next time he calls. You'll find him the 
type of man you like to do business with —a true representative of a 
quality house. 


ATKINS & DURBROW, rnc. 


(Proprietors of The OK Company) 


165 JOHN STREET, NEW YORK, N.Y. 


CHICAGO BOSTON DETROIT 
1524 South Western Avenue 177 Milk Street 3023 Vicksburg Avenue 
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WO men drove into the farm- 

ers yard a short distance 

from Eureka, Ill. They brought 
their automobile to a slow halt 
close to where Clem Jones was 
inspecting his flock of chickens. 

“Hello, Joe,” said farmer Jones, 
extending his hand in welcome. 

“How've you been,” came the 
reply. “Say, Clem, I want you to 
meet Mort Higgins of the Blank 
Feed Co. You know we handle 
his company’s products and they 
certainly give topnotch feeding re- 
sults.” 

Greetings exchanged, Mr. Hig- 
gins launched his sales approach 
and told in effective language the 
story behind Blank feeds. Farmer 
Jones listened fairly attentively and 
when Mr. Higgins had finished said: 

“Well, Mr. Higgins, no doubt you 
have a good product but I can't 
give you an order today. You can 
be sure, however, that when I need 
anything in the feed line I will be 
in to see Joe. I've known him for 
many years and give him all my 
business.” 


i. 
i. 


servicing farm customers is 


that pays leman well 


The Eureka Farmers Co-op was 
founded in 1905. At that time it was 
managed by P. A. Felter. In 1925 
Mr. Leman was named manager 
and since then the firm has 
branched out from a mere buying 
station for grain to a firm dealing 
in feeds, fertilizer, hog feeders, 
fence posts, electric fences and 
numerous other specialities as well 
as grain. 

It was this branching into other 
fields, instigated by Mr. Leman, 
which has added considerably to 
the firm's profits in the past 15 
years. Mr. Leman finds that hand- 


Periodically Mr. Leman conducts 
farmer meetings in conjunction with 
the firm which supplies his feed. 
These meetings are always well 
attended and serve to acquaint cus- 
tomers with modern farm feeding 
problems and their solution. When 
farmers have trouble with their 
livestock, Mr. Leman arranges for 
an expert to investigate their prob- 
lem and attempt to make the nec- 
essary adjustments to effect a cure. 

Although buying grain is a large 
source of income for the Eureka 
firm which has a storage .capacity 
of 60,000 bushels, feed sales did 


The scene you have just wit- 
nessed is one that is likely to take 
place any time Joe Leman, manager 
of the Eureka Farmers Co-op, Eur- 
eka, Ill., goes calling on his trade. 
Farmers within a radius of 25 miles 
of Eureka know Mr. Leman so well 
that they automatically have con- 
fidence in him and the producis 
he handles. 

Mr. Leman’s wide acquaintance 
with farmers in the territory around 
Eureka is based on the fact that he 
was born only five miles distant 
on a large farm. Here he learned 
the problems which farmers en- 
counter in their every day work 
and this early training has given 
Mr. Leman an edge on competitors 
when it comes to dealing with 
the farm trade. 
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JOE LEMAN at his desk. 
Right, display of feeders 
on lawn to attract pros- 
pects. Left, electric 
grain truck dump. 


ling specialties, sidelines and feeds 
has also increased his income from 
grain. In fact, total sales have 
jumped more than 70 per cent since 
the first few years the firm oper- 
ated. 

Mr. Leman is sold on the feed 
he handles and believes that it will 
do everything the manufacturer 
claims. For this reason he has 
found it an easy job to sell his 
farm customers on the feeding pro- 
gram advocated by the manufac- 
turer, since he is enthusiastic about 
the results obtained by his cus- 
tomers. 


contribute $17,664.01 to the gross 
sales of $305,578.88 in 1939. The 
company sold $278,466.59 worth of 
grain to terminal markets and also 
disposed of $6,429.06 worth of fenc- 
ing; $2,296.28 worth of paint and 
$722.94 in salt. 

The firm bought and sold 415,583 
bushels of corn, 199,698 bushels of 
oats, 39,498 bushels of soybeans 
and 31,016 bushels of wheat. 
Despite the fact that the feed 
income may look small in com- 
parison to that of grain, it has to 
be remembered that Mr. Leman 
does not do any custom grinding 
and mixing for his customers. His 
sales of feed are all in the form of 
concentrates which are mixed by 


(Continued on Page Thirty-eight) 
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BORDEN’S ANIMAL NUTRITION LABORATORY 


Elgin, Illinois 


At this new Borden Animal Nutrition Laboratory will be 
centralized an expanded research program. Here will be 
coordinated Borden's many years of research on vitamin 
fortification. Present application of this research wil! be ex- 
tended; new and additional scientific discoveries in biology 
and chemistry of feeds will be developed for practical use. 

Feed manufacturers aware of the constantly growing im- 
portance of nutrition research in building trademarked feeds 
will recognize the value of sharing the advantages of this 
greater service. 


SPECIAL PRODUCTS FOR FEED MANUFACTURERS 
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COOL HEADS AND We have always been reluctant to wave the flag 
CLEAR THINKING since our youthful visits to the vaudeville where 
many of the performers used this method to win 
applause. But display of the flag is popular at present and properly so since 


it is vitally necessary that we all remember our loyalty and our obligation to 
the United States of America. 


The feed trade is now attending a series of conventions in scattered cities 
from coast to coast. And, as at similar gatherings of other industries, the talk 


is largely of war and its consequences — to our businesses and, more import- 
antly, to our nation. 


Just as the continued prosperity of any business is dependent upon the 
prosperity of the entire industry of which it is a part, so is the well-being 
of every industry dependent upon the continuing stability and security of our 
government. More far reaching than this, too, is the fact that our very homes 
and families, our personal liberty and our privilege of living in the American 
way are seriously threatened by any attack, from within or without the 
country, upon our democratic institutions. 


The preservation of these democratic institutions is consequently our first 
concern. They cannot be maintained by the force of mob hysteria for whether 
we go to war as an active or non-belligerent we need cool heads and clear 
thinking if we are to succeed in keeping the enemy from our shores. 


We, in the feed industry, need no call to arms to know that a crisis is at 
hand. As loyal citizens,we have met the test in previous emergencies and are 
willing to do so again with full knowledge that our feed industry is even more 
essential in war than in peace. 


The Feed Bag calls for more thoughtful consideration of our problems as 
expressed by former Senator James A. Reed of Missouri in his address before 
the recent convention of the Central Retail Feed association. As the nation 
strengthens its defenses, let us enlarge and consolidate our feed trade organ- 
izations so that we too may be prepared when the test comes. 


Hysteria, born of the tragedy abroad, must not be permitted to sway us from 
intelligent adherence to our most important obligation which is to keep Old 
Glory ever aloft as the supreme emblem of this free and powerful democracy. 
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much interest shown in 


RUCK competition, the federal 
seed act and methods of com- 
bating poultry diseases were 
in the spotlight as the Missouri, 
Grain, Feed & Millers association 
held its most successful convention 
on record May 23 at Mexico, Mo. 
Attendance soared over the 300 
mark establishing a new record for 
the meeting held this year at the 
Ben Bolt and Hoxey hotels. 
Climaxing the day's session, Guy 
Goode, Centerview, was elected 
president to succeed Forrest Lips- 
comb, Springfield, who had served 
two successful years. Carl Bolte, 
Slater, was elected vice president 
and A. H. Meinershagen, Higgins- 
ville, was re-elected secretary- 
treasurer. 
Directors elected at the annual 
meeting include F. E. Robinson, Pal- 


Dealers’ 


convention at mexico, may 23 


myra; F. M. Sheperd, Louisiana; 
George Klingenberg, Concordia; 
Rex Hendrick, Buckner, and Mr. 
Lipscomb. Holdover directors in- 
clude Henry H. Green, Pattons- 
burg; R. C. Davis, Charleston, Ar- 
thur Mann, Clinton; W. W. Pollock, 
Mexico and Charles Brucks, Glas- 
gow. 

The session opened with an in- 
vocation by Dr. A. A. Wallace, 
pastor, Presbyterian church, Mexi- 
co, and was followed by an ad- 
dress of welcome by Judge Frank 
Hollingsworth to which Mr. Goode 
responded. 

In his annual address, President 
Lipscomb called upon fellow mem- 
bers of the industry to form a “‘fight- 
ing wedge against a force that 
sometimes seems to swallow the 
entire industry in an avalanche of 
political schemes of theorists, and 
to clean up the unregulated trucker 
who is not in the class of the tax- 
paying merchant.” 

Taking the New Deal administra- 
tion to task, Mr. Lipscomb said: 

“With the problems we are fac- 
ing today it seems to me that now 
is a critical time, and we must act 
in unison to protect the shreds of an 
economical system of distribution 
of agricultural products. As we look 
back over seven years of the New 


SCENES at the Missouri con- 
vention. Left to right, top to 
bottom: Portion of board of di- 
rectors; Roger Annan, new sec- 
retary-treasurer, Grain & Feed 
Dealers National association; 
W. E. Culbertson and A. H. 
Meinershagen, Illinois and Mis- 
souri secretaries, respectively; 
Henry Greene with R. O. Wil- 
son, A. E. Staley Mfg. Co.; 
George Dowling, Oyster Shell 
Products Corp., congratulates 
Vice-President Carl Bolte, and 
President Forrest Lipscomb. 


Deal and compare it with seven 
years of pre-New Deal administra- 
tion, we find by record as furnished 
by our government that the cost 
of running the Department of Ag- 
riculture alone is 414 per cent 
greater than the previous period, 
yet the value of farm income drop- 
ped 15 per cent. In the past seven 
years the cost of federal govern- 
ment has been 92 per cent greater 
and the federal tax burden 19 per 
cent greater than in the earlier 
period. Could it be possible that 
through this artificial means of 
spending and taxing to reach eco- 
nomic security we have lost sight 
of the fundamental plan that has 
for 150 years made us a producing 
nation?” 

Mr. Lipscomb pointed out that the 
transportation of grain and farm 
products by truck has increased 
sensationally. 

“We, as an association must con- 
tinue the policy of clearing up the 
unregulated trucker and protect the 
operations of the privately-owned, 
tax-paying business,” Mr. Lipscomb 
told the members. 

In his annual report, Secretary 
Meinershagen called attention to 
the accomplishments of the associa- 
tion during the past year and 
pointed out the effect of increased 
government regulation of business. 

“The diminishing prospects of a 
reasonable margin of profit, high 
cost of financing and the trouble 
and expense of making out and fil- 
ing all the reports required bear 
hard on the struggling business 
man,” said Mr. Meinershagen. ‘He 
not only has to look after his im- 
mediate job of buying raw materi- 
als, manufacturing, selling, etc., but 
must also be something of an ex- 
pert in the field of labor relations, 
wages and hours, measures, safety 
precautions, workmen's compensa- 


(Continued on Page Forty) 


THE FEED BAG — June, 1940 


a 


m 
> 
< 


UNIFORMITY 
PURITY 
EFFICACY 


les fast, sturdy growth that 
shortens the non-income period 
—lets your poultrymen quickly 
turn flocks into cash, in terms of broilers and early- 
laying pullets! 
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This year, help your poultrymen secure fast, sturdy 
growth — increase their profits and yours! How? Be 
sure your mashes contain vitamins A and D from a 
dependable source. These vitamins promote growth 
—help build strong, sturdy bodies—shorten the non- 
productive period! 


You can be sure of a rich, dependable source of 
vitamins A and D, when you fortify your feeds with 


*4 trademark of E. R. Squibb & Sons 


EXADOL 


HIGH POTENCY VITAMIN A ano D OIL 


Eastern Sales Agents Mid-Western Sales Agents 
THE O.K. COMPANY THOMPSON-HAYWARD CO. 
1524 S.Westerm Ave., Chicago Kansas City, Mo- 
Pacific Coast Sales Offices 
—. R. SQUIBB & SONS 
Los Angeles, Cal. San Francisco, Cal. Seattle, Wash. 
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Helps build bodies fast for broilers 
—or early-laying pullets! 


EXADOL* — Squibb’s High Potency A and D Oil. 
Exadol is guaranteed to contain 3,000 (or more) vita- 
min A, U.S.P. XI units, and 400 (or more) vitamin D, 
A.O.A.C. chick units, per gram. The guaranteed vita- 
min A potency of Exadol is about five times, and the 
vitamin D potency is nearly five times, the minimum 
requirements for a U.S.P. cod liver oil. 


This year, promote fast growth in your sales — with 
EXADOL, the oil of pre-tested, proved potency. Help 
your poultrymen have cash available to buy feeds. 


EXADOL is offered on contract at firm prices, for 
three months’ delivery. Write for all the facts. Mail the 
coupon for the Free Squibb Vitamin Feeding Folder. 


SQUIBB — a name you can trust 


E. R. SQUIBB & SONS FB.-6 
Veterinary and Animal Feeding Products Division 


745 FIFTH AVENUE, NEW YORK CITY 


Please send your new Portfolio,“Squibb’s Contribution 
to Vitamin Feeding”. I understand this places us under 
no obligation. 
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Central Dealers 


ILL the rumble of blitz- 
kreig war affect the feed 
business? Is the average 
feed dealer exempt from the pro- 
visions of the wage and hour law? 
Is itinerant merchant trucker com- 
petition increasing? What are the 
new trends in barley? Is the United 
States prepared for a major war? 
These and numerous other im- 
portant questions filled the air in 
assembly halls, of the 16th annual 
convention of the Central Retail 
Feed association June 3-4 at Mil- 
waukee. The convention was, in 
many respects, the most interesting 
in years, because of the variety of 
problems presented the dealers. 
Overshadowing all perhaps, was 
the discussion of our national de- 
fense, and the possibility that the 
United States, and all its business 
institutions, might be affected by 
the war, no matter who the victors. 
Spirited, too, were the discussions 
on the increasing, harrassing gov- 
ernmental regulation of business. 
The convention was opened by 
an address of welcome given by 
E. H. Hiemke, president, Milwaukee 
Grain & Stock Exchange. He com- 
plimented the association on its 


mix merchandising problems 
with war and tax confabs 


growth, expressed hope that the 
country would emerge from these 
troubled times, and stressed the 
fine barley improvement work 
being done in the state. 

Milwaukee's 33 year old mayor, 
Carl Zeidler, gave the second ad- 
dress of welcome, dwelling on the 
average American's heritage of 
freedom, and urging everyone to 
protect this heritage. 

Using Americanism as his sub- 
ject, John A. Becker, Wm. Becker 
Co., Monroe, president of the Cen- 
tral association, brought out some 
very excellent points concerning 
the duty of all true Americans in 
tional association, told of the im- 


these troubled times. His complete 
address will be found on page 27 
of this issue of The Feed Bag. 
The importance of experimental 
station work was discussed by 
Noble Clark, assistant director, 
Wisconsin Agricultural Experiment 
station, Madison. He dwelt on the 
great discoveries which have come 
from this research, benefitting not 
only agriculture and the feed in- 
dustry, but the world at large. His 
address will be published in full 
in the July issue of The Feed Bag. 
Ray B. Bowden, executive vice 
president, Grain & Feed Dealers Na- 


(Continued on Page Twenty-eight) 


CENTRAL convention photos. Top row, left to right: Hon. James A. 
Reed at the railroad station, group at registration desk, Milwaukee's 
Mayor Carl Zeidler drinks milk, dealers in Deutsch & Sickert parlors, Vic 
Holliday, sales manager Cliffs-Dow Chemical Co., R. M. Comstock and 
Roy Marquette, Standard Seed Co., feed La Budde's cow. Center row: 
Mrs, R. Young and Mrs. Walter Burton, Harvard, Ill., lunch at the Nitra- 
gin room, Dan Lewis, Casey Jones, Wayne Fish and Charles Devers, 
W. R. Graham, American Dairies, Inc., crowd at "Feed Information 
Please" broadcast, Max Leopold, Vesper, Wis., and John Stratton. Lower 
row: Tom Dyer, Sargent & Co., at mike, Clifford V. Gregory, speaker, 
experts on radio program, Burton Bigelow, Ernest Bollmann, Louis Maasch, 
Ashippun, Wis., and John Jouno, Stratton Grain Co., E. H. Hiemke ex- 
tends Exchange welcome, Roland Reinders, Elm Grove. 
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FARMERS ARE BRAGGING ABOUT... 


GOOD BEST! 


MADE THE 


HUBBARD SUNSHINE Way 


% Vince Mongeau, Manager of the 
Good Thunder Grain Company, put 
Good Thunder on the air over KYSM 
May 4, 1940. 


Saturday, May 4, was Good Thunder Day on the HUB- 
BARD SUNSHINE Dinnertime Hour. Through the 
courtesy of Vince Mongeau, the town of Good Thunder, 
Minnesota, told its story to the world from Good 
Thunder. By remote control, the program was carried 
to Mankato and broadcast over KYSM. 


Everybody turned out to help make it an event for 
Vince as well as the town. His brand of feeds—GOOD 
THUNDER’S BEST, made The HUBBARD SUN- 
SHINE Way—was the feature of the program. 


If you want to know what a man can do with the 
HUBBARD SUNSHINE set-up, write Mr. Mongeau. 
In the grain business five years, he began a year ago 
to make a complete line of balanced rations The HUB- 
BARD SUNSHINE Way. “We’re doing O.K.,” says 
Vince. “Our business is increasing rapidly. Farmers 
are bragging about our feeds, which means they’ve 
found they’re getting a bigger value—and value builds 
a business.” 


Partial view of the crowd attending the broadcast 


Mr. Mongeau (extreme left pack row ) and other 
Good Thunder Businessmen on the broadcast 


Hubbard Charts a Complete Course 
to Bigger Success inthe Feed Business 


To those men who want to build a profitable business 
under their own brand name, Hubbard Milling Company 
brings a complete program—research, management, sales, 
and advertising helps. The HUBBARD 
SUNSHINE Way builds a feed business 
on an outstanding value. There’s no 
obligation in writing for details. Get 
the new and complete story of The 
HUBBARD SUNSHINE Way. 


Hubbar 


EASTERN BRANCH 


Milling Co. 


410 ELEVENTH STREET, AMBRIDGE, PA 
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Millers Tell How 
To Boost Sales 


Merchandising of feeds stole the spot- 
light at the clinic staged in conjunction 
with the annual convention of the Ameri- 
can Millers Association, held at Indian- 
apolis on May 13. 

Ernie Boldt, Boldt Milling Co., Waynes- 
town, Ind. sounded an important note by 
stating the present day success in the feed 
business is dependent upon getting results 
for the farmer-feeder. Mr. Boldt also told 
of the successful group mestings, for men 
and women, which his firm stages once 
a year in the fall. These meetings, with 
separate sessions for men and women, 
have been built up from 50 to 100 at- 


tendance. In this connection a cake bak- 
ing session is staged for the women. 


E. M. Haynes, Portland, Ind., also told 
of successful ways of selling feed at retail, 
stressing the vital phase of doing a good 
service job on “key” feeders. 

In the election, Perry Hayden, Hayden 
Flour Mills, Tecumseh, Mich., was _ re- 
elected president; Emmet Loy, Loy’s Mills, 
Brookville, O., vice president, and Miss 
L. V. Peridue, secretary-treasurer; directors, 
J. L. Davis, Seymour, Ind.; Frank Yost, 
Hopkinsville, Ky., E. M. Haynes, Portland, 
Ind., Robert V. Harris, Mount Pleasant, 
Mich., Austin Cole, Chester Ill, S. W. 
Wulff, St. Charles, Mo., A. J. Weisenberger, 
Midway, Ky., and Homer Tremaine, Lima, 
Ohio. 


DEALERS! PICK-UP 
FOR YOUR SUMMER PROFITS! 


Sell Quaker Sugared Schumacher Feed because this famous 
blend of 4 basic grains makes a profitable supplement to 


summer pasture, for hog, dairy and beef cattle raisers! 


2 ac TUBERS 


CHIC AGO. 


UGARED SCHUMACHER 
is one example of the great 


profit opportunities in the 
Quaker Feed Line — leaders in 
quality, assortment, advertising 
and merchandising. 


Some of America’s foremost 


stock farmers find Quaker Sug- 
ared Schumacher a wonderful 
all-round blend of oats, wheat, 
barley and corn, yet it is better 
than any of these alone, because 
Sugared Schumacher has miner- 


als and molasses added to give it 
extra palatability and food value. 


For details of a Quaker Feed 


dealership, write to: 


THE QUAKER OATS COMPANY, CHICAGO, ILL. 


Harold “Dodd” Theile, who has taken 
over the secretaryship of the Western 
Grain and Feed association, Des Moines, 
Ia., following the, resignation of Ron Ken- 
nedy, is busy with his new tasks, accord- 
ing to reports. Mr. Theile, whose father 
Edward Theile, is a grain man, has been 
football coach at Fort Dodge High School 
and Junior college during the past five 
years, and also teaching economics, civics 
and law. Ron Kennedy, former secretary, 
is now with the lowa Chain Store Council, 
Cedar Rapids, Ia. 


NEW VITAPANE PROMOTION 

Promotion for the 1940 fall campaign is 
being planned by the Arvey Corp., Chi- 
cago, manufacturers of R.-V Lite Vitapane. 
The new material includes illustrated fol- 
ders, counter stands and window posters. 
R-V Lite Vitapane is now sold through 
hatcheries, hardware, lumber, seed, feed 
and poultry supply dealers and is used in 
poultry houses, storm doors and windows, 
cold frames, in fact, anywhere that glass 
is used. The product was introduced to 
the trade last year. 


— 
SOYBEAN SECOND 

Corn and wheat, principal crops of In- 
diana, are giving way to soybeans, ac- 
cording to reports from the Hoosier state. 
This year 3,854,000 acres will be devoted 
to corn, 1,540,000 to wheat and 1,652,000 
acres to soybeans. Hoosiers apparently 
like soybean crops, because they fit into 
the AAA program better than wheat and 
are not considered a soil-depleting crop 
when grown for hay. 


@ F. F. GRABER has been named chair- 
man of the department of agronomy, Uni- 
versity of Wisconsin, to succeed O. A. 
Aamodt who resigned to become princi- 
pal agronomist, division of forage crops 
and diseases, department of agriculture. 
Graber is well known for his work in 
alfalfa development. 
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EVAMPING of advertising pol- 

icy recently worked out very 

well for the Wolfe Grain Co., 
Shipshewana, Ind., according to 
L. H. Higgins, sales manager. 

The experience of this firm in 
planning an effective advertising 
campaign shows what can be done 
along this line when the problem 
is studied, when a firm has the 
courage to inaugurate new meth- 
ods. 

“Some time ago we came to the 
conclusion that our newspaper ad- 
vertising was not pulling,’’ writes 
Mr. Higgins. “We even advertised 
prices on certain standard items 
ridiculously low as a test to deter- 
mine whether people read the ad- 
vertisements or simply glanced over 
them. 

“We found that unless there was 
something in the form of a picture, 
unusual cut or out of the ordinary 
statement in large type, the adver- 
tisement was not read and our 
money was wasted. 


overhauled wana feed ads 


Sales 


for wolfe grain company 


“We decided to try out a different 
type of advertisement using actual 
photographs of buildings, equip- 
ment, poultry, stock, hogs, etc., de- 
pending on the season of the year 
and just what items we cared to 
put particular advertising stress 
upon. 

“The enclosed copy is the result 
of our first efforts. You will note 
we have worked in a very good 
testimonial statement from Mr. 
Gemmill. 

“We have had dozens of people 
comment favorably on this adver- 
tisement. We have to date been 


able to line up two smaller broiler 
plants and three new dealers sim- 
ply by taking them direct to that 
broiler plant and having them talk 
to Mr. Gemmill and look over the 
plant. Our salesmen had been con- 
tacting these prospects for some 
time with indifferent success, but 
when they could see as well as 
hear, we got the business. 

“We plan to continue with this 
type of advertising throughout the 
year. It no doubt would be well to 
include the picture of the owner or 


(Continued on Page Thirty-two) 


Stop heavy losses from coccidiosis by feeding Wana 
C-Ka-Gene Starter, a proven feed, guaranteed against 
losses by bloody coccidiosis, scientifically balanced of 


AN EXTRA PUSH THIS YEAR--1940 


IF CHICKENS, HOGS, AND COWS COULD ONLY TALK, THIS IS WHAT THEY WOULD SAY, | WANT 


WANA FEEDS 


quality ingredients to assure every nutritional factor 
that contributes to the growth, health and vigor of the 
baby chick, putting you in line for laying chickens. 


Wana Starter contains Carotene, a vitamin A con- 
centrate, alfalfa leaf meal, proper mineral mixture, and 
iodine and manganese. 


The Fag a4 — plant in Northern Indiana, if 
not in the entire state. capacity, 1,500 chicks 
week of the year, or 18,000 at market age. This 
Ligonier, Indiana, and operated 


This Plant Uses Wana Starter and Wana Broiler Ration Exclesively 


Mr. Gemmill says, ‘‘ 

a fine start on my chicks by using Wana Starter the 
first week or ten days. After that I must grow them 
as rapidly as possible, so for this purpose I use Wana 
Broiler Ration. I market my birds between the ages 
of 8 to 12 weeks at weights ranging between 21, to 4 


I get excellent livability and 


pounds. Poultry buyers compliment me and pay a 
premium for having birds with deep yellow pigmen- 
tation, full plump breasts, good feathering and a min- 
imum of barebacks. I have run feeding tests on other 
commercial feeds and mixes but find that Wana Feeds 


WANA DAIRY FAMILY 
Namely— 

Wana 34% Dairy Supplement 

Wana Subote Feed 

Wana 16% Dairy Feed 

Wana Sweet Stock Feed 


Milk and cream are another big 
source of income on the farm today. 
Are your cows producing as they 
should? 


pound of producing broiler flesh and by producing 
broilers that command a premium price due to this 
high quality.’ 

The same feed that Mr. Gemmill uses is available 
to everyone. The highest quality feed is always the 


germination test of 90% or better. Advise buying now before the 
Price goes higher. 

Clover end alfalfa seeds priced right. We have a full line off 
these seeds. 


HOG FEEDS 


Wana 40% Hog Supplement and Wana Pig and Hog Meal 


feed on the market, see us for price, service, and quality. 


against the world. For results and prices lower than any other hog we 


make me the most profit by cutting down my cost per best and cheapest. 
These seeds are going to raise in price. We have a supply with asa ¥%q of the cost is for labor. 


gum, weeks on 8 grade cows from $42.00 to $62.50 in thirty days’ tima 


¥, of the cost is for the grain ration. 

One dairyman in this vicinity increased his check every two 
by feeding Wana Dairy Feeds. The cows are still increasing. 
can do the same as this feeder by feeding Wana Dairy Feeds. 

gested formulas 


300 Lbs. Corn 400 Lbs. Corn 
100 Lbs. Wana Sweet Stock Feed 200 Lbs. Oats 
200 Lbs. Wana 34% 


You 


100 Lbs. Wana 34” 


FEED THE WANA WAY This new modern feed mill was built to serve the feeders of this community.| _ — 
We invite the public to go through our plant. It is equipped with a laboratory which | 500 Lbs. Total 800 Lbs. Total 
“WANA FEEDS ARE AVAILABLE AT is open every Saturday and Monday of each week. On these days you can bring in 

Indiana Hatcheries, LaGrange F. W. Kromer, Howe your troubles and for by our Wana service man who 500 Lbs. Corn 

will help solve your - troubles, free of charge. Our invitation means you, any reader 100 Lbs. Bran 
Robert Langhlin, Valentine Sturgis and Seed Store, | this advertisement. 100 Lbs. Sweet Stock Peed 
A. E. Miller, Emma . targis We keep pace with the time. Whenever any new machiney or disease control 200 Lbs. Wana 34% 

Wolfe Grain Company, Topeka © Rupp’s Hatchery, Shipshewana |i, released, the Wolfe Grain Company is one of the first to know about it and to Supplement 

C. M. Hochstetler, Honeyville | Rupp’s Hatchery, Middlebury | incorporate it in their plant or feeds. Let us prove our ability to you by your feed- ; 

Ligonier Hatchery, Ligonier Clinton Center Mill, Goshen jing Wana Feeds. 900 Lbs. Total 
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VALUABLE “TRACE” MINERALS 
IN LIME CREST CALCITE FLOUR 
HELP TO MINERALIZE FEEDS 


The “Lime Crest” Calcite Deposit is Located in an Area Recognized by 
Geologists as Rich in Many Minerals 


than a century.” 


The following is quoted from United States Department 
of the Interior, Geological Survey, Professional Paper 180: 
“The mineral deposits of the Franklin area are remarkably 


alike for their great size, their wealth of mineral species, 
and the unusual character of the minerals composing them.” 


“Investigation of the... minerals has extended over more 


The manufacturer who adds Lime Crest 
Calcite Flour to his feeds is automaticaliy 
providing his manufactured feeds with 
Nature’s own mixture of “trace” minerals. 
Every 100 pounds of Lime Crest Calcite 
Flour contains these extra elements be- 
cause the calcite crystals of Lime Crest’s 
unusual geological formation contain nat- 
ural deposits of “trace” mineral combina- 
tions as well as the Calcium in which many 
purchasers are primarily interested. 

This rich store of natural “trace” ele- 
ments, deposited by Nature, is available at 
no additional cost to the feed manufacturer 
who uses Lime Crest Calcite Flour. 


ARE “TRACE” ELEMENTS 
IMPORTANT IN NUTRITION 


“Trace” mineral elements are more im- 
portant in nutrition than is commonly real- 
ized. Scientists the world over are con- 
vinced — by results of biological experi- 
ments —that the so-called “minor” min- 
erals, meaning the iess well known mineral 
elements, play important roles in all nu- 
trition. Even the U. S. Government is now 
working to find methods that will restore 
to depleted soils the “minor” mineral ele- 
ments considered essential to life. 


MANY MINERALS ARE 
ESSENTIAL TO LIFE 


Many such “trace” mineral elements to- 
day are unknown quantities in nutrition — 
their exact body functions remain to be es- 
tablished — yet they are found consistently 
in the analyses of the milk of the animal 
species and in the mineral ash of animals. 
Science has long recognized this as an in- 
dication that they are nutritionally signifi- 
cant. 

One authority states that of the 92 ele- 
ments existing in the universe at least 36 
have been found to be associated in one way 
or another with the fabric of life. Of these 
36 more than half are universally recog- 
nized as essential, although many of them 
occur only in mere traces.* 


IRON, COPPER, COBALT, 
ZINC, IODINE, MANGANESE 


Manganese is a prominent example of a 
“trace” mineral. Its importance is now 


* Scientific references on request. 


fully recognized. Iodine is another ex- 
ample of a secondary element, the propor- 
tionate amounts and values of which have 
been most clearly defined. The action of 
Copper in formation of hemoglobin in the 
blood is definitely established. While the 
importance of Iron is well known the phy- 
siological functions of Zine and Cobalt are 
less fully understood but all three are re- 
garded as essential because of their pres- 
ence in all species of life. 


FORTIFY FEEDS WITH 
ADDITIONAL MINERALS 


Feed manufacturers regularly furnish 
additional amounts of certain nutritive fac- 
tors to feeds where they know that the 
original percentages of these factors have 
been reduced because of processing of feed- 
ing stuffs that are used in feed manufacture. 

Hundreds of feed manufacturers are 
using Lime Crest Calcite Flour to miner- 
alize their trademarked feeds. In this list 
are leaders of the industry as well as 
smaller feed manufacturers serving only a 
locality. Satisfactory mineralization of the 
feeds is proved by continual reorders and 
our long time association with these firms. 


STANDARD MINERAL 
INGREDIENTS PLUS 


Today Calcium, Manganese and Iodine 
are standard ingredients regularly added to 
feeds by nutrition-wise manufacturers. In 
addition to Calcium, Manganese, and Io- 
dine, purchasers of mineralized Lime Crest 
Calcite Flour automatically receive impor- 
tant amounts of “trace” minerals which 
Nature elected to deposit in Lime Crest 
Calcite along with the Calcium. 

If you are not acquainted with Lime 
Crest Calcite products be sure to become 
fully informed of the advantages of min- 
eralizing The Lime Crest Way. 

Learn more about The Lime Crest Way 
of mineralizing feeds. There is no obliga- 
tion. For full information on Calcite Flour, 
Manganesed Calcite Flour, Iodised Calcite 
Flour, or Maniodized (Manganese and Io- 
dine) Calcite Flour, all carrying in addi- 
tion natural combinations of “trace” min- 
erals, address: 


LIMESTONE PRODUCTS CORPORATION 
OF AMERICA, Box 6, NEWTON, N. J. 


Son Joins Father 
At Salsbury’s 


This month Dr. J. E. Salsbury welcomes 
his son, John, into the organization of 
Dr. Salsbury’s Laboratories, after complet- 
ing his degree of bachelor of science and 
doctor of veterinary medicine at the Iowa 
State college, Ames, Iowa. 


Hatcherymen, poultrymen, and manu- 
facturers in allied lines in the poultry 
industry who have seen John G. Salsbury 
at many baby chick conventions as he 
grew up in his father’s business will be 
pleased to know that he is following the 
footsteps of his father, in specializing in 
the control of poultry diseases. 


Six years of study, supplemented by 
world-wide travel to three meetings of the 
World's Poultry Congress, in Cleveland, 
Ohio; Leipzig, Germany; and London, Eng- 
land, have helped prepare him for his 
work. Additional travel throughout the 
major poultry producifg regions of the 
United States has added to his knowledge 
of the needs of the poultry industry. 

Dedicating his services to the elimina- 
tion of losses due to poultry disease, Dr. 
John Salsbury will join his father and 
associates at Dr. Salsbury’s Laboratories 
to help solve the most urgent problem 
facing the industry today. All who are 
aware of the need of greater disease con- 
trol to reduce the excessive mortality and 
to increase the profit of those engaged in 
the poultry industry envision new heights 
of service from this new father and son 
association. 


NEW POLICY 


The board of directors of the Memphis 
Merchants Exchange Clearing association 
have voted to inaugurate futures trading 
in old process soybean oil meal on July 
8, 1940, according to an announcement 
by Theo. H. McCourtney, secretary. 


The options to be carried will be Oc- 
tober, December, January, March and May. 
According to Mr. McCourtney, the ex- 
change contract for soybean oil meal 
provides for delivery basis Decatur, Ill., 
with trading in units of 100 tons. Trading 
rules are now being printed and will be 
ready soon. 
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OR seven years the Waterloo 

Mills, Waterloo, Indiana, has 

earned an extra profit, averag- 
ing $10 a day since installing Diesel 
power, according to Pliny Gratz, 
owner and manager. 

“The amount of electricity we 
consume each 10 hour day would 
cost us 12.50 per day if taken from 
the power lines at prevailing rates, 
yet our 60 h.p. Venn-Severin diesel 
engine provides all the power and 
light we need at an average cost 
of $2.50 per day for fuel oil, depre- 
ciation and repairs,” says Mr. 
Gratz. “This is based on 8 cent oil. 
We could effect a further saving of 
about 50 cents a day if we bought 
our oil in tank car lots.” 

Mr. Gratz is a veteran miller born 
and reared in the business. His 
father began work as a miller when 
16 years old, and later established 
a flour mill in Butler, Indiana. Pliny 
too, began work in his father’s mill 
and at the age of 16, was operating 
a 100 bbl. mill. Later he and his 
father became partners in the busi- 
ness. 

In 1930, he purchased the build- 
ings which were erected in 1896, 
present site of Waterloo Mills, and 
which were operated profitably 
until 1920 when the original owner 
failed because of a speculation 
campaign. 

The plant had been idle 10 years. 
The mill was but a shell and with- 
out equipment when Mr. Gratz 
bought it in 1930. He installed a 
small mill, and later put in two 25- 
bbl. Midget Marvel mills, a No. 30 
Blue Streak Hammer mill feed 
grinder and a supplement mixer. 
Out of his profits from a steadily in- 
creasing business, he built several 
additions to the plant and in July, 
1933, put in the 60 h.p. diesel en- 
gine, set up to drive machinery 
from belts. Every year has shown 
a nice profit, Mr. Gratz reported, al- 
though Waterloo has a population 
of only 1,700. It is strictly an agri- 
cultural vicinity. ‘ 

But getting back to the subject 
of power and its application for 
most economical operation and 
profitable results, he says the pow- 
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saves waterloo mills $10 
daily operating costs 


er costs him only 14 cents per ton, 
counting depreciation for feed 
grinding. Power cost per barrel of 
flour, 6 cents, compared to 20 or 
30 cents with electrical power, ac- 
cording to k.w.h. ratings. 


With a further increase in trade, 
consisting of flour which is sold to 
local stores and farmer customers, 
and custom feed grinding, it was 
necessary to install another Diesel, 
this one a 30 hp. Venn-Severin. 
It is of extra interest and value to 
know, according to Mr. Gratz’ ex- 
perience, that a diesel engine, like 
an automobile, operates most effi- 
ciently under a pull or load. Let an 
automobile engine run idle, and 
it heats and otherwise injures the 
working parts. It works best when 
rolling along the highways. It is 
so with a diesel, but in the same 
manner, it should not be over-load- 
ed so as to operate under a strain 
or laboring pull. 


“In our case where the flour mills 
are operating all day, and the feed 
grinders are off-an-on, the extra 
engine became especially neces- 
sary to obtain even flow of power 
at peak and low loads. This, also 
is more economical. 

“We use soft water exclusively 
for cooling. This from a 140 barrel 
cistern, kept replenished from rain 
on the roof. Its top is 6 feet below 
surface, and has never shown so 


much as a skim of ice, nor have we 
ever lacked adequate supply of 
water. This insures elimination of 
lime formation, and reduces repair 
bills to minimum. We overhaul our 
engine about once every two years, 
tear it down, clean carbon and 
make other necessary adjustments. 
This requires about a day and a 
half. This may not have even been 
necessary — just a precautionary 
measure. In the 7 years we have 
not had to put in new rings—merely 
pull out the pistons, clean the cyl- 
inders—that'’s about all there is to 

Mr. Gratz believes the heavy duty 
type of engine is best for the type 
of work required in their mill, and 
should be selected as to horse pow- 
er ratings based on type and vol- 
ume of work to be done. These 
come in 20, 30, 40, 60, 80, 185, 200, 
250, 300 and 360 horse power sizes, 
and the cost installed is approxi- 
mately $70 per horse power. 


“Cost installed” is the proper ba- 
sis of figuring the price. This in- 
cludes the cooling system and la- 
bor, all ready to touch the starter 
button. With the modern equip- 
ment, diesels can be started just 
like an automobile, and by a pre- 
arranged system of switches, can 
be turned on or off in different parts 
of the building. The installed cost 
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EED and grain dealers in Iowa have 
protested to the state department of 


agriculture and the state department 
of education that a Smith-Hughes instruc- 
tor in one community is mixing feed in his 
classes, and selling it locally, advising 
students that the merchandisers of feed 
are charging too much profit for their pro- 
ducts. The state department of educa- 
tion has advised all high schools that any 
feed thus mixed must comply with all 
state requirements. 

In a recent letter to the Iowa associa- 
tion, a superintendent of public instruc- 
tion said, “I might add that as a result 
of the agricultural night school program 
in one community where the value of 
mineral feeds was discussed, the elevator 


iowa feed 


Men Protest 


man so!d more such feeds the following 
year than at all times previously. It is 
the educational end of feeding in which 
schools are interested. 

And a county agent in that community 
writes, “Not a single pound of supple- 
ment has been sold commercially to any- 


h money on 
ow:”’ 


“Well,” Bill answers, “I concentrate on the 
Dr. Salsb line. That's important, first, be- 
cause Dr, Salsbury’s products are easier to 
sell, When I recommend Dr. Salsbury‘s prod- 
ucts to my customers they recognize the name. 


bury’s products, so I don’t have to spend a 
lot of time trying to sell them. What's more— 


“the Dr. Salsbury line enables me to meet 

every need of my customers for poultry medi- 

cation with dependable products. So, of 

course, I get their confidence, their goodwill 
their business.” 

“I never thought of all that before,”’ I said. 


“Dr. Salsbury’s advertising and merchandis- 
ing programs help me to teach my customers 
the importance of poultry medication, increase 
demand, bring me new customers, and help 
me to make more money. And then, finally— 


DR. SALSBURY’S LABORATORIES, Charles City, Iowa 


A Nation-Wide Poultry Health Sewice 


one. The boys in his class pooled their 
money, did their own mixing and truck- 
ing. Personally I think that the educa- 
tion that has and is being carried out in 
the line of feeds has been a direct blessing 
to reliable feed dealers. Farmers must be 
educated on what constitutes a good feed 
for their own rightful protection. I am 
sure you will agree with me that there 
is too much “skullduggery” being pulled 
on innocent farmers by many quack feed 
dealers. I am sure the home feed dealer 
who cherishes a good reliable product 
welcomes any education that will proper- 
ly inform the farmer and incidentally mean 
much more money in his own pocket. 

“It is true that the program of educa- 
tion is carried out by taxation. This is 
a proper procedure and nobody would 
have it financed differently, because edu- 
cation is for all the people. Naturally, 
the farmers contribute the majority of the 
tax dollars that are used for education.” 


Texas Dealers Elect 
Melcher President 


More than 200 dealers attended the 
forty-third annual convention of the Texas 
Grain & Feed Dealers association at the 
Texas Hotel, Forth Worth, May 10-11. 

Those in attendance heard addresses on 
spring and winter wheat, new grain and 
oil crops, government programs, transpor- 
tation, merchandising and other problems. 
A round table discussion of common prob- 
lems was one of the highlights. 

Officers elected for the coming year 
were T. E. Melcher, El Campo, president; 
W. A. Howard, Dallas, first vice president, 
G. E. Blewett, second vice president; di- 
rectors J. C. Lindsay, Houston, Eugene 
Barks, Tulia, and Charles Wilson, Coleman. 
A. G. Campbell was re-elected secretary 
treasurer, Albert Brown, Lampasas, was 
the retiring president. 

NEW FEED PLANT 

Ralston-Purina Co. will build a feed 
plant at Pocatello, Idaho, according to 
H. G. Ploger, sales manager for western 
states. The plant will have a 100 carload 
monthly capacity, and will make every 
type of feed manufactured by the firm, 


except dog and fox food. 


@ F. R. FISHER, Waupaca, Wis., a state 
senator, and also a flour and feed mill 
owner, has organized Small Employers, 
Inc., an association of small business 
owners who intend to protect themselves 
from the consuming demands of govern- 


mental regulation. 


MILK PRODUCTION 

Wisconsin farmers this year reported the 
highest May Milk production per farm 
since 1930, according to the crop report- 
ing service of the Wisconsin and United 
States departments of agriculture. 

Milk production at the beginning of 
the month was more than eight per cent 
above that of a year ago and about 10 
per cent above the average. Reports from 
farmers indicate that the average milk 
production per farm was 291 pounds. 
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«ae One day I dropped in on my brother, who 
: ain runs a feed store in the next county. ‘‘ Bill,’’ I 
said. ‘‘I’m as good a business man as you, 
but you make about ,twice as 
ss poultry medicines as I do. H 
: 
i “Why? Because they've seen it advertised in 
i ; the state farm paper and in leading poultry 
| magazines. have confidence in Dr. Sals- 
7 = ial R / 
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TOM DYER DR. CHAS. 


VAN HORSSEN 


TS widely advertised ‘Feed 
Information, Please’ program 
at the Central Retail Feed con- 
vention lived up to expectations. 
The assembly hall was jammed 
with feed men who wanted to hear 
the experts answer questions which 
had been submitted in advance. 

The experts—Dr. G. Bohstedt, W. 
B. Griem, Frank Holt, Dr. A. J. Pa- 
cini and Dr. Chas. Van Horssen— 
did not disappoint. They answered 
all correctly except a few “trick” 
questions. The entire program was 
broadcast over the network of six 
stations of the Wisconsin Broad- 
casting system, with Cy Sievert as 
program director and Tom Dyer as 
master of ceremonies. 

The first question “What State 
Had The First Feed Law? The Sec- 
ond? The Third?’ submitted by 
Warren Anderson, Milwaukee, net- 
ted him $5.00 for stumping the ex- 
perts and $1.00 for submitting a 
question used on the program. The 
answer was Rhode Island, 1899, 
Maryland, 1900, and Maine 1900. 

The second question “What State 
Governor Is A Feed and Flour Mil- 
ler?” submitted by John A. Becker, 
Monroe, Wis., also stumped the ex- 
perts. The correct answer is Gover- 
nor Martin of Washington. The ex- 
perts were only partly stumped on 
“What Are The Three Things On A 
Farm That Must Be Broken?” and 
“What Feed Can We Give To Ca- 
pons To Develop Combs?” 

However, on the majority of 
questions concerning real scientific 
problems such as discussions de- 
fining the various vitamins, the ex- 
perts rang up excellent scores. 
Questions which they answered, 
included, “What Is a Therm And 
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How Is It Related To Feed?” “What 
Is Threonine and Who Discovered 
It?’; “Can Poultry Use The Cafe- 
teria Method of Feeding, and Will 
They Tend to Balance Their Ration 
If They Have Grain and a Suitable 
Mash Before Them at All Times?”; 
“What is Pantothenic Acid? Is it of 
Any Use in Feed? What Are Good 
Sources?”; “What Vitamin is Nico- 
tinic Acid? What are its Feed 
Sources?”; ‘Briefly Discuss Vitamin 
E and its Sources in Feed Ma- 
terials,’’; ‘Discuss Riboflavin,”’ etc. 

Those whose questions were used 
on the program, in addition to those 
named obove were: Stanley Nel- 
son, Northrup King & Co., Minne- 
apolis; Mrs. Walter Stauffacher, 
Monroe; J. A. Hass, Door County 
Produce, Sturgeon Bay; Harry Krei- 
mann, Kiel; Roland Reinders, Elm 
Grove; Jacob Hunter, Antigo Flour 


CY SIEVERT 
Program Director 


FRANK HOLT W. B. GRIEM 


& Feed, Antigo; Henry G. Dirks, 
Zachow Elevator & Lumber Co., 
Zachow; Otto Zimmerman, Farmers 
Elevators Co., Waupun; S. E. Lee, 
S. E. Lee & Son, Osseo; Ford P. 
Eshleman, Lake Mills; James Kee- 
gan, Keegan Bros., Richland Cen- 
ter; R. H. Kaercher, Globe Milling 
Co., Watertown; Russell Trumpy, 
Monroe; Fred H. Pittelkow, H. P. 
Schmidt Milling Co., Oshkosh, H. 
F. Keller, Reinders Bros., Elm Grove; 
Wn. N. Knauf, Knauf & Tesch, Chil- 
ton; Simon Schwabenlander, Hilbert 
Elevator Co., Hilbert; E. L. Bartman, 
Wm. O. Goodrich Co.; Archer 
Daniels Midland Co., Milwaukee, 
all of Wisconsin, Wm. I. Sargent, 
Sargent & Co., Des Moines, Ia.; and 
M. E. Shurtleff, The Shurtleff Co., 
Elgin, Ill. 

@ CITY PRODUCE Co., Harrisburg, IIl., 
has been opened by N. Mitsdarfer, Jr. and 
will handle feed and produce. 

@ BARNSTABLE-WARE Feed and Supply, 
Hillsboro, IIl., will build an elevator, with 
R. Spinner in charge. 

@ WILFORD AYLOR and Anthony Meyer, 
Lawrenceburg, Ind., have purchased the 
Tuxedo Feed and Supply and Acme Mill- 
ing Co. 

@ LAWRENCE FRANK, Jefferson, has 
taken over the Jefferson Flour & Feed mill, 
from his father William Frank, who has 
retired. 

@ REESEVILLE Elevator, Reeseville, Wis., 
has built a new addition. 

@ A. F. BURNS, Grantsburg, Wis., has 
taken over the Jefferson Flour & Feed mill, 
and renamed it Mill Products Store. 

@ COOPERATIVE Elevator Co., Hesper, 
Minn., is remodeling its elevator. 


@ ALBERT SOBOTTA, Arcadia has built 
an addition to his feed mill. 


@ 
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There isn’t an argument about the superiority of the ultra-violet 
rays of Old Sol. They’re the tops in vitamin D supply . . . for 
man, beast and fowl. 


But Old Sol doesn’t work with uniform results. He varies his 
hours . . . sulks in the clouds . . . hides his rays during days of 
gloom and rain. These weather limitations, together with the more 
confined methods of modern poultry raising, make desirable a vi- 
tamin D reinforcement to poultry mashes and feeds. 


VITAND is an excellent source of vitamin D . . . containing 
minimums of 400 A.O.A.C. chick units per gram. Its quality is 


"Os : - J high, and from selection of raw materials until shipment of the 
fully-processed VITAND oil, the quality, potency and uniformity 

AandD Vitamin Oil are under watchful chemical and biological laboratory control. 

for Poultry and Animal Feeds Also VIT AND 13s an excellent source of vitamin A, 

containing minimums of 3,000 U.S.P. units per gram. 

oil firms, its manufacture is guarded j 

by chemical and biological labora- Give this dependable supplement a trial . . . and we'll venture that 

you'll standardize on it for the vitamin A and D reinforcement 

comparative records at the VITAND 

Experimental Poultry Farm. for your Starting—Growing—Laying and Breeding Feeds. 


Write to NAPTHOLE, Inc., Boonton, N. J. or these distributors: 


NORTHRUP, KING & CO., Minneapolis, Minn.” KING BROTHERS, Philadelphia, Pa. 

JESSE C. STEWART CO., Pittsburgh, Pa. SAM KRAUS, Fort Wayne, Ind. 

WARNER’S MILLS, Alliance, Ohio WOOSTER FEED MFG. CO, Wooster, Ohio 

HAYNES MILLING CO., Portland, Ind. FARLEY FEED CO., Janesville, Wis. 

V. E. HERTER CO., Dayton, Ohio CHARLES SCHAEFER & SON, Brooklyn, N. Y. 
CORN BELT SUPPLY CO., Sioux City, Iowa GENERAL COMMODITY CORP., Buffalo, N. Y. 


MATHEWS & FRITZ CO., Los Angeles 
Also Warehouse Stocks at: CHICAGO, ILL. @ INDIANAPOLIS, IND. @ LANSING, MICH. 
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ALESMANSHIP, an open forum 

and speeches on technical sub- 

jects will feature the annual 
convention of the Eastern Federa- 
tion of Feed Merchants, to be held 
June 28 and 29th at the Arlington 
hotel, Binghamton, New York, ac- 
cording to Louis E. Thompson, sec- 
retary. 


The program for the meeting, an- 
nounced as one of the most varied 
in years, will include such well 
known men as Dr. Alexander 
Schwareman, research director, 
Spencer Kellogg & Sons; Dr. Allen 
A. Stockdale, National Association 
of Manufacturers, R. C. Borden, the 
Borden Company and C. W. Sie- 
vert, American Dry Milk Institute. 

Dr. Schwarcman will talk on “The 
Magic of Modern Science”. He isa 
world traveler and lecturer, and is 
reported to be an outstanding ora- 
tor who can tell his audience of 
many interesting developments 
throughout the world. 


“Free Enterprise In Free Ameri- 
ca,’ will be the subject of the talk 
by Dr. Allen A. Stockdale. This is 
a vital topic which affects both 
small and large businesses, say 
officials of the Eastern federation, 
and Dr. Stockdale will trace the 
developments of the system and 
its present standing, both from the 
viewpoint of future opportunity and 
legal aspects. It is said that Dr. 
Stockdale is one of the foremost 
authorities on this subject. 


Feed dealers who want to make 
more sales will be interested in the 
talk “Salesmanship That Clicks,” 
by R. C. Borden, director of sales 
promotion, The Borden Co. This 
address will be applicable to many 
feed merchandising problems, and 
will also contain an inspirational 
note, designed to show the possi- 
bilities for greater selling. 


“Dry Milk and Poultry Feed” will 
be the subject of a talk by C. W. 
Sievert, well known throughout the 
feed trade for his intensive studies 
on dry milk and feeds, and his 
many talks at various conventions 
on this topic. 
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offer varied program for 
binghamton convention 


Secretary Thompson will bring 
before the convention such import- 
ant topics for discussion as lien law 
amendments to protect the farm 
supply dealer, garnishment laws, 
the extent of feed delivery service 
and its cost, cost accounting for re- 


OFFICIAL NOTICE 


The annual meeting of the 
Eastern Federation of Feed Mer- 
chants, Inc., will be held at the 
Arlington hotel, Binghamton, N. Y. 
on June 29, 1940 at 10 o'clock, 
for the purpose of electing five 
directors and for the transacting 
of other business that may pro- 
perly come before the meeting. 

Louis E. Thompson, secretary. 


tail feed stores, government com- 
petition with the farm supply busi- 
ness, and what to do with a feed 
store when the bombs are bursting 
in air. 

An interesting feature of the con- 
vention will be a “What Do You 
Want To Know” section which is 
usually referred to as “Information 
Please.” A board of experts has 
been invited to sit at the conven- 
tion to answer all questions about 
the feed business. 


This feature will be the final part 
of the program on June 29. By that 
time it is expected that other parts 
of the program will have generated 
a number of pertinent questions. 
Secretary Thompson says that feed 
dealers may ask about nutrition 
problems, about enterprise, mer- 
chandising, and business practices 
generally. No questions, the an- 
swers of which might be considered 
as libelous or unfair, will be ac- 
cepted. Three of the experts who 
have already accepted to answer 
questions are Dr. Allen A. Stock- 
dale, William F. Berghold, editor of 
the Rural New Yorker and C. W. 
Sievert. 


The officials of the federation an- 
nounce that there will be quite a 
number of attendance awards, do- 
nated by friends of the organization. 
These prizes will be awarded at 
noon, Saturday, the big day of the 
convention. Plans are being made 
to entertain the largest attendance 
of feed dealers in quite a few years, 
according to Secretary Thompson, 
as numerous dealers have indi- 
cated their intention of attending 
this banner meeting. 


Farm Youth Will Be 
Helped By Industry 


Industry extended a helping hand to 
farm youth recently as the National Farm 
Youth foundation was established in Dear- 
born, Mich. Educational courses in farm 
management and engineering, as well as 
practical training in the operation of mo- 
dern farm equipment, will be made avail- 
able at once to at least 20,000 young 
men on American farms, between the ages 


of 18 and 25. 


The foundation has been created by the 
Ferguson-Sherman Manufacturing corp., 
with the active cooperation of Henry Ford. 


“Young men of the farm have not rea- 
lized their opportunities on the home 
soil,” said Henry Ford in announcing his 
participation in the foundation. “And 
young men of the city have not appreci- 
ated the career a farm offers. As a re- 
sult farming has been neglected. 


“The family system of farming has suf- 
fered and we want to see it re-built. As 
a matter of fact, the foundation seeks to 
help the young man of the farm to realize 
his aspirations for happiness and pros- 
perity. 


“I am told that eighty per cent of the 
graduates of agricultural colleges have 
been going to the cities and towns for 
their careers instead of returning to the 
farm. The remaining 20 per cent are not 
enough to give the farm the needed lead- 
ership in agricultural progress. 


“Better farming methods to-day will 
mean better farms tomorrow and rural 
youth will be more inclined to stay close 
to the soil. 

— 
@ JOHN LANGEMACH, 80, Northern Sup- 
ply Co., Amery, died recently after a 
long illness. 
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to double your efficiency 


Mill 


says arthur stover of perkasie 


VY E can handle a carload of 
grain in one-third of the time, 
yes maybe less, than we did in 
our old building”, was the terse 
way in which Arthur Stover, Per- 
kasie, Pennsylania, summed up the 
advantages of his recent investment 
in a new building with modern 
equipment. He spoke from experi- 
ence, too, because it was 43 years 
ago that his father started this busi- 
ness in the nearby town of Bloom- 
ing Glen and after having been 
brought up in it he is now the ex- 
ecutive manager of the Stover Mill. 

The improved working conditions 
in the new building and the ease 
of handling goods have also been 
reflected in the “spirit de corps” of 
the workers. As for the customers, 
it has been noticed that they 
browse around longer with the en- 
larged floor display of specialties 
with resulting increased sales of 
the profit items. 

Due to the angle which the rail- 
road siding makes with the town 
street, the new building is irregular 
in shape. The rear is 90-feet para- 
lleling the siding, the front is 77- 
feet and the maximum depth, the 
end not shown in the photograph, 
is 72-feet. The third floor is level 
with a car door on the siding and 
from there to the basement every- 
thing is arranged so as to require 
a minimum of handling. 

Steel frame construction, covered 


@ FARMERS Elevator Co., Tracy, Minn., 
has been remodeled. Theodore Torgrim- 
son is manager. 
——— 
@ MAYVILLE Feed mill and elevator, a 
new organization at Mayville, Wis., will 
open shortly in a new $10,000 building. 
@ DWIGHT W. MERRILL, 79, Oakfield, 
Wis., grain and elevator operator, died 
recently after a long illness. 
@ JAMES CHRISTENSON, manager of the 
Christenson Feed mill, Withee, Wis., and 
Miss Lorraine Plombon, Stanley, were 
married recently. 
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with asbestos siding, was chosen 
as being the most economical in the 
long run and for maximum effici- 
ency approximately $8,000 worth 
of the latest Sprout, Waldron equip- 
ment has been installed. It has 
self emptying bin storage for 10,000 
bushels of grain which can be me- 
chanically moved to any part of 
the building. 

The separator can handle 400 
bushels an hour, the attrition mill 
takes care of a bag of corn a min- 
ute and of course there is a corn 
cutter and grader and a cob crush- 
er. A two ton mixer turns out six 
tons an hour which is a time saver 


when it comes to mixing around 
10,000 tons a year. A molasses 
storage tank for ten thousand gal- 
lons is in the basement. 

Approximately one hundred car- 
loads of ready mixed feeds are sold 
annually with Beacon, Wayne and 
Purina being featured. It used to 
be that this was largely dairy feed 
but of late years conditions have 
changed and it is now about equal- 
ly divided between poultry and 
dairy. 

One of the best liked features 
of the new building is that trucks 
may be driven straight through a 
passage way at the rear, note the 


open doors, and loaded or unload- 
ed under cover at several places 
according to the nature and desti- 
nation of the goods. At the front 
several farmer's and the firm's 
trucks may be loaded at the same 
time with the protection of a good 
roof. 

Perkasie is in a section where 
most of the farmers are thrifty 
“Pennsylvania Dutch” who believe 
in setting as good a table for their 
livestock as they do for themselves. 
The sales radius is about fifteen 
miles and six motor trucks are kept 
busy so that all customers get 
prompt service. 


ELECTRIC EYE 

A simple method of determining pro- 
tein in wheat flour based upon a new 
principle has been developed by the agri- 
cultural marketing service through use of 
the “electric eye’ or photoelectric cell. 
According to Dr. Lawrence Zeleny, re- 
search chemist, the test with the electric 
eye follows extraction of the protein from 
the flour and its precipitation in the form 
of a stable collodial suspension. This is a 
chemical process. With the protein in 
suspension, the ray of the electric eye is 
passed through a given quantity of the 
material. Its optical density or resistance 
to passage of the ray automatically mea- 
sures the gluten protein content of the 
flour. 


@ CENTRAL Cooperative Wholesale, Su- 
perior, Wis., is expanding its feed mill. 
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FEED RETAILERS 


National Oil Products Company Presents... 


Display Box For Your Counter 


Many of your customers are already think- 
ing and asking about Vitamin B,. VITA- 
FLOR, displayed in this attractive box on 
your counter, will act as its own salesman. 
Everyone interested in gardening is a poten- 
tial customer for this superior product. 


Easy to Use — In the Handy 
Eye-dropper Bottle 


VITA-FLOR requires no tedious mix- 
ing, no refrigeration. Two drops 
vitamize one gallon of water. Avail- 
able in four convenient sizes—4 
ounce, 1 ounce, 2 ounce, and 1 pint 
bottles. 


Fill Out This Coupon and Mail Today! 


Gardening time is the time of heavy demand for Vita- 
Flor. Clip this coupon and mail today for full informa- 
tion about its profit possibilities, 


VITAMIN B: PLUS OTHER 
RNOWN VITAL PLANT 
GROWTH FACTORS 


Easy to use 
_ No Refrigeration 


A New Product 
To Meet a New Demand 


Within recent months, garden magazines, newspapers, and farm 
publications have been filled with accounts of the remarkable results 
obtained by supplying Vitamin B, to growing plants. Everyone in- 
terested in gardening is talking about this new discovery—reading 
about it—seeking information about it. A whole new market has 
sprung up among nurserymen, farmers, home gardeners. 


To the feed trade, National Oil Products Company offers a unique 
opportunity to cash in on this new demand—to supply customers a 
standardized Vitamin B, source—one that has proved itself by 
outstanding results to users. 


is MORE than Vitamin B,. Experimental evidence indicates that 


NATIONAL OIL PRODUCTS COMPANY 
DEPT.B , HARRISON, NEW JERSEY 

I want to know more about VITA-FLOR. 
Please send me full details, price lists and in- 
formation about your liberal dealer discounts. 


Vita-Flor with its Vitamin B, plus other known vital plant growth 
factors has produced results where Vitamin B, has failed. 


VITA-FLOR is backed by the reputation and prestige of National 


Oil Products Company, leaders in the field of vitamin supplements 


for fifteen years and manufacturers of ‘‘Nopco XX’’. Nopco con- 
trols the manufacture of VITA-FLOR—thus assuring you of an 
accurate, standardized product of the same high quality that dis- 
tinguishes all Nopco products. 
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Hendrick Made Sales 
Manager at Fostoria 


Appointment of Robert J. Hendrick as 
sales and traffic manager of the Fostoria, 
O.,soybean mill of Swift & Company was 
announced recently by S. D. Hollett, mill 
manager. 

He has been auditor and salesman at 
Swift & Company's Des Moines, Iowa, soy- 
bean mill. Previously he was auditor, 
office manager, and for a time sales and 
traffic manager at the company’s Cham- 
paign soybean mill. Mr. Hollett said Mr. 
Hendrick’s transfer to Fostoria is in line 
with the company’s policy of promoting ex- 
perienced men to key positions in new 
operating units. 


@ QUAKER OATS Co., will build a new 
manufacturing mill, warehouse, elevator 
and office at Rock Rapids, Ia., at an esti- 
mated cost of $25,000. The new mill will 
be equipped to make any kind of poultry, 
cattle or hog feed, and will have a 
capacity of 40,000 bu. 

@ ALFRED E. SALINE, Victoria, Ill., 
ager, Farmers Elevator Co., 
following a short illness. 


man- 
died recently, 


@ L. C. BOLSON, Decorah, Ia., has in- 
stalled a Sidney feed mixer. 

@ J. EDWARD KEY, Buena Vista, Va., was 
recently elected president of the Piedmont 
Millers association. 


RIGHT 


the LINE” 
to PROFITS! 


= 


Your Feed 
Customers 


This Fall ! 


You have a “business’ 


interest as well as a 


That’s the 
Way to have 
Chicks Travel. 

PUSH 
Conkeys 


Growing Mash 
NOW! 


Shipping tags are of course, if possible, 
kept handy for use at various locations 


around the mill. The usual makeshift ring 
for them when one is used is a wire of 
some kind that can be broken as the tags 
are taken off. Most of them are incon- 
venient and unhandy to work with. A 
very neat and practical holder for them 
is an ordinary spring wire curtain ring as 
shown. The pole or larger part of the 
ting will take and hold quite a number 
of the usual tags, and they are easily 
held to write or print on. The ring is in- 
stently opened and closed and can be 
hung by the small end on any nail, hook 
or other projection. It takes up little or 
no room, but still holds quite a bunch of 
ihe tags. Several of them will be found 
very handy and convenient around the 
office platform and chutes. 


PIEDMONT MILLERS MEET 


The sixteenth annual convention of the 
Piedmont Millers Association was held 
May 15 at the Hotel Richmond, Richmond, 
Va. Merchandising, unemployment com- 
pensation and other problems were dis- 
cussed. L. M. Walker, state commissioner 
of agriculture, A. H. Krueger, Millers Na- 
tional Federation, J. B. Allen, Columbis, 
S. C., and Wayne G. Martin, Jr., were 
among the featured speakers. 


@ MR. and MRS. ALBERT E. SARGENT, 


“friendly” interest in every chick your customers 
raise. That's why you will find so much profit 
and satisfaction in handling Conkeys Feeds. 
They're Vitalized with Y-O, rich in Vitamins A. 
B. D, E and G, derived from Fortified Cod Liver 
Oil, Wheat Germ Oil and Brewers’ Yeast and AA 
protected by the Y-O patented process which 
prolongs vitamin potency. Now is the time to 
push Conkeys Y-O Growing Mash. It’s a real 
flock builder for poultrymen and a profit builder J 


Des Moines, have announced the mar- 
triage of their daughter, Marguerite Opal, 
to W. E. Rogerson of Fall River, Mass. 
Mr. Sargent is president of Sargent Feed 
Co. 


¢—— 
@ CHECKERBOARD Feed store, Newport, 
Vt., is being remodeled and enlarged. 


Ay wo IGROWINGI @ W. E. KERCHEBAL Rolling mill and two 
“right down the line to profits” — Don’t brea 
the Conkey Chain. M ASH a oe Y ere de 


MANUFACTURED BY 


CONKEY co. 


stroyed by fire recently, the loss being 
estimated at $20,000. 

@ JACOB C. EISENMAN, 87, Louisville, 
Ky., retired feed dealer, died after a long 
illness. 


Write for Dealer Proposition 


THE G. E. CONKEY Co., 6761 Broadway 


Cleveland, Ohio 
Mills and warehouse stocks located at convenient centers 
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preserve american 


Free Enterprise 


says john a. becker 


N addressing you as president 

of this association, you might 

naturally expect that I should 
devote my time and attention to a 
discussion of the special problems 
confronting us in our own particu- 
lar industry, the feed and grain 
business. 

I know that there are plenty of 
problems in this business to discuss, 
and that one primary purpose of 
this convention is to contribute, so 
far as may be possible, to their 
solution. 

However, in considering what to 
say to you at this meeting, I have 
decided to neglect discussion of 
our own special problems, and to 
talk to you upon a subject that to 
me seems more important at the 
moment. It concerns problems, not 
alone ours, but which vitally con- 
cerns all business, and in fact, 
every good citizen of our United 
States. 

It is a subject which, right now, 
is receiving more than ordinary 
consideration by every writer, 
speaker, newspaper, and by all 
thinking people, for the reason per- 
haps that it has been so long neg- 
lected. It is, in short, the subject 
of Americanism and the preserva- 
tion of American free enterprise. 

I was prompted to choose this 
subject by an editorial which re- 
cently appeared in the New York 
Sun. To me it drove home a mes- 
sage of particular significance, and 
was sufficiently thought-provoking 
to cause me to use it as a basis 
or text for what I wish to say. I 
shall read it to you: 

It is entitled “HE IS AN AMERI- 
CAN.” 

“He is an American. 

“He hears an airplane overhead, 
and if he looks up at all, does so 
in curiosity, neither in fear nor in 
the hope of seeing a protector. 

“His wife goes marketing, and 
her purchases are limited only by 
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her needs, her tastes, her budget, 
but not by decree. 

“He comes home of an evening 
through streets which are well 
lighted, not dimly in blue. 

“He reads his newspaper and 
knows that what it says is not con- 
cocted by a bureau, but is an hon- 
est, untrammeled effort to present 
the truth. 

“He has never had a gas mask 
on. 

“He has never been in a bomb- 
proof shelter. 

“He belongs to such fraternal or- 
ganizations and clubs as he wishes. 

“He converses with friends, even 
with chance acquaintances ex- 
pressing freely his opinion on any 
subject, without fear. 

“He does not expect his mail to 
be opened between posting and 
receipt, nor his telephone to be 
tapped. 

“He changes his place of dwel- 
ling, and does not report so doing 
to the police. 

“He carries an identification card 
only in case he should be the vic- 
tim of a traffic accident. 

“He thinks of his neighbors across 
international borders—of those to 
the north as though they were 
across a state line, rather than as 
foreigners—of those to the south 
more as strangers since they speak 
a language different from his, and 
with the knowledge that there are 
now matters of difference between 
his government and theirs, but of 
neither with an expectancy of war. 

“He worships God in the fashion 
of his choice. His children are 
with him in his home, neither re- 
moved to a place of greater safety, 
if young, nor, if older, ordered 
ready to serve the state with sacri- 
fice of limb or life. 

“He has his problems, his 
troubles, his uncertainties, but all 
others are not overshadowed by 
the imminence of battle and sud- 


den death. 

“He is a fortunate man. 

“He is an American.” 

Thank God that up to the present 
moment these statements are still 
true. How long they may continue 
to truly describe our American 


privileges and freedom is a matter. 


that may well concern us. 

It seems to be about the hardest 
thing for us who have been born 
within the past sixty years to 
realize that conditions have not al- 
ways been as they are today. 

Few of us are students of history. 
We were born into an America 
where every one of these rights and 
privileges, and many others that 
are ours, have been taken for 
granted as things never to be dis- 
puted or denied. 

We have failed utterly to realize 
that these inestimable rights of 
Americans were secured only at 
the cost of literally a thousand 
years of struggle and war. Never 
elsewhere has there been, nor is 
there now, a country whose citizens 
fully possess these rights. Still less 
do we seem to realize that these 
rights are no more self-maintaining 
then accidentally acquired. We 
have assumed that because they 
have existed they must be perpe- 
tual. Nor do we realize the extent 
to which they are at this moment 
being menaced, not alone by Euro- 
pean wars, but by certain trends 
and tendencies within our country 
itself, tendencies which have 
thrived due to our own indifference 
and neglect. 

For the past ten years every 
phase of this American system has 
been under attack. In fact ever 
since the last world war we have 
had a gradual infiltration into our 
social structure of radical Reds, 
plausible Pinks, and other subver- 
tionists who have been cleverly, 


(Continued on Page Forty-six) 
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— central 


(Continued from Page Fourteen) 


portance of organization in this present 
era. He predicted a changed world two 
years hence, no matter who wins the 
war. When AAA first came into existence 
few grain men opposed it, he said, but 
it now has too many permissive powers 
to have support of feed and grain men 
He also said that the cash commission 
merchant is on his way out of the busi- 
ness picture because of the operation of 
the law. 

“Most business problems today—about 
90 per cent at least—originate in state 
capitols or in Washington,” said Mr. Bow- 
den. “The only salvation for the business 


man appears to be in organization.” 

Those who received $5.00 awards at 
the close of the morning were: W. W. 
Knauf, Chilton; Harry McAdams, Chicago; 
Colby Porter, Fox Lake; Orin Trindal, 
Loyal; and James Keegan, Richland Cen- 
ter. 

The immediate outlook for the farmer 
and the feed dealer is promising, said 
Clifford V. Gregory, assistant publisher, 
Wisconsin Agriculturist & Farmer, whose 
talk opened the afternoon session. To 
date the farmer has_ received little 
benefit from the war boom, he said, but 
large buying in this country by foreign 
powers of feeds and foodstuffs can shortly 
be expected. 

When the present war is over, there 
will also be a big demand for other 


The Wonder Working 


Boosts Feed and 


POWER 


of the Sea 


fits 


Pro 


When You Make MANAMAR Feeds 


Nature’s protein-minerals 
from the sea will add 


“MORE POWER” to any 
ration. 


PHILIP R. 


PARK, 


The MANAMAR 


Money Making Plan for 
Feed Manufacturers 


gets right down to the 
heart of your problems 


@ The secret of result-getting, profit- 
making feeds lies in your choice of the 
right sources of the vital supplemental 
factors — QUALITY PROTEINS, VITA- 
MINS, FOOD MINERALS. (Including 
Iodine, Manganese and the “trace Min- 
erals” such as Iron, Copper, Zinc, etc.). 
@ For over ten years the ManAmar Re- 
search Division has been increasing the 
availability of these essential factors in 
ManAmar—drawing on the Power of the 
Sea to strengthen these weak links in 
the feeding chain. 


@ The ManAmar Money Making Plan 
not only supplies complete formula serv- 
ice (including laboratory consultation) 
but also furnishes well-rounded selling 
help. The Success of Hundreds of Feed 
Manufacturers who have adopted this 
Profit Building Plan is your assurance 
that it will make Money for You. 


@ Write today for complete FREE in- 
formation about the ManAmar Money 
Making Plan. 


INC. 


Dept. FB-6, 608 South Dearborn Street, Chicago, Illinois 


American agricultural products, due to the 
millions of refugees, and to the general 
dislocation of the economic life of the 
warring nations. Furthermore, due to the 
defense program, industry of the United 
States will go into high gear soon and 
this will help dairy and poultry products 
sales, he stated. He urged dealers to keep 
calm, avoid war hysteria and to go ag- 
gressively after business. The “Feed In- 
formation Please’ program followed. A 
separate story appears on page 21 of this 
issue of The Feed Bag. 

Fiery, former United States Senator 
James A. Reed, then went on the program 
with a stirring talk entitled “The Way 
Back,’’ which was also broadcast. Mr. 
Reed reviewed political and economic de- 
velopments at home and abroad. He de- 
plored increasing governmental encroach- 
ment on business, agriculture and personal 
liberty and said it was time for the 
American people to insist on retaining 
all their rights under the Constitution. He 
said he was for an adequate prepared- 
ness program, wisely administered to pre- 
vent waste. “You can't waste your money 
and remain solvent,” he said. ‘American- 
ism is very simple. It is the right of each 
man to control his own affairs. Every 
American wants a chance to master his 
own destiny, be it great or small.” 

The merchandising speech of the day 
was given by Burton Bigelow, sales man- 
agement consultant, New York. He said 
that modern retail selling in the feed busi- 
ness is almost non-existent. It is a trad- 
ing business. He went on to say that 
there is no magic formula in selling 
feed. Rather it consists of practicing the 
old sales rules, some of which have mod- 
ern adaptations. 


“Selling in the feed business is still 
in its infancy,” said Mr. Bigelow. “With 
better selling, profitable operation in the 
retail feed field can be increased.” 


He advocated more selling on the load- 
ing platform. Here is where feed dealers 
and employes meet farmers, and here is 
where additional items can be sold them. 
The farmer is sold additional items by 
druggists, and the same farmer can be 
sold extra items by the feed and seed 
dealer. He also said that there was more 
need for field selling in the feed business, 
pointing out that one must go after the 
feeder’s dollar. Large sales volume and 
profit have been made by dealers and 
manufacturers in electrical appliances, 
largely through intensive outside selling 
campaigns. he said. 

The third important sales point is to 
sell by mail, Bigelow said. Dealers should 
keep a card index of all customers and 
prospects, listing their needs, hobbies, 
main interests, etc. 

Dr. W. R. Graham, chief of research 
staff, American dairies, gave an illustrated 
talk on the importance of cereal grasses 
as a protective food, saying that they 
are vitamin carriers, and improve hatch- 
ability, growth and egg production of 
poultry. He told of various feeding ex- 
periments made with cereal grass supple- 
ments, Addition of this protective feed, 


(Continued on Page Forty-one) 
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HE annual convention of the American 
Feed Manufacturers association has 
become as much of an occasion for 
the meeting of friends as for the discussion 
of business pertaining to the feed industry. 

Each year there are persons, no longer 
connected with the feed industry, who re- 
turn for the social side of the convention, 
and one such couple at French Lick last 
month was Mr. and Mrs. John H. Barton of 
South Orange, N. J. Mr. Barton recently 
retired as president of the National Oil 
Products Co., and, although he and Mrs. 
Barton had not attended a convention in 
several years, they were welcomed back 
into the “gang” with open arms. 

Cocktail parties are the vogue each 
evening of the convention and among the 
hosts this year were Mr. and Mrs. Gustaf 
Ackerman, (Oyster Shell Products Corp.), 
New Rochelle, N. Y. Mrs. Ackerman orig- 
inally planned to entertain Thursday even- 
ing, but because of a delayed return from 
a trip to Louisville with the Oscar Straubes 
(more about them later) the party was 
postponed until the next day. 

The pictures above, taken at the Acker- 
man affair, might be termed “The Feed 
Bag Attends A Party’—with all due apol- 
ogies to Life Magazine. Shown in the pic- 
tures, from left to right, and from top to 
bottom, are J. B. DeHaven (Allied Mills) 
Mrs. Ackerman and L. R. Hawley (Quaker 
Oats); Mr. and Mrs. C. W. Barrett (Nopco); 
Mrs. C. M. Stormes (Iowa Feed Co.); Mr. 
and Mrs. Ackerman; Mr. and Mrs. W. D. 
Walker (Arcady); and Mrs. O. M. Straube. 

One of the largest cocktail parties of the 
convention was given on Thursday evening 
by two Buffalo gentlemen, E. B. Collard 
(Distributors) and George B. Merrill (Nickel 
Plate railroad) Their party has become an 
eagerly anticipated annual event. 

C. F. Kieser, F. H. Clickner and Louis 
Novins (all of the Borden Co.) held “open 
house” throughout the convention. Various 
types of Borden cheese were served as 
snacks and were very popular with the 
guests. 

Other hosts to parties for groups of the 
feed manufacturers included Mr. and Mrs. 
Emory Cocke (Ashcraft Wilkinson), Mr. and 
Mrs. Barton and Mr. and Mrs. Walker. 

To get back to that trip to Louisville 
which delayed the Ackerman party, Oscar 
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nat” 


the feed bag goes 
to the party 


Straube (Nutrena) was driver, and Robert 
C. Crawford (Oyster Shell Products) acted 
as guide. Oscar wanted to be able to tell 
his children he had seen Churchill Downs 
but between driver and guide we were 
halfway to Indianapolis before Mrs. Barton 
discovered the error. Next year, Oscar 
wants to revisit Louisville to see the to- 
bacco warehouses, but the other occupants 
of the car and victims of the travesty, Mrs. 
Staube, Mrs. Ackerman and your corre- 
spondent, will remain at the spa. 

Let us now consider the pictures at the 
bottom of this page. First from the left is 
Roy La Budde of Milwaukee who makes a 
business of writing postals to his friends 
back home. Next is James W. Pehle (King 
Midas) all dressed up for his first conven- 
tion, R. E, Nye (Denver Alfalfa) who is an 
“old timer”, and W. J. Westerman, (‘Pilot 
Brand Bill’) who is anxious for all to forget 
his election as executive vice president of 
the Screwball Clan. 

The third picture is of F. H. Clickner and 
Charles F. Kieser of the Borden Co. Char- 
lie, incidentally, is a proud member of the 
Flying Fisherman club with a recent catch 
of one of the two largest Blue Marlins on 
record. 

The gentlemen at the approximate center 
is Bob Crawford who as we suggested 
heretofore may know something about 
Texas and Louisianna but very little about 
the roads in Kentucky and Indiana. 

Next in line are Frank J. Holt (Clo-Trate) 
with a customer John W. Jouno, vice presi- 
dent of the Stratton Grain Co., and his 
boss W. R. Cassell, vice president of White 
Laboratories. Notice how Jerry helps Frank 
hold onto Jack. 

At the extreme right are Charles P. Burr 
and C. W. Devers (both of National Dis- 
tillers). Devers came back with the same 
bottle of “Old Taylor’ he opened the first 
evening of the convention. “What will the 
boss think now,” he moaned, “of my re- 
ports from the other conventions?” 

The Andersons and the Browns attended 
the convention in force. Among the An- 


dersons were J. L. and J. L., Jr., of the Al- 
focorn Milling Co., East St. Louis, Ill., and 
W. R. of Flour and Feed. The Browns were 
represented by L. M. of Nopco, Ward A., 
of the Checkerboard Elevator Co., St. 
Louis, and L. F., former secretary of the 
American Feed Manufacturer's association. 

Walter C. Berger, who is getting to be a 
regular at all conventions, was also pres- 
ent. Walt is treasurer of the Western 
Grain and Feed association (Is that where 
the money comes from?) and general man- 
ager of the Des Moines Oat Products Co. 

“Little boys should be seen and not 
heard” is an old and never forgotten les- 
son to A. L. Burdick of the Russell Miller 
Milling Co. Nevertheless, Al never misses 
a convention or a crap game. He is al- 
ways on hand when interesting things 
happen, and has plenty of ideas of his 
own. 

Sunset Max (Cohn) of Buffalo and On- 
tario reported the completion of a bomb 
proof shelter at his Canadian summer 
home. “I want all my friends to feel safe 
when they visit me,” says Max. 
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Sales and Research Trends 


EED manufacturing, marketing, 

and consumer trends held the 

limelight at the 32nd annual 
convention of the American Feed 
Manufacturers association at French 
Lick, Ind. May 23-24. Attendance 
was 400, the largest on record. 

J. B. DeHaven, Allied Mills, Inc., 
Chicago, was elected chairman of 
the board of directors. He succeeds 
A. F. Seay, Purina Mills, St. Louis, 
who has served for three years. H. 
L. Hammond, Chas. M. Cox Co., 
Boston, succeeds Mr. DeHaven as 
vice president. Ralph M. Field, Chi- 
cago was reelected president and 
Warren Anderson, treasurer. W. S. 
Young, Kasco Mills, Inc., Waverly, 
N. Y., was the only new member of 
the board, succeeding R. E. Barin- 
owski, Feedright Milling Co., Au- 
gusta, Ga. 

Some of the ills of feed control 


FEED MEN and wives clicked by the camera 
at French Lick are: (1) Fred P. De Hoff, 
Louis Novins, F. H. Clickner, Charles F. Kie- 
ser, (2) Les Brown, Mrs. Emory Cocke, A. A. 
Teeter, ($1.00 will be paid for the first letter 
identifying this man), L. S. Riford, Mrs. B. H. 
Ticknor, (3) J. W. Keller, Clarence Lee, F. E. 
Bolling, Louis Novins, Ralph M. Fie'd, (4) 
John Mecking, V. |. Jeep, Stuart Nordwall, 
Fred A. Rech, John Goodman, Kenneth M. 
Walters, J. R. Wall, G. H. Nelson, (5) A. W. 
Bond, L. M. Brown, John H. Peek, L. S. Riford, 
(6) A. F. G. Raikes, George A. Macdonald, 
Oscar Straube, Mrs. Straube, Gus Ackerman, 
Harvey Yantis, Mrs. Ackerman, (7) L. S. 
Riford, J. H. Peek, A. F. Seay, A. W. Bond, 
Lloyd Hedrick, (8) Otto Sarvella, H. 6. 
Cowan, Walter D. Hawke, C. J. Weydman, 
J. E. Johnson, (9) James H. Murphy, Mrs. 
Murphy, Roy Hoffman, Mrs. Hoffman, Burton 
Bigelow, (10) Frank C. Bowes, Mrs. Morris, 
Tom Sexton, Mrs. Sexton, E. F. Morris, Mrs. 
Bowes, (11) Mrs. Williams, W. E. Williams, 
Carl H. Schinke, Mrs. Schinke, H. L. Mc- 
George, (12) N. A. Holmer, W. D. Walker, 
Albert Werthan, Mrs. Walker, Robert C. 
Crawford, Harry G. Cowan, (13) W. F. Beck- 
er, Victor G. Aubrey, Harold A. Abbott, (14) 
R. K. Peek, O. M. Straube, John H. Barton, 
Gus Ackerman. 


and their remedies were discussed 
by Dr. J. Frampton King, president 
of the Association of American Feed 
Control Officials. He said that feed 
control has functioned progressively 
for the betterment of livestock and 
poultry, the feeder, the merchant, 
the manufacturer and the control 
officials alike, and that this has 
been borne out by the standardiza- 
tion of definitions, approaching uni- 
formity in registration forms and in 
the effort toward uniform legislation 
and rulings. 

He assailed lax administration in 
some areas on collections of regu- 
latory fees, saying this might de- 
moralize business through price 
cutting. 

“In my opinion every dollar that 
is taken in as feed tax should go to 
feed regulation,” said Mr. King.” 
and if there is more money than 
needed the tax should be reduced. 
This, however, is one feature I 
wouldn't have you count on. Taxes 
never seem to be reduced except 
for political expediency.” 

Praising feed research labbrator- 
ies, he stated,” The feed industry 
has contributed largely to our pres- 
ent knowledge, which has taken 
feed manufacturing out of the hap- 
hazard class. To prosper, the indus- 
try must continue on a progressively 


scientific basis, and to fairly control 
and regulate it, the control agency 
must employ men and methods 
having a comprehensive under- 
standing of the modern feed indus- 
try.” 

He stressed the importance of 
maintaining a high standard of 
efficiency in inspectors and inspec- 
tion. 

Pointing out that the Memphis 
Merchants Exchange is 80 years 
old, Mayor Walter Chandler, said 
that Memphis is the largest pro- 
ducer of cottonseed products and 
also the largest mixed feed manu- 
facturing area in the Southland. 
Trading in cottonseed products has 
grown from 710,300 tons in 1929 
when the Memphis market was es- 
tablished, to 850,000 tons in 1939, 
he said. 

Chandler also told of the increase 
of soybean oil meal demand, and 
explained the marketing process. 
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american feed manufacturers 
french lick may 23-24 | 


red the need of a soybean 
res market and stated that 
is the most logical choice. 
ited that plans are under- 
such a market. 

dy on the program—NMiss 
Shinn, in charge of con- 
lations, the Borden Co.— 
1 the important matter of 
r trends in the feed busi- 
1e pointed out that there 


are several classes of consumer 
groups, one, a small militant group 


(Continued on Page Thirty-two) 


—manufacturers 


(Continued trom Page Thirty-one) 


who think the present economic system has 
failed, the chronically discontent group, 
and those who are interested in more in- 
telligent spending of money. 

While man still eats as he pleases, Miss 
Chinn said, in the feeding of animals, mod- 
ern methods of feeding are accepted be- 
cause it pays in dollars and cents, and 
farmer consumers realize this. 

A. G. Phillips, Allied Mills, Inc. was 
chairman of the interesting nutritional con- 
ference, with Dr. L. A. Maynard, chief of 
the laboratory of animal nutrition, Cornell 
university, as the principal speaker. 

Dr. Maynard told of experiments con- 


LET 


Help Build Your 
REPUTATION 


for INTEGRITY, 
DEPENDABILITY, 
VALUE 


Put the job of protecting your feeds against A and D 
deficiency up to an organization, fully equipped both 
from the manfacturing and laboratory standpoints, § 
and with a record of nearly 20 years of service to the 


poultry industry. 


ducted for 13 consecutive years showing 
that fats are important in milk production. 
He said that when fats are excluded from 
dairy rations milk production declines a 
great deal. 

The energizing points of a well planned 
sales program were outlined by Burton 
Bigelow, sales counselor in his talk “Twelve 
Sales Betterments I Would Consider If I 
were A Feed Manufacturer.” 

Unification of a feed sales program from 
start to finish is vitally important, said 
Mr. Bigelow. Follow-through of a planned 
sales program is absolutely necessary to 
achieve results, to make every person in 
the sales organization, from main office to 
dealer to farmer, fulfill his duties in the 
transaction. 


The educational movie “Vitamins On 


re 


Founded in 1921, SILMO has grown with the development of the poultry feed 
industry, always supplying Vitamin Products of guaranteed uniform content. 
SILMO Chemical and Biological Laboratories are among the most complete to be 
found in the industry and in charge of technically trained chemists and biologists. 
The oils as received are tested both chemically and biologically. Every step in 
processing is scientifically controlled. The 


Chemical and Biological 


LABORATORIES 
for Testing and Research 


Ours was the first organization 
in the industry to establish fully 
equipped Chemical and Biologi- 
cal Laboratories for the control 
of quality and for research in 
Vitamin nutrition. 


Control tests are regularly made 
for Vitamin A with white rats, 


ly present in SILMO Products. 


Send for prices and informative literature on Vitamin Nutrition 


SILMO CHEMICAL CORP. 


VINELAND, NEW JERSEY 


DEPT. F 


SILMO-AA— 4 Vitamin A Oil. 


guaranteed Vitamin content is uniformly 
present in the can or drum. 


There is a SILMO Product 


to Fit Your Particular Requirement 
The SILMO Products listed below are standard; 
we are also prepared to supply special lots, guar- 
anteed to conform to specified potencics. 
us as to your requirements. 


SILMO-XX— Guaranteed 400 A.O.A.C. 


Write 


Chick Units of Vitamin D 


and 3,000 U.S.P. Units of Vitamin A per 
gram. 


POULTRY-D— Guztanteed 85 A.0.A.C. 


Chick Units of Vitamin 


D and 850 U.S.P. Units of Vitamin A per 


gram. 
as provided by the U. S. Phar- 
macopocia, and for Vitamin D VIT-D-100— 4. Vitamin D supplem nt in 
with chicks, according to A.O. powdered form. Guaranteed 
A.C. regulations. The guaran- 100 A.O.A.C, Chick Units of Vitamin D per 
teed Vitamin content is uniform- am. 


Guaran- 
teed 6,700 U.S.P. Units of 


Vitamin A per gram. 


J. B. DEHAVEN 
Elected President of Board 


Parade,” presented by Allied Mills, Chi- 
cago, was shown and created a great deal 
of interest. 

Resolutions passed included one of tri- 
bute to A. F. Seay, chairman of the board 
of directors for three years, for his service 
to the association, as well as resolutions 
in memory of the late Virgil Ferneau, Fer- 
neau Grain Co., Blanchester, Ohio, and 
Rex P. Walden of the Corn Products Sales 
Co., New York, both of whom passed away 
during the year. 

Appointed to the executive committee of 
the association were: J. B. DeHaven, O. M. 
Straube, A. F. Seay, L. R. Hawley and C. 
C. Lewis. 

Despite some wet weather, the golf 
tournament was a success, with 199 play- 
ers taking part. There were 63 handsome 
prizes awarded, covering a wide range of 
items. Judging from the scores, feed men 
are improving in knocking the little white 
pills around. E. P. MacNicol, chairman of 
the golf committee, was aided by B. H. 
Ticknor, II, R. E. Nye, W. J. Westerman 
and M. F. Cohn in putting on the fine 
event. 

A bridge party, at which numerous 
prizes were distributed, was part of the 
entertainment program for the ladies at 
the convention. 

@@- 


—advertising 
(Continued from Page Seventeen) 


operator, interviewer, etc. depending on 
just what will attract the reader's eye and 
just which feed we are stressing. In that 
particular case we wished to stress size 
and capacity in the picture and results 


-.in the printed matter. 


“This type of advertising requires con- 
siderable preparatory work and must be 
of outstanding feeders. The owner or op- 
erator of plants photographed must be 
willing to be deluged with visitors, asking 
hundreds of questions in regards to feeds, 
management, etc. 
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June is the best known as the month for 
brides but it did produce a good number 
of men, and at ieast one woman, well 
known throughout the feed industry. 

The woman is Doris A. Struven, secre- 
tary of the Chas, M. Struven Co., Ballti- 
more. Miss Struven was born on June 30 
and has been active in the feed business 
since 1931. 

Arthur G. Hessburg, Hiawatha Grain 
Co., Minneapolis, was born on June 2 
and his brother James P. Hessburg, Froed- 
tert Grain & Malting Co., Milwaukee, on 
June 23. 

E. P. MacNicol came into the world on 
June 3 and some folks say that he cut 
his teeth on a golf ball. Jerry is secretary 
of the Southern Mixed Feed Manufactur- 
ers association at Memphis. 

Arthur J. Riebs, president of the Riebs 
Co., Milwaukee grain and malting firm, 
was born on June 11; Don R. Jorgensen, 
Des Moines Elevator Co., Des Moines, Ia., 
on June 13; and F. H. Clickner, the Borden 
Co., New York city, on June 14. 

June 17 was the busiest day of the 
month with the following arrivals; Law- 
rence Murphy, Murphy Products Co., Bur- 
lington, Wis.; H. W. Wise, Duplex Mill & 
Manufacturing Co., Springfield, Ohio; and 
S. G. Courteen, Courteen Seed Co., Mil- 
waukee. 

C. O. Ryde, Ryde & Co., Chicago, was 
born on June 19 while Robert G. Bell, 
W. M. Bell Co., Milwaukee, and J. H. 
Caldwell, Purina Mills, St. Louis, both 
arrived on June 20. 

A. L. Ward, educational director of the 
National Cottonseed Products association, 
Dallas, Texas, was born on June 22. 

Arrivals on June 25 were Paul Sather, 
King Midas Flour Mills, Minneapolis and 
Frank B. Mosher, Doughboy Mills, Inc., 
New Richmond, Wis., E. O. Wright, Wis- 
consin Milling Co., Menomonie, was born 
‘on June 26. 

Mr. Wright, incidentally, is responsible 
for starting the Happy Birthday column of 
The Feed Bag. The publisher of The Feed 
Bag was in Menomonie for a meeting of 
the Wisconsin Millers association when 
he celebrated his birthday in 1925. This 
was just before the first issue of The Feed 
Bag was published and since that time 
we have never failed to remember “E.O." 
on June 26. 

@ HOWARD W. FILES, vice president, 
Pillsbury Flour Mills Co., has been put 
in full charge of the firm’s sales and ad- 
vertising programs. 


@ FARMERS cooperative Creamery, 
Grantsburg, has purchased the interests 
to the Farmers Feed Store from the Rev. 
J. J. Dahle and Joseph Larson. 

— & 
@ SCHNEIDER Mill Co., Bear Creek, Wis., 
has named Carlton F. Schneider manager 


of the feed mill recently purchased from 
A. W. Kieselhorst. 
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Busy Geed Mani Quiz 


OW well are you informed about the feed business? Can you answer the ques- 

tions your customers ask you? Here is a “Busy Feed Man's School” that will 
appear every month in The Feed Bag to help you improve your knowledge. First, 
write what you believe to be right answers to the following questions on a piece 
of paper. Then, consult your copy of The Feed Bag Annual Red Book and turn to 
the pages indicated after each question to find the correct answer. Grade yourself 
20 on each question. 


1. What type of compounds are proteins? (Page 9) 

2, Name the three types of carotene. (Page 13) 

3. What elements does common salt contribute to the feed? (Page 21) 

4. Why is thorough mixing important when iodine is added to the feed? Page 22) 
5. ‘Are zinc additions needed at present for a balanced feed? (Page 23) 


KEEP THEM GROWING 
THIS SUMMER 


Keep Your Profits Growing, too 


Here’s a sure-fire tonic for slow feed sales during the summer — 
Sterling Growing Ration! It’s a feed that will speed up poultry- 
raising profits for your customers — that will step up summer 
profits for you. Sterling Growing Ration, for birds past the eight 
week’s mark, is perfectly blended and balanced to build plump, 
well-feathered broilers and layers. It helps push pullets to well- 
rounded maturity. Boost the feeds that boost your sales! Stock 
Sterling Rations! 


NORTHRUP, KING 2 CO. 


Minneapolis, Minnesota 
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* 
—diesel 
(Continued from Page Nineteen) 


ranges at approximately $70 per 
horse power of the engine, and can 
be purchased on time. 

“While the initial investment in 
independent diesel power may ex- 
ceed by several hundred dollars the 
cost of motor driven equipment from 
the power lines, it is well to keep 
in mind that this too, costs consider- 
able, and goes a long way toward 
paying for your own power equip- 
ment — motors, entrance switches, 


and the other necessary appliances 
represent a considerable invest- 
ment, then when you add to that 
the excessive operating costs, we 
find the diesel by far the most econ- 
omical power to use in the long 
run. In any event, even with the 
motor driven type of power, the 
buyer should not be misled by at- 
tractive “bargains” in used motors. 
Though the motor may be in good 
running order, the chances are that 
such motors may have only 50 or 
60 per cent efficiency. 


its 


the utmost 
dence. 


NEWARK 


“T don’t see nuthin!” 


And you won’t smell or feel anything that will help 
much in determining the number of vitamin A and 
D units in the oil used to fortify your feeds. 

Only from well-equipped, carefully su- 
pervised laboratories, such as those where 
CLO-TRATE is made, can you expect 
a carefully standardized product that 


can be depended upon at all times. lar CLO-TRATE — 
another dependable 

Every batch of product . . . CLO- 

CLO-TRATE un- TRATE “200” Vi- 

CLO-TRATE  dergoes the most tamin A and D Feed- 
contains not less than  testin ing Oil . . . will be 
3,000 U. S. P. units of available. Guaran- 
physical, chemical, teed to contain not 
of vitamin D per gram. biological . . . and less than 200 A. O. 


vitamin content 
nay be accepted with 


WHITE LABORATORIES, Inc. 


Manufacturers of Vitamin Products 


As of July I 


in addition to regu- 


A.C. chick units of 
vitamin D and 1500 
U.S.P. units of vita- 


confi- min A per gram. 


NEW JERSEY 


H. L. HAMMOND 


Elected Vice-President of American Feed 
Manufacturers Association 


@ M. F. A. Elevator, Emma, Mo., is build- 
ing a new feed and seed warehouse. 
@ AL GREEN has purchased the Morris 
City Mills, Morris, Minn., from G. Stewart. 


Calendar 


of coming events 


Ohio, Grain, Mill & Feed Dealers 
Association, Neil House, Colum- 
bus, Ohio.......:- June 16-17-18 


Pennsylvania Millers & Feed Deal- 
ers Association, Harrisburg, Pa. 


Indiana Grain Dealers Associa- 
tion, Hotel Sargent, Lake Wa- 
wasee, Ind........... June 24-25 


Eastern Federation of Feed Mer- 
chants, Arlington Hotel, Bing- 
hamton, New York...June 28-29 


International Baby Chick Show, 
pt. Louis; Mo... July 22-25 


Southern Mixed Feed Manufactur- 
ers Nutritional School, Univer- 
sity of Georgia, Athens, Ga. 


Grain & Feed Dealers National 
Association, Brown Hotel, Louis- 
Oct. 14-15 
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Ohio Dealers to Meet 
At Columbus June 17 


The 6lst annual convention of the Ohio, 
Grain, Mill and Feed Dealers association 
will be held at the Neil House, Columbus, 
O., June 17-18, according to W. W. Cum- 
mings, executive secretary. Attendance is 
expected to run well over the 500 mark. 

C. E. O’Brien is chairman of the pro- 
gram committee, and he has lined up 
some important addresses for the meeting. 
Dr. R. M. Bethke, Ohio agricultural ex- 
perimental station, Wooster, Ohio, will talk 
on “Quality In Feed.” Ray B. Bowden, 
executive vice president, Grain & Feed 
Dealers National association will also 
speak. 


“Vitamins On Parade” will be the sub- 
ject of an address by Dr. Cliff Carpenter, 
Allied Mills, Inc. Herman Fakler, Millers 
National federation, will give a picture 
of the national capitol in his address en- 
titled “The Washington Scene.” 

Stanley Leybourne, chief, division of 
feeds, seeds and fertilizers, Ohio depart- 
ment of agriculture, will also talk, as will 
Dr. R. M. Salter, director of the Ohio 
Agricultural Experimental Station. 


There will also be an “open forum” 
during the convention, at which time deal- 
ers can ask questions concerning any 
phase of the feed and grain business. This 
is expected to be an important session, 
because a wide range of questions will 
be covered. 


Manufacturers and distributors of mill 
and feed products will hold an extensive 
exhibit on the mezzanine during the en- 
tire convention. 


Special entertainment is planned for the 
ladies on June 17. A dinner dance will 
be the highlight of the convention, with a 
stage show and dancing following the 
banquet. 


NEW OFFICE 


The general offices of the Morton Salt 
Co., were moved on May 1 to a 32 story 
building at 310 S. Michigan Avenue, Chi- 
cago. This move was necessitated by the 
constantly increasing demand for Morton's 
salt, say company officials. This year more 
than 124 million advertisements of the 
firm are appearing in magazines and 
newspapers. 


DUST EXPLOSION TESTS 


A series of tests designed to discover 
means of confining dust explosions to 
limited spaces is being conducted at the 
Argo plant of Corn Products Refining com- 
pany by C. J. Alger, Chicago chapter 
president of the Society of Grain Elevator 
superintendents. A. H. Nuckols, Under- 
writers’ Laboratories, is directing the ex- 
periments. 


Planned to provide means of both con- 
fining possible blasts and preventing their 
propagation, the experiments are centered 
about the introduction of chokes in screw 
conveyors carrying starch in the Argo 
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plant. At intervals of some ten feet, the 
conveyor is broken by short sections cut 
in at an angle of some 40°. Here the 
material is allowed to accumulate in a 
mass sufficient to close the conveyor open- 
ing before it is lifted into the next hori- 
zontal section. 

Under experimental conditions explo- 
sions touched off by means of magnesium 
caps within the conveyor do not propagate 
past the constant choke of material at 
the end of the ten-foot section although 
the conveyor walls are badly sprung by 
the test blasts. 

@ NEWPORT Feed store, Newport, N. H., 
was badly damaged by fire of an un- 
known origin recently. 


WISCONSIN 


Farmers Elevator, Fall River, has been 
remodeled and a new feed mixer installed. 

P. Ekern Mill, Pigeon Falls, rebuilt after 
a fire, reopened recently. E. A. Sletteland 
is owner. 

Fennimore Roller mill, Fennimore, was 
recently destroyed by fire. Damage was 
set at $15,000 by Wm. Zimmerman and 
George Stitzer, owners. 


@ CHILLICOTHE Milling Co., Chillicothe, 

Mo., was incorporated recently. Clyde L. 

Thomas, O. B. Thomas, M. L. Thomas and 

R. L. Wills are the incorporators. 

@ H. R. WENTZEL & Sons, Newport, Pa., 

have installed a Robinson mixer. 


MARION FEED MIXER 


For Precision Mixing ~ Buy A MARION 


Is the Feed you put out just a mixture, or is it MIXED. Laboratory 
tests have proven to the users that they can rely on the MARION 
MIXER for any combination of Minerals, Dry Feeds, or Molasses 


Feeds. 


The MARION MIXER may be installed below the floor, over a 
drive-way, hung from the ceiling, cr mounted on legs with our 


elevator, as shown in cut. 


RAPIDS MACHINERY COMPANY 


MARION, IOWA 
TERRITORIES AVAILABLE FOR JOBBERS 
ENGINEERING SERVICE 


| i 
Ball, | | 
fi | 
| 
i 
| 
; 
{ 
e350 
| 


OING a superior job of cus- 

tom grinding is the basis of 

the excellent business en- 
joyed by the Elmwood Elevator Co., 
Elmwood, Ill., of which E. V. Graves 
is manager. 

Elmwood is a village of 1200 pop- 
ulation, located in a fertile farming 
area. In 1918 the elevator was 
built by a private concern. It has 
a capacity of 35,000 bushels. Mr. 
Graves became manager in 1929. 
The demand for a feed mill in con- 
nection with the elevator became 
so great that in 1937 a hammer mill 
operated by a 50 h.p. motor was 
added to the equipment. It has a 
capacity of fine feeds of 5000 lbs. 
per hour. 


Soon after the installation of the 
hammer mill, a demand came for 
prepared feeds and these were 
added. Some changes in brands 
have been made. Today one na- 
tionally-advertised brand is han- 
dled. This brand, however, is not 
complete with all kinds of feeds. 
Therefore another complete brand 
is handled. 


Two years ago the elevator com- 
pany passed from private owner- 
ship to a cooperative organization. 
Mr. Graves was retained as mana- 
ger. 

Some other items have been add- 
ed to stock from time to time. These 
-include all kinds of bulk feeds, all 
raw materials used by farmers in 
the home mixing of feeds, farm 
seeds of all kinds, inoculation for 
seeds, salt and fencing. A ware- 
house 20x100 feet is used to store 
feeds and other items of merchan- 
dise mentioned. 


Located in a corn and hog coun- 
try, hog feeds make up the biggest 
bulk of sales, about 60 per cent. 
Poultry feeds, cattle feed and dairy 
feed make up the balance in about 
equal proportions. 

Commercial feeds are delivered 
direct from the factory to the ware- 
house by truck. The company does 
not operate a truck of its own as 
most customers come to the ware- 
house for their feeds. What little is 


delivered is done on contract with 
a regular trucker. 

In addition to Mr. Graves, one 
man is employed on full time. Dur- 
ing the busy season, extra help is 
employed. 

A considerable amount of news- 
paper advertising in the local news- 
paper is used. This follows sea- 


sonal needs. For instance, chick 
starting feeds, spring-sown seeds, 
fencing, etc., are advertised early 
in the spring. As the season ad- 
vances, the various kinds of grow- 
ing feeds and other items appear. 

Personal solicitation is done to 
a considerable extent. Mr. Graves 
goes out with salesmen of the lines 
carried and calls on selected pros- 
pects. Many of these prospects are 
secured from personal contacts in 
the office, where they have had 
some business with either the ele- 
vator or the feed mill. Not a few 
of these had their first introduction 
to commercial feeds because of 
having had custom grinding work 
done. Every custom grinding job 
furnishes a prospective customer 
for commercial feeds. By doing the 
best kind of custom grinding possi- 
ble, confidence is engendered. The 
customer retains his confidence. in 
the concern and when the latter 
recommends commercial feeds, the 
customer listens favorably. 

It must not be inferred that all 
that has to be done is to recom- 


brings many 
to elmwood elevator company 


repeat customers 


mend a commercial feed. It is not 
so simple as all that. Neither must 
it be inferred that because a farmer 
is a member of the cooperative 
group, he will buy all his feed 
needs there without questioning 
quality or price. The competition 
is so keen that the cooperative con- 
cern must conduct its affairs on the 
same business principles that any 
private corporation does. It must 
have a quality as good and a price 
to compare with products of like 
quality sold by private concerns. 
With these things being equal, nat- 
urally the trend is for farmers to 
support their own institution. By 
doing a superior custom grinding 
job, not only the members, but 
other farmers as well, are attract- 
ed to the mill. Here, in talks with 
Mr. Graves and with other farmers, 
the contacts are made which even- 
tually result in sales of commercial 
feeds. 

Mr. Graves has been brought up 
in the grain and feed business. He 
started when he was 16 years old 
by working in his father’s business 
in a near-by village. He is quiet 
and unassuming, a friendly man 
who does not waste words so that 
when he speaks his words carry 
conviction. He is on the job con- 
stantly and there is nothing in con- 
nection with elevator and feed mill 
operation with which he is not fa- 
miliar. He believes that the only 
way to do a good job of custom 
grinding is to keep the equipment 
in first class condition. That is why 
he is able to do a superior job of 
grinding and why he is able to 
switch many customers from cus- 
tom ground feeds to commercial 


feeds. 


@ L. E. HARKER, 51, manager of Hales 
& Hunter, Chicago, died recently at Roch- 
ester, Minn., after a short illness. He had 
been with Hales & Hunter for the past 
13 years. Prior to that time he was with 
the Purina Mills, 
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Fresh as a dewy morning 


This 


new crop 


sun-cured 
and dehydrated, EB 
high carotene, 7 


alfalfa meal 
made by 


Denver Alfalfa 
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—brain trust 


(Continued from Page Seven) 


rect soliciting has kept our trade 
aware of our business, and that we 
are trying to sell and deliver to 
them at their convenience, rather 
than our own. It also helps ad- 
vertise our name. 

“I say ‘helps advertise’, because, 
while we have not employed any 
spectacular campaigns yet, we do 
supplement this advertising where 
we feel that it does the most good. 
We advertise to consolidate favor- 


able impressions among our regu- 
lar and occasional trade. 


“We also distribute attractive 
calendars around among our terri- 
tory annually; and they are large 
enough to be continually drawing 
people's attention. This keeps our 
name before the public, and at the 
leading social event around here, 
which is the policemen’s ball in a 
neighboring town, we carry a sub- 
stantial ad on the printed programs. 
So many of our customers and po- 
tential customers attend or are in 


-— 


You Need IBBERSON Skill, 


Experience and Buying Power... 


ealled Ibberson. 
above. 


Whether you build or remodel you can profit 
by our 60 years’ building experience. 


The Farmers Elevator Co., Woden, Iowa, decided 
to increase the efficiency of their plant, not only to 
maintain present patronage but to increase it. They 
Result — the modern plant shown 


Consultation Without Obligation 


Find out what IBBERSON can do for you before build- 
ing or remodeling. Write today. Ask for our book. 


INNEA PC 


various ways connected with this 
occasion that we feel this ad is a 
good investment.” 


AKINS HEADS TEXANS 


Wiley Akins, general manager of the 
Burrus Feed Mills, Dallas, was recently 
elected president of the Texas Feed Manu- 
facturers association. He was secretary 
and treasurer of the association during 
the last year. G. E. Cranz and Bill Bridges 
of Fort Worth were elected president and 
secretary-treasurer, respectively. 


Elected directors were Wily Culpepper 
of Beaumont, L. E. Church and W. R. 
Archer, the retiring president, both of 
Houston, and P. Frank Walsh, Bridges, and 
Clarence Taylor, all of Fort Worth. 


—feedmanship 


(Continued from Page Nine) 


J. D. Schumacher who operates a 
custom grinding and mixing plant 
on land leased from the firm. 


Mr. Schumacher operates the 
only feed mill in this town of 2,000 
persons and his connection with 
the Eureka firm is mutually bene- 
ficial. Mr. Leman sells his farm 
customers the feed and Mr. Schu- 
macher finishes the job and obtains 
his fee for grinding and mixing. 
Each is concerned with only one 
operation and both profit. 


As stated before the Eureka Farm- 
ers Co-op started mainly as a grain 
buying elevator. But feeds are 
playing a more important part 
every day. 


“It pays to sell feeds and other 
sidelines. A business has to look 
for new avenues of profit in order 
to progress,’’ says Mr. Leman. 


MICHIGAN 


Peter A. Engemann has purchased a feed 
store at Rothbury. He formerly operated 
a milling business at Smyrna. 

W. C. Whittcar, Concord has purchased 
the Krebill Milling Co. 

Ken Harrington, Saranac has recently 
added new equipment in his feed mill. 

Nobbs Produce and Feed Co., Coleman, 
has moved into a new and larger store. 

Valley City Milling Co., Portland re- 
cently received an outstanding citation 
for cne of its products. 

Bangor Coal & Feed Co., has moved into 
a new location. 

George E. Little, Little Bros. Feed Co., 
Kalamazoo, died recently after a long ill- 
ness. He was 69 years old. 

Burton I. Smith, Rockwood, has opened 
a feed and seed store. 


McBain Co., McBain, has installed a 
new seed cleaner. 
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CAREFULLY SIFTED FOR FEED DEALER CONSUMPTION 


If you don’t get everything you want, 
think of the things you don’t get that 
you don’t want. 


A RECORD 


Mrs. Chatter: “How long have you and 
Henry been married?” 

Mrs. Reply: “Thirty-five years.” 

Mrs. Chatter: “My goodness! What a 
long time to live with the same man!” 

Mrs. Reply: “And who said he was the 
same man?” 

——— 


PROMISE ME 


Girl: “Are you sure you will love me 
when I'm old?” 

Young Man: “Love you? I shall idolize 
you. I shall worship the ground under 
your precious little feet! I shall-um-er, by 
the way, do you think you will look any- 
thing like your mother?” 


It is easy to dodge our responsibilities, 
but we cannot dodge the consequence 
of dodging our responsibilities. 


NO UNITY 


Two negroes were appointed to pick 
out a candidate for an important political 
office. After a while one of them came 
back into the meeting and asked for an 
extension of time. 

“Mr. Chairman,” he said solemnly. 
“The committee is divided. Mr. Johnson, 
he’s fo’ hisself, and Ah'm fo’ myself, and 
we is havin’ hard work gettin’ together.” 


BE WATCHFUL 


“I like psychology when it isn’t over 
my head.” 
“That's the way I feel about pigeons.” 


A FUGITIVE 


It seems the collector of internal reve- 
nue sent an ominously official letter to a 
gentleman named Joe. It came back, 
undelivered, with this scrawl on the 
envelope: 

“Joe—he no live here any more. I am 
looking for him too. If I catch him before 
you do, you won't need to look for him 
anymore.” 


RESULTS 


Customer: “Why don't you advertise?” 
Village Storekeeper: “No, sir. I tried 
that once, and it pretty near ruined me.” 
Customer: “How was that?” 
Storekeeper: “People came in here and 
bought durned everything I had.” 
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DISCRIMINATING 


A big buck Indian had just ordered a 
ham sandwich at a drug counter and was 
peering between the slices of bread at the 
thin ham, when he turned and said to 
the waiter, “Ugh, you slice ‘em ham?” 


The waiter replied; “Yes I sliced the 
ham.” 


“Ugh,” grunted the Indian. “You darn 
near miss’em.” 


‘LET M. J. NEAHR... 
SOLVE IT FOR You! 


Don’t forget your package is your calling card 
and should be smartly designed in a style that is 
representative of your organization and product. 
85 years of continuous experience in the 
textile bag field is behind every trade mark, 
bag design and brand name created by M. J. 
Neahr and Company. If you have a brand prob- 
lem M. J. Neahr can solve it for you. We offer 
you a thorough understanding of the merchan- 
dising of bagged products plus exacting tech- 
nique in creation, production and printing. 
But that is not all. When M. J. Neahr goes 
to work for you, you're assured the finest in 
quality textiles, faultless workmanship and 
schedule maintaining service, from the time 
you place your order to the delivery at your 
office or plant. 
Drop a card or letter in the mail today—It 
Ss, will bring one of our expert representa- 
tives to fully describe our services and 
show you how we can help you to — 


FADED 


Rastus: “Say, Sambo, what time in yo’ 
life does yo’ think yo’ was scared de 
worst?” 

Sambo: “Once when Ah wuz callin’ 
on a henhouse and de farmer come in 
and ketched me. Boy wuz Ah scared.” 

Rastus: “How am yo’ suah dat was de 
worstest yo’ evah bin scared?” 

Sambo: “Cause de farmer grabs me 
by de shoulder and he say, ‘White boy, 
what yo’ doin’ here?’” 


GOOD EATS 
“You must be on a war diet.” 
“Why?” 


“Because all of your food goes to the 
front.” 


“DRESS UP YOUR PRODUCT” 


M. J>NENHR & COMPANY 


1608 SOUTH DEARBORN STREET « CHICAGO 


The Chicage hag Gactory Since 1855 
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(Continued from Page Twelve) 


tion, reciprocal trade treaties and federal, 
state and local taxation.” 

Mr. Meinershagen reported that the as- 
sociation has been cooperating with the 
Associated Producers and Distributors of 
Missouri in order to organize every county 
and work to pass necessary legislation 
to regulate the itinerant trucker. 

Members evidenced a great deal of in- 
terest in the talk by Frank Stoll, execu- 
tive director, Associated Producers and 
Distributors. He pointed out that many 
gypsy truckers extinguish themselves 
through poor business practices but where 
one fails, twenty more enter the field. 


“The almost universal failure of the 
gypsy trucker to make a living has caused 
many of them to fall in fraudulent prac- 
tices in order to guarantee themselves an 
adequate profit,” Mr. Stoll said. “This 
phase of the business has reached serious 
proportions. Included in the fraudulent 
practices are kiting checks, forgery, short 
weight, peddling of ungraded and polluted 
seed under false markings and other evils.” 

He told of the efforts which are being 
made in Missouri to prepare the way for 
passage of an itinerant trucker bill when 
the next legislature convenes. He promised 
that the bill, when passed, will place the 
gypsy trucker under a business-like regu- 
lation. 

The morning’s session was concluded 
with a talk by Tom R. Douglass, adminis- 


CAN YOU SAY THIS? 


DON'T TAKE MY 
WORD FOR IT-— 
HERE'S PROOF 
MY FEEDS ARE 
PROPERLY MIXE 


Can you make this powerful, 
positive selling statement to 
your customers? Mixers who 
use Pillsbury’s Color-Control- 
led Concentrates can, and they 
have found that it builds custom- 
er confidence, promotes loyal, 
money-making repeat business 
for them. And why not? The 
U. S. certified color indicator 
in Pillsbury’s Concentrates en- 
ables mixers to make simple, 
accurate uniformity tests on 
their feeds at any time —to 
prove that every ingredient is 
evenly distributed in every sack 
they sell! 


There’s nothing complicated 
about this exclusive, patented 
Pillsbury process. It’s simple 
to understand, easy to use. And 
it’s bringing in profitable business 
for more Pillsbury mixers right 
along! Write today to Pillsbury 
Flour Mills Co., Commercial 
FeedsDept.,Minneapolis, Minn. 
for complete information. 


PILLSBURY'S COLOR-CONTROLLED 
CONCENTRATES* 


PILLSBURY'S CHICK STARTING CONCENTRATE 
PILLSBURY'S 407% CONCENTRATE 
PILLSBURY’S 32% CONCENTRATE 
PILLSBURY’S TURKEY STARTING CONCENTRATE 


*Manufactured under and protected by U. S. Patent No. 2,157,755 


For BIGGER sales of BETTER feeds use 


PILLSBURY’S 
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trative assistant, Missouri state department 
of agriculture. He explained the provi- 
sions of the Federal seed act so far as 
his department was able to obtain inter- 
pretations from the federal government. 

The afternoon session was opened with 
a talk by William McArthur, chief, com- 
modity loan and crop insurance section, 
AAA, Washington, D. C. Ray B. Bowden, 
executive vice president of the Grain & 
Feed Dealers National association, was 
supposed to have followed Mr. McArthur 
but due to urgent business in Washington 
could not appear. 

In Mr. Bowden's place, Roger Annan 
spoke briefly and read the speech Mr. 
Bowden had prepared. Mr. Annan is the 
newly-appointed secretary-treasurer of the 
Grain & Feed Dealers National association. 

C. T. Patterson, former director of the 
Missouri state poultry experiment station, 
offered an interesting talk on poultry di- 
sease to conclude the convention program. 

Mr. Patterson asserted that farmers have 
problems which the feed dealer can help 
him solve. 

“The feed dealer should locate failures 
and help the farmer make corrections,” 
said Mr. Patterson. “The feed dealer who 
does thai not only serves his customer but 
also helps increase his own profits.” 

r. Patterson illustrated his address by 
means cf pictures showing healthy and 
disecatsed chickens.: He explained each di- 
sease, pointing out causes and cures. 

Resoiution passed at the convention set 
forth the following objectives for the as- 
scciation: 

1—To obtain less government interfer- 
ence with business. 2—Petition for modi- 
fication of the Wagner Act. 3—Secure 
regulations that will result in equitable 
adjustments between barge and rail rates. 
4—Continue work to enact laws to elimi- 
nate the abuses of the gypsy trucker. 5— 
Obtain more desirable government storage 
contract so that the country elevator can 
be maintained. 


MISSOURI NOTES 


Mexico is a town of slightly more than 
8,000 persons and really made the dele- 
gates welcome. The city was chosen 
to honor W. W. Pollock, president of the 
W. W. Pollock Milling Co., Mexico. He 
is the real veteran member of the associa- 
tion. Mr. and Mrs. Pollock were given 
presents not only by the association, 
but also by their loyal employes at the 
banquet. 


Jimmy Conzelman, former football 
coach at Washington University, St. Louis, 
and new coach of the Chicago Cardinals 
in pro circles, was the featured speaker 
at the banquet. He spouted football 
humor in the same manner which has 
made his articles in the Saturday Eve- 
ning Post so interesting. 


The St. Louis Merchants Exchange, 
provided the entertainment at the ban- 
quet. The exchange boys also played 
host at cocktail hour at the Ben Bolt 
hotel. 


Joplin has been chosen as the site of 
the 1941 convention. 
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Guests were furnished bus transporta- 
tion to and from Missouri Military Acad- 
emy to witness an excellent drill by the 
cadets. 


Exhibitors at the convention were Darl- 
ing & Co., Oyster Shell Products Corp., 
Bemis Bros. Bag Co., A. E. Staley Mfg. 
Co., Corneli Seed Co., The Nitragin Co., 
Midland Flour Milling Co., and Dennison 
Mfg. Co. 


Luck seems to run in the Lange family. 
Henry and Dewey, who are associated 
with the Virginia-Carolina Chemical 
Corp., both were picked for door prize 
awards. However, neither stepped up to 
claim their presents. 


Mr. Douglass of the state department 
of agriculture told the interesting story 
of a gypsy trucker who bought corn in 
Iowa and trucked it to Springfield, Mo. 
In the interim, however, he soaked it 
with water and added eleven bushels 
of weight. Mr. Douglass said it was an 
open and shut case against the trucker 
but the feed man who bought it in 
Springfield wouldn't press the case. 


— central 
(Continued from Page Twenty-eight) 


in the proper amounts, he said, undoubt- 
edly gives hens a lot more pep. He 
stressed the fact that it takes many in- 
gredients to make a good feeding ration. 

Awards of $5.00 each at the afternoon 
session were given to Roland Tesch, Chil- 
ton; Jos. A. Schultz, Two Rivers; Henry 
Severson, Tiffany; Al. P. Nelson, Milwau- 
kee, and Albert Zutter, Chippewa Falls. 

The annual banquet held Monday eve- 
ning was a success, with more than 60) 
attending. There was excellent entertain- 
ment, favors were distributed to the ladies, 
and numerous merchandise gifts were 
awarded. After the banquet and _ floor 
show, the feed dealers and their wives 
enioyed dancing. The Milwaukee Grain 
& Stock exchange, under the supervision 
of a committee headed by Clarence Moll, 
the Paetow Co., furnished the entertain- 
ment. 

Prof. George Briggs, University of Wis- 
consin, opened the morning session with 
a talk on new ideas in barley. He told 
of the fine mellow quality of Wisconsin 
barley which was due to good seed, proper 
soil conditions and proper harvesting. He 
stressed the fact that a campaign is on 
to improve the harvesting of barley, point- 
ing out that much skinning of the grain 
is done through careless harvesting. A 
good policy, whether one uses a thresher 
or a combine, said Mr. Briggs, is to let 
the grain get ripe, have samples tested 
if possible, and exercise care in handling. 

He spoke of the various district meetings 
which will be held throughout the state 
to disseminate barley information, and told 
of the July barley meeting of the Milwau- 
kee Grain & Stock Exchange. His com- 
plete talk is to be published in a later 
issue of The Feed Bag. 

That bugaboo of all business men— 
the wage and hour law—came in for a 
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great deal of discussion, with Edgar L. 
Warren, department of labor, Washington, 
D.C., attempting to clarify the provisions 


affecting feed dealers. However, at the 
conclusion of the discussion there was 
considerable confusion in the minds of 
many regarding the exact interpretation 
of the provisions of the law. 

Mr. Warren gave the dealers to under- 
stand that a feed man who imports in- 
gredients from out of the state to include 
in feed which he himself manufactures 
and sells at retail wholly within the state, 
does not come under the act. A retail 
business was defined by Mr. Warren as 
one where 50 per cent or more of the 
total volume is sold direct to consumers. 
A wholesale business, he defined as one 
where 50 per cent or more of its volume 


is resale goods. Where sales of a firm 
are 50 per cent or more wholesale, a 
firm comes under the act, he said, for 
that portion of the business where whole- 
sale operations are engaged in. He in- 
vited feed dealers to communicate directly 
with the department of labor at Washing- 
ton concerning any further questions they 
might have on the subject. 

The regulation of itinerant truckers was 
taken up in considerable detail by Hugh 
M. Jones, motor vehicle department, Madi- 
son. He explained the Wisconsin itinerant 
merchant trucker law, stating that he be- 
lieves it has done much good in regulat- 
ing itinerant merchants. So far only five 
such merchants have been _ granted 


(Continued on Page Forty-three) 
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FOUR GOOD REASONS 


Mr. Feedman:—No matter what grade or brand of Cod Liver Oil you have 
been using in the past, here are four good reasons why you should seriously 
consider the “Family” of Gorton’s Oils before you make your next purchase: 


Gorton-Pew, producer of this ‘Family,’ are the oldest 
and lergest Cod-Fisheries in America today, hence a most 
RELIABLE source of COD LIVER OIL. 


You can RELY also on the potency statements made for 
“Gorton Family” Oils. 
and 


Gorton’s con- 


A.O.A.C. chick-feeding 


FORTIFIED 


3000 A 
400 D 


content of every gram according to specifications. 


supervision (including 
tests), guarantees the vitamin 


“Grade A” 


2000 A 
200 D 


**FeedingOil” 


1000 A 
85 D 


3. 


VITAMIN D in AOAC units. VITAMIN A in USP units 


All oils are not COD LIVER OIL, but Gorton’s G. P. 
400-D and Grade A 200-D ARE! 


The “Gorton Family” Oils are not dependent on Euro- 
pean supplies—the North Atlantic being the main waters 
used for Gorton’s fishing operations. Hence, when you 
buy Gorton’s Oil you are sure of a CONSTANT supply 
of COD LIVER OJL from a most RELIABLE source. 


4. 


NEW ENGLAND BY-PRODUCTS CORPORATION 


177 Milk Street SALES AGENTS: BOSTON, MASS. 


E. F. MORRIS, Minneapolis, Minn., 4949 C. J. SKILLIN, Cranford, N. J., P.O. Box 384. 
Vincent Ave. S. S. W. DOUTHITT, Neweastle, Pa. 
BLATCHLEY & BALLARD, INC., Middle- ZEHR & CO., Pettisville, Ohio. 
town, Conn. J. F. WILLRETT, De Kalb, Ill., 218 Oak St. 
S. E. SPAULDING, Patchogue, L. I., N. Y., J. N. McCONNEY, Omaho, Neb., 802 Leav- 


77 Rose Ave. enworth St. 
D. A. TRAYHAN, Schenectady, N. Y., 1041 COOK-BOYNTON CO., Los Angeles, Cal.. 
Lexington Ave. 


820 McGarry St. 
G. H. BRENNEMAN, Akron, Ohio, 531 Boyd HERMITAGE FEED MILLS, Nashville Tenn. 
Ave. THE ACTON COMPANY, 600 S. Delaware 
J. T. SEXTON CO., Kansas City, Mo. Ave., Philadelphia, Pa. 
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MINNESOTA 


Blooming Prairie Farmers Cooperative 
Elevator association, Blooming Prairie will 
build a soybean processing plant. 

R. F. Brown Feed mill, Zimmerman, was 
destroyed by fire recently, with loss esti- 
mated at $40,000. 

Kasson Grain Co., Kasson, has opened 
a new feed mill. 

Atlantic Elevator Co., Maple Lake, will 
build a new feed mill. 

Hagen Grain Co., Blakeley, was destroyed 
by fire recently. Loss was set at $16,000. 

John Haddy, Walter, has built a large 
addition to his feed store. 


@ HARDY A. MERRILL, Bellows Falls, Vt., 


feed dealer, opened another store at Clare- 
mont, N. H., recently. 


Baby Chick Show 
Plans Outlined 


The program for the all industry con- 
ference and exposition under the auspices 
of the International Baby Chick associa- 
tion, which will be held at St. Louis, July 
22-25, is fast taking shape, according to 
officials. 


Some of the subjects coming up for 
discussion include flock selection, sexing 
problems, state poultry, chick and egg em- 
bargos, starter chicks, broiler chicks, bat- 
tery brooding, sales problems, poultry and 
egg consumption increase, flock selection, 
demonstration, transportation problems, 
feeds and feeding methods, fair trade prac- 
tices, turkey group discussions, disease 
control, bringing customers to the hatchery, 
selling the customer by mail, methods of 


duction, and — 


your store front. 


Will Purina Sell? 


HIS question is uppermost in your mind as you 

consider the Purina Account— will Purina sell? 
The answer will be determined by thorough inves- 
tigation in your town before you are ever asked to 
handle the Purina Account. 


If the results of our market survey indicate — 


1. that farmers in your community are interested 
in the Purina Program for profitable pro- 


2. that you are the merchant in your town best 
qualified to merchandise such programs,— 


then, and only then, will our Purina Territory Man- 
ager suggest that you paint a Checkerboard Sign on 


The Purina Franchise is not easy to secure. But 
when the proper merchant is selected, Purina backs 
him with the full force of its complete advertising, 
merchandising, research, and selling helps. 


If you are interested in settling this question, why 


not ask to have a survey made around your town? You 
will not be obligated in any way. And you will be 
asked to buy only in case this investigation reveals 
that Purina iv volume can be sold in your territory 
at a profit to your business. 


A card addressed to Purina Mills, St. Louis, Mo., 
will perhaps open the way to new profits for you. 


Purina Mills, Checkerboard Square, St. Louis, Mo. 
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selling the consumer, some sales needs 
of the turkey industry, etc. 

A special section of the exhibit hall is 
being assigned for demonstrations on 
cooking poultry, turkey and eggs. The 
hotels of the city will all play up special 
egg and poultry menus to help welcome 
the hatcherymen and breeders. 


WAR AFFECTS FEEDS 


Agricultural exports into the Netherlands 
and Belgium have been affected by the 
war, and it is now very unlikely that 
any such exports will enter those coun- 
tries from the United States until cessa- 
tion of hostilities on the continent, accord- 
ing to the United States department of 
agriculture. 


During 1939, the percentage of U. S. 


exports to the Netherlands and Belgium, 
was, 


Unit Nether. Belg. 
Wheat ..... 1,000 bu. 7,853 12,794 
1,000 bu. 6,373 185 
Soybeans ..Mil. lbs. 306 3 
Oil meal 
and cake .1,000 tons 108 106 


Netherlands agriculture, similar to that 
in Denmark, has developed an intensive 
livestock industry which provides a sub- 
stantial export’ surplus of livestock pro- 
ducts, and thus is highly affected by the 
turn of war events. Belgium agriculture, 
on the other hand, is more nearly on a 
self-sufficient basis, similar to that of 
France. 

—--— 


ILLINOIS 


Terminal Grain Co., is building the 
largest elevator on the Illinois river at 
Lacon, according to Carl Pries, manager. 

E. R. Duncan. 46, manager, M. L. Vehon 
Grain Co., Clinton was recently found 
hanging dead in his office. 

Wides Co., Vandalia, has opened a new 
feed store, with George Boaz as manager. 

Mercer County Feed Mill Co., Aledo, 
has filed intent to dissolve the business. 

Charles Morgan has opened a feed and 
seed store at Decatur. 

Ray E. and M. N. Brieser, Kewaunee 
have opened a feed and implement busi- 
ness. 

L. Moeller feed store, Elgin, suffered 
$10,000 loss in a fire last month. 

Columbia Feed mill, Waterloo, recently 
opened for business. 

Hutsonville mill, Hutsonville, owned by 
Rex Boyle was destroyed in a $35,000 fire 
last month. 

Ursa Farmers Elevator, Ursa, will build 
a 25,000 bu. elevator. 

Spring Valley Elevator Co., will enter 
business shortly. 

& 
@ SLESSMAN & Sons Co., Columbus, Ohio, 
have installed a hammer mill and mixer. 
@ MILLER Feed Co., Columbus, Ohio, 


have completed a modern, sun cured and 
dehydrating alfalfa plant. 
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licenses, due to bond requirements an 
“established place of business” under the 
new law. Mr. Jones’ complete talk will 
be published in the July issue of The 
Feed Bag. 

Awards of $10.00 at the close of the 
morning session were granted to the fol- 
lowing regular members of the associa- 
tion: H. W. Everson, Stanley; Wm. Borst, 
Brooklyn; Albert Schneider, Hortonville; 
Albert Meyer, Boyd, and Wm. Arndt, She- 
boygan. 

Palmer Severson, Tiffany won an at- 
tendance award of a Motorola radio, do- 
nated by Oyster Shell Products Co., Carl 
Marks won 5—25 lb. bags of Fairway lawn 
fertilizer, donated by the Virginia-Carolina 
Chemical Corporation; Fred Pittelkow, Osh- 
kosh, won 500 lbs. No—Milk calf feed, 
donated by National Food Co., Fond du 
Lac, William Herpst, Elmwood, also won 
500 lbs. No—Milk calf feed, while R. H. 
Kaercher, Watertown, won a case of Spray 
Away dandelion killer, donated by the 
Alpine Products Co. 

A resolution adopted at the meeting 
requested the officers and directors of the 
association to try to get the cooperation 
of brewers who are having barley hauled 
by truck, in protecting the transit freight 
rate by at least four cents a _ bushel. 
Other resolutions thanked the speakers 
on the convention program as well as all 
others who helped make the meeting a 
success. 

Elected as directors were Albert Zutter, 
Chippewa Falls; John Becker, Monroe; and 
Orin Trindal, Loyal. At the directors meet- 
ing, all officers were relected as follows, 
John A, Becker, Monroe, president; Paul 
Gebert, Jr., Merrill, vice president; B. J. 
Logan, Deerfield, secretary-treasurer, and 
David K. Steenbergh, executive secretary. 

Tuesday afternoon, an “Old Heidel- 
berg” stag luncheon, with entertainment 
and refreshments at the Blatz Brewing Co., 
was enjoyed by many feed men. This 
event was given through the courtesy 
of A. L. Klein, secretary of the brewery, 
and John Russert, brewmaster. 

Forty-two golfers trudged the fairways 
of North Hills Country club in the annual 
golf tournament. 

Dick Matchette, the Nitragin Co., Mil- 
waukee, led the way for all club swingers 
with a sparkling 83 for the tough course. 
This gave him low gross honors. L. W. 
Erdman, the Nitragin Co., had second 
low gross with 84 and John Haertel, P. C. 
Kamm Co. and William J. Westerman, 
Oyster Shell Products Corp., tied for third 
low gross with 85. 

In the blind bogey competition, Robert 
Schneider, H. P. Schmidt Milling Co., Osh- 
kosh, Wis., took first, E. F. Morris, Gorton- 
Pew Co., Minneapolis, was second and 
C. W. Ludenow, Red Star Yeast & Products 
Co. and R. C Tesch, Knauf & Tesch Co., 
Chilton, Wis., were third and fourth re- 
spectively. Honors for the highest score 


was snared by Carl Orsinger, Waterloo 


Mills Co., Waterloo, Ia. 
Members of the Salesmen’s club turned 
out promptly at 8 a.m. Tuesday morning 
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for the annual breakfast, Phil A. Grau, 
news commentator on radio station WISN, 
was the featured speaker and he offered 
an inspirational talk which met with the 
approval of those present. After a deli- 
cious breakfast, members enjoyed a novel 
floor show. An expression of thanks was 
made to the officers who had guided the 
association during the past year. The ex- 
treme confidence in the officers was ex- 
pressed by a unanimous vote to return 
them to office for a third term. 

Officers who were reelected include 
George La Budde, La Budde Feed & Grain 
Co, Milwaukee, president; Ed Koos, N. S. 
Koos & Sons Co., Kenosha, Wis., vice 
president, and Sievert Jensen, Allied Mills, 
Inc., treasurer. 


ELECT OFFICERS 
The Northwest Country Elevator associa- 
tion held its annual meeting at the Nicolett 
hotel, Minneapolis, June 4, and elected the 
following officers for the ensuing year: 
Ben C. McCabe, president; Howard I. 
McMillan, vice president; L. C. Webster, 
secretary; directors, Mr. McCabe, Mr. Mc- 
Millan, F. Peavey Heffelfinger, M. R. De- 
vaney, J. C. Wyman, C. M. Case, Jr., A. S. 
Cargill, L. G. Truesdell and R. G. Cargill. 
@ SOLSVILLE Feed mill, Utica, N. Y.,, 
suffered $30,000 loss by fire from an un- 
determined origin last month. 
@ AMBROSE WEERES, Richmond, Minn, 
has purchased the elevator and mill owned 
by L. L. Nerlien. 


FAST and COMPLETE 


Blue Streak Two Speed Twin Spirals 
Produce Complete Mix 
in Half the Time 


A complete mix is absolutely vital in a 
successful feed business. The most im- 
portant and expensive ingredients may 
be positively harmful if not completely 
mixed and blended with the batch. 


FEEDERS and MIXERS KNOW IT 


The feeder looking for best results from 
stock and poultry is paying close atten- 
tion to the completeness of the mix. The 
feed man looking for wider markets 
knows that complete mixing is the final 
element he needs. 


Get It with Blue Streak 


Blue Streak is the only vertical mixer 
that gives you two-speed, twin-spiral 
action that produces a complete mix 
in half the time. That means lower costs 
all the time—added capacity in rush 
seasons. In one year Blue Streak became 
the Fastest Selling Mixer on the market 
—because Blue Streak Mixed Feeds made 
money for the man who mixed the feed 
and the man who bought it. 


PRATER PULVERIZER COMPANY 


1825 South 55th Avenue, 


FB 


Please send me EK 
information on the 
equipment checked: 


Chicago, Illinois 
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WENTY five years in the feed 

business has taught B. S. 

Dickey, owner of the Deola 
Mills, Nevada, Ia., that it pays to 
have a planned merchandising pro- 
gram and to stick to it. 

Consistency pays, states Mr. 
Dickey, who points out that when 
he first entered the feed merchan- 
dising business many years ago, 
he realized that his success would 
depend largely on how helpful he 
was to the farmer customers he 
served. Therefore, he started out 
on a policy of making the farmers’ 
problems his business, insofar as 
was feasible, and he has continued 
this policy ever since. 

Today, in his area, Mr. Dickey 
is known as the ‘farmers’ friend”, 
the chap who knows a lot about 
feeding and who is willing to give 
his advice freely, when asked, on 
feed problems. This close co-op- 
eration between Dickey and the 
customers he serves has had much 
to do with the continued success 
of Deola Mills throughout recent 
years. 

“If the farmer, large or small, 
prospers, then I prosper too’ says 
Mr. Dickey, so I made it my busi- 
ness to do what I could to help 
customers with their problems. I 
know most of the farmers around 
here and have visited most of them 
from time to time and helped solve 
many farm and feeding problems. 
The farmer expects his feed dealer 
to be helpful in this respect. This 
policy not only builds friendships, 
but it pays dividends in more sales 
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b. s. dickey finds 


policy brings success 


and in word-of-mouth advertising.” 

Secondly, Mr. Dickey has always 
believed that a feed dealer should 
advertise regularly. In conformity 
with this belief, he advertises every 
week in a local newspaper, and 
takes plenty of time in preparing 
his advertisements. 

“The average farmer is much 
more interested in local, state, na- 
tional and foreign news than he 
used to be, and that is one reason 
why newspaper advertising nowa- 
days is a good bet for a feed 
dealer,” says Mr. Dickey. have 
a daily paper in our town, and we 
often run as high as two ads a 
week when we figure the time is 
ripe. A dealer doesn't have to take 
a full or half page to get results. 
A smaller ad, containing well writ- 
ten copy with a good layout, is 
also very effective. One shot news- 
paper ads aren't very good busi- 
ness as a rule; it is the consistent 
advertising that finally brings the 
results.” 

Handling of farm customers when 
they come to the mill, too, is an 
important part in feed store mer- 
chandising, states Mr. Dickey. At 
the Deola Mill, farmers are treated 


like friends; they are greeted cheer- 
fully and given the impression that 
Mr. Dickey and staff are glad to 
see them and willing to serve them 
in any way possible. This friendly 
atmosphere has a great deal to do 
with the way in which farmers like 
to come to this mill and buy feeds 
and to stick around and talk farm 
and feed problems. 

In the Deola mill there is a large 
blackboard on which are posted 
ten special formulas for feed, each 
containing eleven vitamins, scien- 
tifically balanced, in the proportions 
needed by livestock. “Every batch 
of feed we sell is weighed and 
measured exactly as specified in 
that particular formula,”” says Mr. 
Dickey. “The grains as well as all 
other ingredients are inspected 
personally to be sure they are up 
to our standard of quality. And uni- 
formity is rigidly maintained. In 
addition, we have nationally ad- 
vertised brands for our customers.” 

This blackboard is quite a draw- 
ing card, according to Mr. Dickey. 
Farmers will come in and stand 
studying it for a long time. It never 
seems to lose its interest for them 
even after two or more inspections. 
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IN YOUR FEED STORE 


Plant a Thee 


Feed and seed dealers in a town in a Middle Western state 
cooperated with other business men in urging all pupils in all 
county schools to plant a tree or shrub on Arbor Day. This 
movement was supported by the schools, by men’s and women’s 
organizations and received a great deal of favorable publicity 
in local newspapers. Not only was it a fine civic gesture — 
one that will be repeated each year—but it also aroused the 
desire in many folks to beautify their premises and to plant 
gardens. This brought more business to the feed and seed 
establishments. 


Chambers of commerce in large and small towns are stressing 
the importance of sending welcome letters to new residents. 
Every feed dealer can use this idea to good advantage. If a 
new farmer moves into your area, write him a warm personal 
letter, offering your services in any way possible. Invite him 
to come to visit your store and get acquainted. You might 
even publish the names of new farmers once a month in a 
newspaper advertisement. 


Neuel Ad Idea 


If you want to vary your advertising, Mr. Feed Dealer, you 
can copy the method used by an eastern merchant. This man 
printed an advertising circular, rolled it up and inserted it 
into special capsules, and then mailed these messages to 
customers and prospects. Copy on the outside of the message 
said “This Pill Isn't Hard To Take.’ The novelty of the idea 
caused folks to open the pills and fish out the message inside. 
A feed dealer can vary this idea by sending out a couple of 
fishing sinkers with his ad message, and inseriing them in those 
nice little boxes that sinkers come in. Yes, farmers and their 
sons still like to fish. 


Speeds Up Seruice 


The farmer expects fast, yet efficient service today, and 
G. H. Clatterbuck of Roanoke Seed & Supply Co., Roanoke, 
Va., caters to this trend by an efficient sending and receiving 
system which pleases his customers. 

With small roller hand trucks he takes shipments right out 
of the trucks and places them anywhere in the warehouse, 
while with smaller narrower trucks, he takes seeds, feeds and 
supplies from the floor and puts it on the purchasers’ trucks, 
or in his own for delivery. He can load or unload eight 
trucks at a time, all under cover in a driveway running along 
one side of the building, in one way and out the other. 
Customers drive in at the front and go out the back, with 
quite a number of farmers serviced at the same time by the 
sales crew. This ease of loading and unloading is popular 
with farmers who do not hesitate to recommend the firm 
as giving prompt and efficient service. Any dealer who facili- 
tates service to the present-day farmer will win friends. Each 
feed dealer has his own peculiar feed service layout problem, 
but in most cases it can be worked out satisfactorily to 
induce more customers to come back frequently on repeat 
sales, thus increasing the dealer's business volume. 
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Hi-speed Lo-cost 


s J 
‘Super’ Mixer 
’V-Belt Motorized Drive ... 
Arc-Welded, All-Steel Construction 
Frictionless Bearings 


Spiral Cut Gears, Operate 
in Sealed Oil Chamber 


Cheapest to use 


New economies—many of 
them: savings in power, 
operation and maintenance 
that set mixing cost at a 

oe new low. .. . A super-built 
Bag Cost 10% "Vertical" operating with 
freeness and efficiency un- 


puts the mix more equalled — America's most 
modern, best built "Up- 


than hand bag-off. right.” 
Ask for Catalog B-165 


S. HOWES CO., Inc., Silver Creek, N. Y. 
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CARATONE 


Ow cost source oF VITAMIN A 


: f Forget mixing troubles— cut your mixing 
~~ > costs — insure ample vitamin A content in 
0 your feeds with Caratone, the new free- 

flowing powder. 


{ Vitamin A from Natural Sources 
Caratone, a carotene product, is nature’s own 
source of vitamin A. It provides vitamin A activ- 
ity as found in yellow corn, carrots, tomatoes 
and leafy plants. Of vegetable origin, and palat- 
able, Caratone not only saves time and cost—but 
definitely adds to the acceptance of your feeds. 


Write for Full Information 
Get the Caratone story now — see how easy it 
is to mix—how easy to handle. Packed in kraft 
lined jute bags, there are no drums to bother 
“ about — no return charges. 


Your customers, too, will appreciate the 
extra values of feeds fortified with Caratone. 


GENERAL BIOCHEMICALS, INCORPORATED 
Dept.10 © 418 Republic Building ¢ Cleveland, Ohio 
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— becker 
(Continued from Page Twenty-seven) 


methodically, and insidiously trying to 
tempt us with a great variety of foreign- 
inspired isms. The inevitable crash of 
1929 was their golden opportunity to strike. 
The bursting balloon of a fictitious paper 
prosperity gave these apostles of discon- 
tent the chance to sow their seed and 
provided a fertile soil in which to grow 
it. In these past ten years they have ef- 
fectively spread their poisonous propa- 
ganda. Because of economic siress these 
professional agitators have found many an 
otherwise sound American willing to lend 
a listening ear. 

We in business were so busy trying to 
keep our own ships afloat that we failed to 
notice that others were trying to incite 
mutiny in the crews. We were so busy 
trying to keep our own businesses headed 
into the wind in an effort to weather out 


Every hatcheryman, poultry- 
man and dairyman in your 
community is either a user or a good 

rospect for HTH-15. Around poultry, 

TH-15 is used as a spray or rinse to 
disinfect buildings and equipment— 
as a floating dry dust to guard against 


==> For POULTRY 


the economic storm that we paid no heed 
to those who were quietly boring holes 
in the bottom of the boat. 

The termite is a very small but a very, 
very busy insect. Thousands of them 
could crawl around the timbers of your 
home unnoticed. They go to work un- 
heard and unseen, and if undetected and 
unrestricted, they will slowly but surely 
eat away its very foundations. 

Today we not only have the dictator's 
Sth column agent from abroad, but we 
have a pretty healthy home-grown crop 
of our own—all termites, eating away at 
the foundation and the very structure of 
this Americanism which we prize so highly 
yet do so little to protect. I do not intend 
to speak of European wars, but at this 
point I cannot help but suggest the 
thought that if, in the present struggle, 
we see the end of democracy in Europe 
it will have been due in no small measure 
to the cowardly stabs in the back by 
these very forces. 


\ 


FLOATING 
POWDER 


respiratory diseases. Dairy- 
men use HTH-15 to sterilize 
all dairy utensils—to keep bacteria 
counts down and avoid milk rejects. 
HTH-15 is a free-flowing powder that 
will not freeze or become lumpy. It is 
harmless to dairy metals. 


EASY TO STOCK<EASY TO SELL 


There is a steady demand for HTH-15. 
Constant advertising in poultry and dairy 
magazines has built a great, waiting mar- 
ket. There are just two sizes to stock—the 


THE MATHIESON ALKALI WORKS (Inc. 


1-Ib. can retailing at 50c and a 3-lb. can 

at $1.00, with a handy measuring spoon 

packed with can. Drop us a card today 

and let us send you more information. 

1004 

60 E. 42nd St. 
New York 


Once Upon a Time 


We asked our friends to 
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“Look to Ambungo” 


The America of today was built upon 
free enterprise. The America of Tomor- 
row, if it is to lead the world in human 
progress, can be built only upon free enter- 
prise. Freedom of operation has enabled 
American business to give to us as 
necessities many things which are not 
widely owned as luxuries in other parts 
of the world. 

I don’t need to compare the United 
States with the rest of the world in the 
ownership of automobiles, radios, bath 
tubs, stokers, oil burners, washing ma- 
chines, water heaters, or the 100 and 1 
other modern inventions that we today 
know as absolute necessities. You have 
heard such figures quoted so much that 
it is an accepted fact that we own more 
than all the rest of the countries of the 
world combined. 

Let’s not forget that they were invented, 
developed, produced, and purchased by 
us under this system of American free 
enterprise. Let's not forget that under 
this system of American free enterprise 
the purchasing power of our population 
has become greater than that of the 500 
million people of Europe combined. Com- 
pare the average foreign business man 
riding to work on his bicycle with our 
humblest laborer and his automobile. 

All this is ours today because of in- 
dividual initiative in economic and _ in- 
dustrial development. 

Yet, in spite of these facts, pompous 
statesmen, appraising the scene in the 
light of political advancement, solemnly 
declare that the methods by which it was 
created are all wrong, ought to be aban- 
doned, must be discarded, and that the 
time has come to substitute political 
management for individual initiative and 
individual enterprise. 

The issues and problems confronting 
American business are not basically polit- 
ical they only seem so. They are made 
political by the forces who would disrupt 
us. 

In a time of economic depression there 
arise a horde of isms, Socialism, Com- 
munism, Anarchism, Fascism, Nazism, etc., 
each claiming to be the one panacea for 
our ills. Their first objective is political— 
to attack the principles of our American 
system until they have brought about a 
national confusion of thought. This ac- 
complished, their next step is to obtain a 
foothold of political representation. 

There are always groups of individuals 
who are numerous enough and influential 
enough to make it possible for them to 
worm their way into our legislative bodies. 
Once in a position of political power, they 
then start to work on our economic system. 
Hasty and ill-advised attempts to change 
our economic laws are the result. Only 
as the shackles begin to tighten upon us 
do we as business men realize that we 
are drifting into a situation where every- 
thing that America has meant in the way 
of democracy is being seriously menaced. 
Only after the horse is stolen do we be- 
gin to think about locking the barn. 

A similar parallel exists between what 
is happening in this country today and 
what has happened in Europe. Precisely 
this same formula was used until today 
370 million Europeans, by the simple test 


THE FEED BAG — June, 1940 


DAIRY 
Bacteria WJSANITATION 
= 
} 
{ 
x hd 
TOD 
| 
ATI 
‘at Nedro 
P Broad St. at 
R Pa = 
| tHE Amburgo CORE.  phitadetphia, 
yi 
e460 


of free speech, free press, and a repre- 
sentative government, have lost every 
vestige of economic freedom, to say noth- 
ing of lost personal liberty. 

None of these countries started with a 
desire to surrender liberty. By adopting 
and pursuing a spend-borrow-tax formula 
to cure unemployment, they have followed 
the road which eventually brought nearly 
75% of the people of Europe under a 
relentless type of planned economy in 
which prices, profits, hours and conditions 
of labor, and the output of factories were 
all rigidly controlled by government. I 
am speaking of conditions as they were 
just prior to the war emergency. This 
had become a peace time way of life 
for millions who at one time had enjoyed 
some measure of economic freedom. How 
much worse they will be following the 
present war we don't know—it does not 
seem that they will be better. 

We say in America that it can never 
happen here. Yet there are striking paral- 
lels between the course we are taking 
and the course these people pursued in the 
beginning. Many of our people, without a 
full realization of where they lead, sub- 
scribe to philosophies that can take us 
down the same road. 

One remedy for this situation is for 
responsible representative business men 
to take a more active interest in our 
political life. We have too much at stake 
to trust it entirely to others. We own 
established businesses, representing prop- 
erty, money, and the fortune of thousands 


of investors and employes. We cannot, 


afford to sit idly by and watch the dis- 
gruntled agitator of today become the 
professional politician who will tomorrow 
dictate the operation and control of our 
business. So long as our economic con- 
trol remains a political issue, we our- 
selves must maintain an active interest 
in politics. 

I am speaking, of course, of America 
on a peace-time basis. In the event that 
our country should become involved in 
the present world conflict and it should 
become necessary for us to defend our- 
selves at war, then, of course, we may 
naturally expect and willingly subscribe 
to such governmental control and coordi- 
nation of industry as may be essential 
to the public interest. 

But—and I want to emphasize this— 
if and when such a course becomes nec- 
essary, we should be carefully on our 
guard to make sure that there is definite 
assurance that such rights and privileges 
as we surrender in emergency will be 
returned to us intact once the crisis is 
over. 

There should be no compromise on 
this. Now is the time for us to decide 
how much of our inherited freedom we 
want to keep and defend. 

The preservation of our American sys- 
tem of free enterprise is and should be our 
first-concern. It is our job to help turn the 
tide of public opinion with discernible 
certainty to the American way. Men of 
business, whether their title be president 
or master-mechanic, vice-president or fore- 
man, should be America’s first line of 
defense against wrong thinking and un- 
sound philosophies. 
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5 Reasons Why --- 
It Will Pay You to Use 
“CCC” lodized-Manganesed Calcium Carbonate 


for making trace elements inclusions 


1—Eliminates a difficult premixing job. 


2—Uniform inclusions assured. Special process unites 
iodine and manganese with every calcium par- 
ticle. An exclusive feature. 


3—lIodine and manganese stay mixed uniformly. Made 
to cling tightly to other ingredients. No separation 
or settling possible. Another exclusive feature. 


4—-Iodine content never varies. Iodine protected against 
loss over long periods by “CCC” patented process. 
Proved over six years of use by leading mixers. 
5—The lowest cost way. 
The new handy, complete Mixing Chart showing how to include the small 
recommended amounts of iodine and manganese easily and most economically 


in your feeds, supplements, and mineral mixtures is yours for the asking. 
Write for your copy NOW. 


The CALCIUM CARBONATE COMPANY 


“Pioneer producers of trace elements products” 


42 East Ohio St. Box 409 836 Brandeis Theatre Bldg. 
CHICAGO,ILL. CARTHAGE, MO. OMAHA, NEB. 


GUARANTEE 
YOUR CUSTOMERS 


D E Al Hl RATS | 


BLUE CROSS 
RED SQUILLS 
RAT KILLER 


RAT KILLER 


Sold With A MONEY-BACK Guarantee 


Made With Red Squills—Nonpoisonous to Livestock, 
Poultry, Pets and Humans—Ready to 


Use—No Fuss or Muss! Every Can 
SEE YOUR LOCAL JOBBER OR WRITE TO a Profit 


General Laboratories, Inc. for You 
DES MOINES, IOWA 
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TREAT my customers the way 
a country doctor treats his pa- 
tients.” 

So states H. W. Templeton, feed 
dealer at 379 Bailey Ave., Buffalo, 
N. Y., who has pursued this policy 
of personal services to his custom- 
ers. He has seen competition be- 
come keener during a 30 year pe- 
riod, but through it all his patrons 


is motto of dealer 
for thirty years 


have liked his business methods so 
well that today he is serving the 
grandchildren of many of his cus- 
tomers. 

“You must give your customers 
more than so much feed for so much 


XANTHOPHYLL 


A ten-dollar word with a thousand dollar 
meaning for poultrymen. Xanthophyll is the 
coloring matter of yellow corn which produces 
the much desired yellow pigmentation in 
poultry. Xanthophyll is concentrated in Dia- 
mond Corn Gluten Meal. Broiler and turkey 
mashes containing Diamond mean extra pro- 
fits to the feeder when he markets his birds. 


Corn Products Sales Co. 


New York Kansas City 


DIAMOND CORN GLUTEN MEAL 


MEAL 


Chicago 
41% Protein 
Guaranteed 


money. You must add that extra 
touch of service and helpfulness 
which makes your customer come 
back the next time.” 

As an example of this policy, Mr. 
Templeton delivers all purchases 
without charge in an area of rough- 
ly 15 to 20 square miles. When a 
customer's chickens are sick, he 
calls in an experienced diagnosti- 
cian at no expense to the customer. 

Mr. Templeton also believes in 
granting credit—but on a different 
basis than a “how-much-are-you- 
worth” policy. “Character is the 
thing that counts,” he says. “I could 
lose every cent I have on my books, 
and I still would be ahead of the 
game, because of the benefit that 
extending of credit has been to my 
business throughout the years.” 

This is quite a significant state- 
ment in view of the fact that 60 
per cent of Mr. Templeton’s busi- 
ness is done on credit. 

Most of Mr. Templeton’s custom- 
ers have in the neighborhood of 
about 50 chickens. Many custom- 
ers are German or Polish extraction. 

“I had a hard time at first per- 
suading the Polish people not to 


.feed their chickens corn,” he said, 


BUSINESS IS GOOD 


throughout the summer 
months for the dealer 
who sells 


Wisconsin 
Starter and Growing 


Mashes. 


And this WISCONSIN feeding plan is actually 
cheaper for the poultryman because it permits 
larger use of low priced farm scratch grains. 
WISCONSIN STARTER AND GROWING 
MASHES contain plenty of milk, vitamins, 


100 LBS. NET 


WHEN DACKEO 


STARTER MASH 


WITH DRIED BUTTERMILK 
AND cOD Live 


meat proteins and minerals to supplement lib- 


Sileal Hotel Location 
FOR WORLD'S FAIR 
VISITORS 


@ Enjoy the wonderous attractions of “The 
World of Tomorrow” on the budget of 
TODAY! Hotel Imperial rates are exception- 
ally moderate and its location unsurpassed. 


@ ONE BLOCK FROM PENN STATION 
AND LONG ISLAND R. R. TERMINAL 


@ WITHIN A 10 MINUTE RIDE OF THE FAIR 


@ JUST A STEP TO EMPIRE STATE BUILDING, 
FIFTH AVENUE, BUSES AND SUBWAYS 


HOTEL 


IMPERIAL 


BROADWAY CORNER OF 32nd STREET 


ATTRACTIVE 
eral feeding of corn, oats and barley. RATES FOR 
LARGE GROUPS 
NORTHERN MILLING CO. 
WAUSAU Since 1883 WISCONSIN 
e480 
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“I finally persuaded them to use 
mash.” 

One of Mr. Templeton’s firmest 
beliefs is in educating his customers 
to buy the right feed for their chick- 
ens. With today’s uniformity in 
prices, it is necessary for the dealer 
to convince the buyer that he has 
a personal interest in the latter's 
welfare, Mr. Templeton said. This 
alone will make him a steady cus- 
tomer. He believes trust in the 
dealer as an honest and helpful 
merchant is one of the foundations 
of a successful feed business. 

Mr. Templeton settled in Buffalo 
in 1916. He was born in Holland, 
N. Y., and worked in a dry goods 
store until he was 25. Today he is 
still at the same location where he 
established his business 24 years 
ago. During that time, however, 
considerable expansion and remod- 
eling of the shop has taken place. 

At the present time, Mr. Temple- 
ton also handles coal and cement, 
as well as feed. Another one of 
his sidelines is dog food. He sells 
a ton a month of this product. In 
this line, too, he finds the policy 
of helpful service plus good mer- 
chandise a successful one. Many 
dog owners bring their dogs to 
him for help when the dog becomes 
sick. “You have got to know dogs 
and know them well because you 
can't afford to be wrong,” he says. 

His dog food customers are about 
equally divided between private 
owners and kennels. He entered 
this phase of business in 1933. 

As proof of the trust and reliance 
many customers place in him, Mr. 
Templeton said: “Often parents 
send a child to my store. They 
have complete faith in my dealing 
fairly with the children.”” In a sec- 
tion of the city where people have 
to watch their pennies closely, this 
stands as a high recommendation 
to a merchant's honesty. 

Mr. Templeton and his wife Sarah 
last year celebrated their golden 
wedding anniversary. 

Looking back on his long and 
successful career in the feed busi- 
ness, Mr. Templeton summarizes his 
philosophy of business this way: 
“Treat your customer honestly, help 
him in any way you can, give him 
what he needs and only what he 
needs, and you'll be in business 
long after your “cut-rate’’ compe- 
titor has closed his doors.” 
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It won't polish the 
floor nor prime the 


BUT 


it’s a perfect product 


PILOT 


OYSTER SHELL 


for which it is used 


OYSTER SHELL PRODUCTS 


CORPORATION 
NEW ROCHELLE, N. Y. ST. LOUIS, MO. 
LONDON, ENG. 


FOR POULTRY 


NATIONAL CALF PELLETS 


Now you can sell a calf food in pellet form which 
will help your customers raise better calves and higher 
producing cows. National Calf Pellets are manufactured 
by the same firm which has produced NoMilk Calf Food 
for 54 years. National Calf Pellets contain all the ingredi- 
ents necessary to raise strong, full-bodied calves which 
will be physically fit to give maximum milk production. 


Write today for full information and prices. 


e NATIONAL FOOD COMPANY e 


FOND DU LAC D. R. MIHILLS, Prop. WISCONSIN 


BUTTERMILK BILL “DEALERS 
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It Pays te Advertise 


by EMIL J. BLACKY 


“Everybody in this here town 
Knows who I! am,” bragged Dealer 
Brown. 


“I've sold ‘em feeds for fifty years, 
For all their hawgs and cows and 
steers, 


And don't tell me that it's doggone 
wise 
To spend good money to advertise.” 


cades of experience counts . 
your business. 


all farm feeds—provides more feed 
dollar. 


MORE DIGESTIBLE NUTRIENTS 
DOLLAR 

_ Write for free booklet that gives 

you valuable information on 

Hominy Feed —85.2%, digestible 

nutrients, unequalled among 


AMERICAN CORN MILLERS’ FEDERATION 
Chicago, IMlinois 


79 West Madison St. 


Experience Always Counts 


When you buy any item in the Gerber line you are 
assured of quality merchandise, because it is backed 
by half a century of building dependable metal pro- 
ducts. When you buy you want equipment that is 
precise, efficient, long-lived and constant in opera- 
tion. Fifty years of “knowing how” means these 
qualities are inherent in Gerber equipment. Five de- 
. . put it to work in 


Well, this was the verdict of Dealer 
Brown 

And there wasn’t a soul who could 
talk. him down. 

But into that town breezed a lad 
one day 

While Brown chewed straws on a 
bale of hay. 

He put up a sign that cried his 
name 

And made Brown's landmark 
cringe in shame. 

His windows just sparkled with 
merchandise 

And, boy, did he know how to ad- 
vertise! 


The Gerber 


\ No. 2 Distributor 
Spout 
\\N 

Write today 

\ for a 
\ \ free catalog 

\ H 1 - 1939 

520 S. 3rd St. 


Minneapolis 


“Com 
is 
continue 


ys king” 
g. “There is 


hominy 
follows com 


It wasn't just “here I am” he said; 

It was common sense that the 
farmers read. 

He proved why a dollar spent with 
him 

Would produce more eggs, give 
hens more vim. 

He talked in terms of more milk 
in the pail, 

More beef on the hoof—and why 
crops fail. 


“Results,” screamed the ads, “more 
cash for you; 


These are the things that my feeds 
can do.” 


And strangely enough that lad ad- 
vanced, 


While Brown kept patching his 
shiny pants. 


the payoff came as you 
guessed it would 


When Brown met a farmer named 
Andy Hood. 


“How are you, I'm Brown,” he 
humbly said, 


And the farmer frowned and shook 


Well, 


his head 

“Brown?” he mumbled as he shifted 
his chew 

“Sorry, old man. Never heard of 
you.” 


Employment Bureau 


A complimentary, confidential service — 
address your inquiries to The Feed Bag 


POSITIONS WANTED 


FEED SALESMAN and poultry expert—Seven 
years’ experience with large manufacturing con- 
cerns. Well instructed in poultry diseases. Wis- 
consin or vicinity preferred. Refer to No. 1440, 
% The Feed Bag, Milwaukee, Wis. 

WAREHOUSE MAN and truck driver—Four- 
teen years of good experience. Can furnish ex- 
cellent references. Refer to No. 5401, “% The 
Feed Bag, Milwaukee, Wis. 


POSITIONS AVAILABLE 


SALESMEN—Sell nationally advertised spe- 
cialty poultry supplies to hatcheries and feed 
stores. Must have had experience selling to 
feed concerns and hatcheries. Several valuable 
territories open. Give full details in first letter. 
Eastern and Central states territories open. Re- 
= to No. 440A, % The Feed Bag, Milwaukee, 

is. 


ESTABLISHED feed manufacturer has opening 
for young man with college education. Good 
chance for advancement if you have sales abil- 
ity. Give qualifications in first letter. Refer to 
No. 541A, % The Feed Bag, Milwaukee, Wis. 


SALESMAN—Sell feed, fertilizer, etc., to farm- 
ers in western Maryland. Splendid dairy sec- 
tion. Salary and bonus. Must have good rec- 
ord. College education preferred but not essen- 
tial. Opportunity to advance to executive posi- 
tion. Give essential information in first letter. 
Refer to No. 614A, “% The Feed Bag, Milwau- 
kee, Wis. 
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Reueluing Cleaner 


The Sidney Grain Machinery Co., Sid- 
ney, O., has recently announced a revolv- 
ing corn cleaner. This new machine sep- 
arates the corn from the cobs and husks 
and is so designed and constructed that 
it beats the husks, forcing the separation 
of the corn from them. The new corn 
cleaners are made in several sizes to fill 
the needs for large and small mills. 


Dale Johnston Heads 
Oklahoma Dealers 


Dale H. Johnston, Enid, was elected 
president of the Oklahoma Grain & Feed 
Dealers association at the forty-third an- 
nual convention, held at Enid May 15-16. 


Other officers elected were E. S. Bouldin, 
Muskogee, vice-president; E. R. Humphrey, 
Enid, secretary-treasurer; directors, W. E. 
Shepherd, Hobart; M. E. Humphrey, Chick- 
asha; H. F. James, Gage; Ben U. Feuquay, 
Enid, and J. L. Yerger, Oklahoma City. 
Speakers at the convention included Ray 
B. Bowden, D. I. Johnson and officers of 
the association. The organization has just 
completed a series of five district meet- 
ings held at various parts of the state, 
discussing the government loan contract, 
wheat improvement program and other 
subjects. 


OREGON DEALERS MEET 


More than 200 dealers attended the an- 

nual convention of the Oregon Feed Deal- 
ers association, held at the Multnomah 
hotel, Portland on May 24. Speakers on 
the program included Frank B. Riley, Dr. 
Frank Munk, Reed College, Wayne Morse, 
labor dispute arbitrator, H. E. Cosby, 
turkey expert and General Charles H. Mar- 
tin, G. R. Hyslop, Oregon State college, 
and Frank Sardham. 
@ RICE LABORATORIES, Inc., Dassel, 
Minn. have added motorized exhaust units 
to their yeast plant drying system to speed 
up production, and have made other im- 
provements to their plant recently. 
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J. J. Mullaney & Sons Co., Westfield has 
discontinued business. 

Adam Pratt has purchased the elevator 
owned by B. M. Stoddard at Sloan. 

Farmers Elevator Co., Hallonton, re- 
cently entertained five hundred persons at 
an oyster supper. 

L. E. Fallein, Evander, has been ap- 
pointed manager of the Farmers’ elevator 
at Holstein. 

Carl Reid Elevator, Hamburg recently 
burned with a loss, estimated at $7,600. 

Farmers’ Elevator, Buckeye burned re- 
cently with a loss of $25,000. 

Riverside Elevator, a 65 year old build- 
ing, is being razed. 


Wm. Hunter, 65, superintendent, Kerr 
Milling Co., Sioux City, died recently after 
a short illness. 

Kerber Feed mill, Emmetsburg will in- 
stall a new improved oat huller. 

Farmer Elevator Co., has installed a new 
30 ton scale and a new feed mixer. 

@ LINDSEY ROBINSON & Co., Roanoke, 
Va., will erect a warehouse and feed 
plant to cost about $35,000. 
@ STEWARTSVILLE Roller Mills, Roanoke, 
Va., suffered damages of $10,000 in a 
recent fire of unknown origin. 
@ PAULDING MILLING Co., Paulding, O., 
was severely damaged by fire last month. 
The mill will be rebuilt. 


POTASSIUM IODIDE MIX 


@ An intimately blended and milled combination of 90% 
Potassium Iodide U.S.P. with Calcium Carbonate and Calcium 
Oxide. Protected by U.S. Patent. 


A stable, very finely divided Powder, bulky and free running, 


thus assuring uniform distribution and a uniform ration of 


Iodine in your feeds. 


Write for Sample and Circular 


PFIZER 


Manufacturing Chemists 
CHAS. PFIZER & CO., INC. 
81 MAIDEN LANE, NEW YORK, N. Y. 
444 GRAND AVE., CHICAGO, ILL. 


from us. 


ry Our Specialized Service 
for Feed Manufacturers 


As millers of grain specialities for feed manu- 
facturers we offer you individual, personal- 
ized service which guarantees satisfaction. | 
Next time you are in the market for any of table Rolled Oats 
the products listed here let us furnish your Feeding Rolled Oats 
requirements. Our fast service and quality Feeding Oat Meal 
products make it worth your while to buy _ Oats 


FAST SERVICE 


FRUEN MILLING CO. 


MINNEAPOLIS, MINN. 


Steel Cut Oat Groats 
Pulverized and Bolted 


Whole Oat Groats 

Steel Cut Wheat 

Ground Oat Groats 

Oat Mill Feed 

Oat Mill Feed with 
Molasses 


gs 
Steam Crimped Oats 
Steam Rolled Barley 
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T* plan for setting up a national 
<7 to carry on consumer 
educational work and to represent the 
poultry industry wherever necessary is 
gaining steady momentum. Representa- 
tives of the industry who met in Chicago 
in January, provided that when ten dele- Frank A. Priebe—Institute of American 
gates from national and regional organi- Poultry industries. 
zations had been chosen and $30,000 raised L. Harris Hiscock—International Baby 
as in initial nest egg, the new association chick association. 
would then come into being. At the pres- J. Buxbaum—National Poultry, Butter & 
ent time, a total of twelve delegates have Egg association. 


been elected, representing the following Herbert Beyers—National Turkey federa- 
associations: tion. 


committee plans 
big campaign 


H 
m CREAM CALF MEAL RY DE ’S cream cacr Flakes 
+ Steam cooked under Unexeelled for dry + 
special process makes feeding. Is made from 
a this meal tastier and =. quality ingredi- 4 
4 more digestible. It 
will save up to % on and under same 
-| feeding costs. process as the meal. 4 
NUTRITIVE MINERALS 
Contains caleium from cooked and ground egg The Red . 
mM she Red shells plus other essential mineral elements. Spotted 4 
Best for poultry and livestock nutrition Box 
4 RYDE & COMPANY, 5425 W. Roosevelt Rd., Chicago, Ill. 


CORN - OATS - FEED BARLEY 
Poultry and Milling Wheat 


ANY GRADE... ANY QUANTITY... ANY TIME... 
Write or Wire for Quotations 


BUNGE ELEVATOR CORPORATION 


MINNEAPOLIS MINNESOTA 


FOR FEED MIXING 
TANK CARS - BARRELS - DRUMS © 
AND SERVICE UNEXCELIED 


W. F. Leimert—National Egg Products 
association. 

Homer I. Huntington—New England 
Fresh Egg Institute, Inc. 

H. G. Eisert—Poultry Publishers associa- 
tion. 

Andrew Christie—Northeastern Federa- 
tion of Egg & Poultry co-operatives. 

L. M. Klevay—Agricultural Publishers 
association. 

Harry Atkins—American Poultry associa- 
tion. 

L. S. Tenny—Chicago Mercantile ex- 
change. 

The plan committee has gone forward 
steadily on its job of raising the $30,000 
and is well toward completion of the 
project. Additional support from the in- 
dustry from all sections is needed to make 
the set-up successful, but the executive 
committee of the plan committee at their 
meeting in Chicago on May 2lst an- 
nounced that the total amount of money 
was at least two-thirds in sight. 

The objectives of this association, rep- 
reesnting all phases of the poultry in- 
dustry, as set forth by the plan committee, 
are as follows: 

“Bearing in mind that there exists the 
necessity for contacting numerous organi- 
zations, companies and individuals to ar- 
rive at an equitable basis for participat- 
ing in this program, and that the first 
year’s work must necessarily be formative, 
the plan committee visualizes that the first 
year’s work will consist largely of the 
following: 

(a) Organize the industry so that there 
will be a central agency to act as a 
clearing house for ideas to promote the 
consumption of poultry and eggs. 

(b) Make a survey of promotional and 
research work now being done in order 
to avoid duplication and in order to make 
available to the industry the benefit of 
work done and in progress. 

(c) Study what further research should 
be done and co-ordinate it. 

(d) Formulate plans for developing ac- 
tivity to educate the public to use more 
poultry and poultry products. 

It is agreed that in the uncertain times 
in which we are now living, many emer- 
gency duties may be placed upon this 
new organization. The plan committee, 
however, has set up a tentative goal the 
outline of objectives and duties: 

“The Plan Committee recommends that 
the goal of the organization be the fol- 
lowing permanent promotion program, with 
additions and amendments as may be 
made from time to time as experience dic- 
tates. 

@ COOPERATIVE Dehydrating Co., Payne, 
O., is building an alfalfa mill at a cost 
of $50,000. 


@ FOREST BROWN, Zimmerman, Minn., 
is rebuilding his mill, destroyed by fire 
last month. 

@ MINNESOTA Community Elevator, Min- 
nesota, Minn., has installed new feed mix- 
ing equipment. 
@ FARM SERVICE Co., Xenia, O., has 
installed a hammer mill. 
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Roger P. Annan New 
National Secretary 


Roger P. Annan, St. Louis, has been 
named secretary of the Grain and Feed 
Dealers National association to succeed 
Ron Kennedy, who recently resigned. 

For many years Mr. Annan has been 
engaged in the grain business at St. Louis, 
with the Annan-Burg Grain and Milling 
Co. He has also been a member of the 
St. Louis Merchants Exchange, having 
served as president in 1915, and holding 
a directorship for eight years. Mr. Annan 
has also had a great deal of legislative 
experience. During 1925, and 1926, he 
was engaged in legislative work at Wash- 
ington. 

NEW APPOINTMENTS 

Cleland Mfg. Co., Minneapolis, makers 
of grain and seed cleaning equipment, 
has named a number of sales represen- 
tatives in various sections of the country. 

E. J. Boyce & Son, 4051 Labadie St., 
St. Louis, Mo., have been placed in charge 
of sales for Missouri, Illinois and Kansas. 

H. H. McVeigh and Henry B. McVeigh 
have been named sales agents for the 
Pacific Northwest states, and J. B. Mc- 
Dowell of Oklahoma City will handle sales 
in Oklahoma and Texas. 

The company will continue to handle 
from the home office, sales for Minnesota, 
Iowa, Wisconsin, Nebraska, the Dakotas, 
Montana and other states. 

WILKINSON NAMED MANAGER 

C. F. Kieser general manager of the 
special products division, The Borden Co., 
has announced the appointment of T. G. 
Wilkinson as manager of the animal feed 
department. Mr. Wilkinson was formerly 
with the Albert Dickinson Feed Co. and 
the Kraft Cheese Co. 

Louis Novins now heads Borden's poul- 
try feed department, and H. A. Bitten- 
bender has been appointed manager of 
the ration-ayd department, packaged vi- 
tamin ingredients used by feed manu- 
facturers. 

@ ROBERT J. MERWINE, 46, manager of 
the Merwine Feed Co., Ashland, Pa., died 
May 26 from a heart attack. 
@ JOEL P. HARRINGTON, 71, retired feed 
man of Oneonta, New York, died recently, 
following a short illness. 

@ FARMERS Cooperative Elevator Co., 
Hector, Minn., is building a 45,000 bu. 
elevator. 
@ NEW RICHMOND Lumber & Coal, New 
Richmond, Ind., as installed a Blue Streak 
hammer mill equipped with a built-in 
magnetic separator. 

@ HAROLD R. WARD, vice-president and 
sales manager of the Russell-Miller Milling 
Co., Minneapolis, has resigned and will 
devote his time to other business. Mr. 
Ward had been with the milling firm since 
1911 when he joined the sales staff. He 
was made sales manager in 1928: and 
vice-president in 1933. He will continue 
as a member of the board. 
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SOYBEAN OIL MEAL 


“EXPELLER” PROCESSED 
NUT-LIKE FLAVOR 
HIGHLY PALATABLE 
HIGHLY DIGESTIBLE 


MANUFACTURED BY 


THE TOLEDO SOYBEAN PRODUCTS CO. 


Plant and Office: 215 Pontiac St., Toledo, Ohio 
Phone Pontica 3434—3435 


A MORE EFFICIENT FEED 
MIXER FOR LESS MONEY 


@ Here's a typical Kelly-Duplex testimonial: “Your feed mixer 
gives excellent service ... no trouble at all... especially 
quiet ... the fastest mixer we have ever seen!” You, too, 
will agree that it’s a real performer and a great profit pro- 
ducer. All steel, electrical welded. Steel cut gears run in 
an oil bath and are protected by a dust-tight housing. Write 
today for free catalog and price list. 


BUILDERS OF KEL MILL MACHINERY 


R AN OD 


D MANUFACTURING CO. 


WANTED 
ALIVE 


We're looking for new deal- 
ers who are alive to a new 
market right around the 
corner in their neighbor's 
back yard. 


We manufacture what is 
considered by pigeon 
breeders to be the finest 
Pigeon grit in America. 
More and more pigeon men 
are buying Foust’s Health 
Grit from our present deal- 
ers. 


Our dealer proposition is 
generous, and backed by 
the largest consumer adver- 
tising program in the pi- 
geon industry. Merchandis- 
ing includes free samples, 
folders, and other dealer 
helps. 


Write for further information 


George Foust Co. 


Dept. D. 
Guilford, Conn. 


FREDMAN BAG CO. 


MILWAUKEE, WIS. 
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CAPITAL 
FLOUR MILLS, INC. 


QUALITY FLOURS 


MINNESOTA GIRL 
GOOD BREAD FLOUR 


ALSO 
A Complete Line of Mill Feeds 


Office: 


CORN EXCHANGE BLDG. 
Minneapolis, Minnesota 


SAVE? 


time and money by sending your trucks 
to our wholesale feed warehouses. 


e 
CORN DISTILLERS GRAIN 


BUTTERMILK POWDER 
BREWERS GRAINS 
MALT SPROUTS 
and 103 other Feeds 


SUPPLIES, INC. 


1, st Allis—1637 83rd St. 
No. W. . Cameron Ave. 


| CHICKS That Satisty 


Our U.S. R.O.P. Pedigreed 
breeding stock enables us 
to supply you with chicks 
that will satisfy your cus- 
tomer. We hatch seventy 
: thousand per day. Let us 
al fill your orders. We hatch 
— every week in the year. 
Write for catalog. 


S$. W. Hayes Hatcheries 


Dept. 14 Centralia, Illinois 


J HE government grain storage con- 
tract, wage-hour law explanations, 
hybrid seed corn, merchandising, state- 
wide protection against check forgers, are 
among the things scheduled for discus- 
sion at the mid-summer convention of the 
Indiana Grain Dealers association at Wa- 
wasee, June 24-25, according to Fred K. 
Sale, secretary. 

Speakers will include Ray Bowden, vice- 
president of the Grain Dealers National 
association, who will explain the govern- 
ment storage contract, and the provisions 
of hte wage-hour act; Professor S. R. 
Miles, associate in agronomy, Purdue uni- 
versity, who will discuss “What Hybrids 
Shall I Sell?” 

Don F. Stivor, superintendent of the 
Indiana State Police, will talk on a plan 
which 15. state retail association 
secretaries have worked out with the police 
which will afford a “state-wide protection 
against check forgers.’’ This plan is ex- 
pected to run many forgers out of the 


Deutsch & Sickert Co. 


741 N. Milwaukee Street 
Milwaukee, Wisconsin 


© Norge Pure Cod Liver Oil 
® Staley’s Corn Gluten Feed 
® Staley’s Soybean Oil Meal 
© Big Chief Meat Scraps 


Grain Feed Hay 


meet at Wawasee 
on June 24-25 


state and save feed dealers and others 
heavy losses. 


The association will also stage an “In- 
formation Please’ program which is ex- 
pected to prove very interesting. Associa- 
tion officials are urging dealers to send 
in their questions in advance. 

In addition there will be an “Open 
Forum” discussion of dealers problems, 
with one dealer already scheduled to talk 
on “My Methods of Displaying Merchan- 
dise.” Ii is felt that by such open forum 
discussion many problems of dealers can 
be aired and some solutions secured 
through mutual exchange of information, 
with benefit to all. 


Discuss Many Topics 
At Nebraska Meeting 


Itinerant trucking, grain improvement, 
legislation, merchandising and govern- 
ment programs, came up for discussion 
at the annual convention of the Nebraska 
Grain Dealers and Managers association, 
May 27-28 at the Hotel Fontanelle, Omaha, 
Neb., according to J. N. Campbell, secre- 
tary. 

Speakers included Gene Binning, presi- 
dent, E. A. Dosek, department of agricul- 
ture, Glen H. LeDioyt, secretary, Nebaska 
Grain Improvement association, Dr. F. D. 
Keim, college of agriculture, Lincoln, E. H. 
Sexauer, president, Grain and Feed Deal- 
ers National association, William Mac- 
Arthur AAA, and Lieut. Col. Wm. M. Hoge. 
There was also a lively round table dis- 
cussion of grain and feed merchandising 
problems. 


CEREAL 


GRADING CO. 


MINNEAPOLIS 
Specialize in 
GOOD 
CORN and OATS 
For 
WISCONSIN TRADE 


Prices Right — Service Prompt 
TRY US 


EASTER 


Receivers, Shippers, Elevator Operators 
CONSIGNMENTS SOLICITED 


GRAIN ELEVATOR 
CORPORATION 


Buffalo, N. Y. 


Ground Sc 


HHIAWATHA 


WHEN IN THE MARKET FOR — Poultry Wheat, Feed 
Oats, Wheaty Barley, Feed Barley, Corn, Feeding Screenings, 
reenings — write or wire for quotations. 


GRAIN COMPARY 


MINNEAPOLIS, MINN. 


KASCO 
FEEDS 


TOLEDO, on10 KASCO MILLS, Inc. 


BACKED USE...” 


Complete Line of 
Quality Feeds 
WRITE FOR DEALER 
PROPOSITION 
WAVERLY, N. Y.- 
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He Didn't Die! 


How would you like to celebrate your 
own death! 


Strange as this may seem, it is exactly 
what Fred Zinn, feed manufacturer of 
Battle Creek, Mich., did back in the World 
War days, and recently Bob Ripley's “Be- 
lieve It Or Not’’ column reported the fact. 


Many men were falsely reported killed 
during the World War, but Mr. Zinn is 
probably the only one who benefitted 
from such a report. He had been taking 
action photos of war scenes and sending 
them to the old Leslie’s Weekly magazine, 
which published them at good rates. 


One day Mr. Zinn's regiment was shelled 
mercilessly by the enemy, and the only 
kncewn one who escaped was a former 
newspaperman who said he thought all 
the other members perished. The report 
was sent over press wires in the United 
States, and when the editor of Leslie's 
magazine saw it, he had a special page 
of pictures he had not yet used made 
up for the next issue. With the page of 
pictures he printed a short obituary of 
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Mr. Zinn and prepared a headline read- 
ing “He Died For France.” 


Mr. Zinn, however, escaped that shell 
barrage with painful wounds, and finally 
got to Paris where he was hospitalized. 
Later he obtained a month’s leave and 
then read in Leslie’s Weekly that he had 
died in action. He had no money, but 
three days later a check for $100 reached 
him from the magazine—500 francs, and 
he spent the rest of his month's leave 
in Paris celebrating his own “death” with 
the money. He believed the only reason 
the money reached him was that the edi- 
tors of the magazine neglected to tell 
their accounting department he had been 
reported dead. 

— 


OHIO 


Newark Feed service, Newark has been 
opened by G. Kemnitzer, with a complete 
line of stock feeds. 

Havana Flour mill, Norwalk, operated 
for the past 20 years by Andrew Ringlein, 
has been sold to Harry L. Groff and 
Roswell Green. 


Ottie E. Hockman has purchased the 
Gwinn Milling Co., Washington Court 
House. 

Anderson Elevator Co., Maumee has 
placed a contract for the erection of a 
2,000,000 bus. concrete storage addition 
to the present 1,110,000 bu. unit. 

Harry M. Irk has purchased the Mc- 
Manness Milling and Grain Co., Findlay. 


PENNSYLVANIA 


H. D. Ashway, Chambersburg, Pa., presi- 
dent of the Cumberland Valley Feed & 
Produce Co., and Miss Mildred Scheible, 
were married recently. 

Robert Marwine, feed retailer and whole- 
saler, Mt. Carmel, Pa., died from a heart 
attack recently. He was 46 years old. 

Harry L. Davis, Rushland has opened 
a feed, grist and molasses mixing mill. 


@ AMOS O. DAILEY, 66, president of A. 
O. Dailey & Sons, Inc., Binghamton, N. Y., 
feed and grain firm, died recently after a 
long illness. 


@ J. FRED AUBRY, 50, Aubrey & Co., 
Louisville, Ky., feed firm, died several 
weeks ago of a heart attack. 


Y Get your vacation equipment with your Blatchford Dealer Gift 
credits! Send them in now 


tu Get more Growing mash and early Laying mash business! 
Make them properly and enrich them with Vitadine. 


& Order Vitadine now, to keep your stock up, and to get credits 
for vacation gifts at once. 


WAUKEGAN + ILLINOIS 


INDIANA 


Johnson and Pasko Feed Co., Mont- 
pelier has installed new equipment in 
their mill. 

Jonas Miller has purchased the interest 
of Jerry Mast in the Slabach Feed mill, 
Middlebury. 

George Riebsomer has opened a feed 
store at Connersville. 

Dewey Hudson, Spencer, has purchased 
the Spencer Feed store. 

Farmers Cooperative elevator, Reming- 
ton has purchased the Evans & Hedworth 
elevator. 

A. L. Chrisman, Meredosia is building 
an elevator to cost $48,000. He also owns 
an elevator at Merritt. 


NUTRITION CONFERENCE 


A nutritional conference was held on 
May 23, by the California Hay, Grain and 
Feed Dealers association at University 
farm, Davis, with Dr. G. H. Hart as chair- 
man. 


Subjects under discussion included, the 
Vitamin B complex, Vitamin B synthesis 
in the rumen, rumen physiology, dairy 
cattle feeding, beef cattle feeding, overall 
value of individual feeds for poultry, non 
vitamin essentials for poultry, sheep and 
swine feeding. Officials say there was a 
fine attendance, with much interest shown 
in the proceedings. 


MYLES 
SALT 


A Grade for Every Need 


specify 
Myles Farmers’ Salt 


and 


Myles 
“Stocklik’” Blocks 


Myles Salt Company, Ltd. 


New Orleans, Louisiana 


CHICAGO OFFICE ADDRESS 
Room 1704 360 N. Michigan Ave. 
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Service department for our readers. “Low 
Rates: 35c per line; minimum, four lines 
including heading. 


DIESEL ENGINES FOR SALE 
One 3712 and one 50 H.P. Fairbanks Morse, 
Type Y, Semi-Diesel. These engines are priced 


low and we must move them. 
CHAS. MOLOHAN, INC. HEMLOCK, MICHIGAN 
MAN WANTED 


Between 25 and 30 — sales-minded — college 
education, to develop into an executive posi- 
tion by feed manufacturer already established 
and located in a terminal market in central 
northern territory. Give information you think 
we should have. Write KM 504, “% The Feed 
Bag, Milwaukee, Wis. 


PREVENT — DON’T CURE! 

A healthy digestive tract in poultry and live- 
stock is the best protection against diseases. 
Mashes with UNIVERSAL YEAST raise healthy 
chicks. Yeast gives this protection through its 
enzymes and vitamins. Free formula service. 
RICE LABORATORIES, INC., Dassel, Minn. 


FEED MIXER FOR SALE 
One ton capacity—floor level feed—has motor 
—latest style machine—used short time. Write 
CD-116, % The Feed Bag, Milwaukee, Wis. 


CORN CRACKER AND GRADER FOR SALE 

Cutter — grader — polisher—aspirator, one ton 
per hr. A-l condition, guarantee. Write CM-116, 
Yo The Feed Bag, Milwaukee, Wis. 


HAMMER MILL FOR SALE 

Has 30 H.P. motor — used only short time. 
Like new. Bargain for cash. Write MM-116, % 
The Feed Bag, Milwaukee, Wis. 

NEW FOLDER 

The Duplex Mill & Manufacturing Co., 
Springfield, O., has issued a new, colored 
folder, showing illustrations and giving 
descriptions of the complete feed mill and 
elevator equipment manufactured by this 
well known company. 

Several newly designed and improved 
machines, including the latest model mo- 
tor driven vertical feed mixer and Model 
“L"” hammermill are shown. Some of the 
new items are the all-steel corn crusher 
and feeder, the corn sheller and new 
bag cleaner. 


@ PHILIP W. PILLSBURY was recently 
elected president of the Pillsbury Flour 
Mills Co. to succeed Clark Hempstead, 
who has become co-chairman of the board 
of directors. Mr. Pillsbury is a member of 
the third generation of the well-known 
milling family. A. E. Mallon, a vice-presi- 
dent, has also been made treasurer. 

@ ISMERT-HINCKE Milling Co., Topeka, 
Kan., was damaged by fire last month. 

@ BATTLE LAKE Flour Mill, Battle Lake, 
Minn., was damaged recently by fire 
caused by an overheated exhaust pipe. 

@ PIPER Grain & Milling Co., Clutier, Ia., 
plan to install feed mixing equipment. 

@ JOSEPH SCHAFFER & Son, Springfield, 
Ill, whose plant burned recently have 
moved into a different location, and have 
installed a feed mill, cleaner, molasses 

mixer and batch mixer. 
& 
@ FARMERS Elevator Co., 
Minn., 
mill. 


Bird Island, 
is building a new elevator and feed 
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«FOR FEED CALL” 


“Stormy” 


IOWA FEED COMPANY 
Phone 45177 Des Moines, Iowa 


Midland Hay & Feed Co. 
Beet Pulp and Millfeed 


220-222 Corn Exchange Building 
Minneapolis, Minnesota 


ARMOUR’S MEAT SCRAPS 
NOPCO COD LIVER OILS 
MANAMAR—OMALASS 
KELP—STALEY SOYBEAN MEAL 
Maney Brothers Mill & Elevator Co. 


Minneapolis, Minn. 


Now! - Buy SUPERIOR’S -Pure 


Meat and Bone Scraps 
Digester Tankage | 
Bone Meal—Blood Meal 


Superior Packing Co. 
St. Paul, Minn. 


PURE OLD PROCESS 


LINSEED OIL MEAL 


A Suggestion—Write us today if interested. 
Either Prompt or deferred Linseed Meal. 
Save Money. “Stand by Stan.”’ 


A. L. STANCHFIELD & CO. 


Wholesale Grain and Feed Merchants 
502 Corn Exchange Bldg. Minneapolis 


NOW! Unequalled for making 


food high in sex gen 
Wheat Germ and growth. This blend 


and Carrot Oil of rich vitamin oils 
from fresh wheat germ and carrots is pro- 
duced in our own laboratories. Quality and 
potency guaranteed. Write for descriptive 
literature and low prices. Distributors wanted 


Nutritional Research Laboratories, Inc. 
Department 10 @ South Whitley. Ind. 


Feeding Oat Meal 
Meat Scraps — Beet Pulp 
Malt Sprouts 
Clo-Trate — Cod Liver Oil 
North East Feed Mill Company 


MINNEAPOLIS MINNESOTA 


FEEDSTUFFS 


Both Cash and Futures 
DREYER COMMISSION CO. 


(At it since '92) 
Merchants Exchange St. Louis, Mo. 
Board of Trade Bldg Kansas City, Mo. 


OCcCCIDENT 
MIXED FEED 
MIXED 


Miller Milling Co. 


E. K. STEUL CO. 


MADISON, WISCONSIN 
Manufacturers Representative 
For quality, satisfaction and 


service handle these popular 
Clinton feeds: 


Clinton Corn Gluten Feed 23% P 

Clinton Sweet’d Gluten Feed 18% P 

Clinton Corn Gluten Meal 41% P 

Clanton Toasted Soybean Meal 44% P. 
Linseed Meal 

Oat Products & By-product Feeds 

Blackstrap Molasses In Tank Cars 


Get our prices when in the market. 


(ress 
ETTER RINTING 
435 N. 


SECOND STREET 
MILWAUKEE, WISCONSIN 


We Specialize in 
High Grade Color Printing 


Catalogs and Trade Publications 


ROLLED OATS 


Other DEMON Products 


@ STEEL CUT OATS 

@ WHOLE OAT GROATS 
@ FEEDING OAT MEAL 
@ REGROUND OAT FEED 
@ OAT GROAT FLOUR 
@ PULVERIZED OATS 


Des Moines Oat Products 


Company 
DES MOINES, IOWA 


Clear Quill 


*x MINERALS 


| SELL this mineral 


For _ that is really different 
—it offers a real op- 
portunity for profits! 


TY Advertised in Wal- 
Cattle jaces Farmer. Write 
for details. 


WATERLOO MILLS CO. 


WATERLOO, IOWA 
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“ALL YOUR NEEDS IN GRAIN OR FEEDS" 


Sunset Feed & Grain Co., Inc. 


Amburgo Corp. 46 
rca ‘arms Millin 
Atkins & Durbrow, me 8 CHAMBER OF COMMERCE BRANCH OFFICE 
Blatchford Calf Meal Coviscc.sccccssssssssssssessssssseven 55 BUFFALO, N. Y. MIDDLETOWN, N. Y. 
The Borden Company 10 
Broadway Press 56 Distributors of: 
Bunge Elevator Corp 52 
a 47 CLO-TRATE C-A WOOD PRESERVER SUNSET BRAND FEED 
ay eta Mills Inc - Cod Liver Oil fortified in (Carbolineum America) (an exclusively milk product) 
Gacaal Grading Go 54 vitamins A and D. Pure, honest, anthracene oil. High in flavin, milk albumen. 
Classified 56 The most permanent and milk minerals. 
Herbert K. Clofine 49 
G. E. Conkey Co 26 
Corn Products Sales Co 48 anteed by affidavit. 
Denver Alfalfa Milling & Products Co........... 37 WRITE US FOR FURTHER INFORMATION 
Des Moines Oat Products Co...........ccccescceeeees 56 
Deutsch & Sickert Co ee | 
Doughboy Mills, Inc 2 > 
= 
uplex Mi g. Co ° 
Eastern Grain Elev. Corp 54 Order a Mixed Car of 
Inc. l t Fl 
eo. Foust Co se 
olden Loaf F'lour 
Fredman Bag Co 53 
Fruen Milling Co 51 


General Biochemicals, Inc.............. 
General Laboratories, Inc 
J. J. Gerber Sheet Metal Works 


S. W. Hayes Hatcheries 
Hiawatha Grain Co 
Hotel Imperial 
R. R. Howell Co 
S. Howes Co. Inc 
Hubbard Milling Co 


T. E. Ibberson Co 38 
Iowa Feed Co 56 
Kasco Mills 54 
King Midas Flour Mills 60 
La Budde Feed & Grain Co 5 
Lapp Laboratories, Inc 58 
Limestone Products Corp. of America............ 18 
Maney Bros. Mill & Elevator Co...............:0.00 56 


Mathieson Alkali Works 
Midland Hay & Feed Co 
Morton Salt Co 

Murphy Products Co 
Myles Salt Co 


Napthole Inc. 
National Food Company 
National Molasses Co 

io Oil Products Co 

M. J. Neahr & Co 

New England By-Products Corp 
Northeast Feed 
Northern Milling Co 
Northrup King & Co 


Nutritional Research Laboratories, Inc......... 56 
Oyster Shell Products Corp.........cccccecceseeeeeee 49 
Philip R. Park, Inc 28 
Pecos Valley Alfalfa Mill Co............ccccccecceseees 57 
Chas. Pfizer & Co....... 51 
Pillsbury Flour Mills Co 40 
Prater Pulverizer Co 43 
Quaker Oats Co 16 
Russell-Miller Milling Co = 56 
Ryde & Co....... 52 
Salsbury’s Laboratories 20 


| Sidney Grain Machinery Co 
*Silmo Chemical Co 
Soya Processing Co......... 
E. R. Squibb & Sons.... 
A. L. Stanchfield & Co 
TE. K. Steul Co 
Sunset Feed & Grain Co.. 


Swift & Co..... 

57 
Toledo Soybean Products Co..........ccccccccesseseees 53 
White Laboratories, Inc 24 


Firms that spend mon-y to build qood will are 
less likely to do anything that might nullify the 
effect of their advertising than firms making no 
such investment. It will pay readers to trade with 
The Feed Bag advertisers. 


(The Flour with the Vim and Pep left in) 


Bran an Middlings 


TENNANT & HOYT Co. 


(Higher in Protein) 


LAKE CITY, MINN. 


TRY OUR 


PECOS SPECIAL 
IT’S BETTER 


Your inquiry would be appreciated. 
Pecos Valley 
Alfalfa Mill Co. 


HOME OFFICE 
HAGERMAN, NEW MEXICO 


SWIFT & COMPANY 
SOY BEAN MILLS 


Champaign, Ill. @ Cairo, Ill. 
Des Moines, Ia. @ Fostoria, O. 


Manufacturers of 


SWIFT'S 
SOY BEAN OIL 
MEAL 


Pure old 
process 41% 
protein 
guaranteed 


Phone 
Write 
Wire 

For Prices 
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MOLASSES 


In Block Form 


LAPP’S 


Mineralized Molactas Blocks 
For Cattle, Hogs, Sheep and Horses 


INGREDIENTS 


Dried Molasses and Yeast Solids after Alcohol is 
removed, with added Minerals of Bone 
Phosphate of Lime 
Potassium Iodide — Iron Oxide — Bone Charcoal 
Sucrose — Anise — Copper Sulphate 


THE EASY AND ECONOMICAL WAY 
TO FEED MOLASSES AND MINERALS 


Write for details 


Nevada, Iowa Minneapolis, Minn. 


HOWELL 
FEED PLANT EQUIPMENT 


@ Everything in equipment and supplies for feed 
mills and processing plants. No matter what you 
need we can furnish it promptly and at prices that 
will save you money. We are manufacturers, and 
distributors of the following well known lines: 


Howell Power Transmission Equipment—Diamond Attrition 
Mills—Jacobson Hammer Mills—Howell Roller Mills—Batch 
Mixers—Speed King Corn Crushers—Sidney Shellers—Corn 
Crackers and Graders—Waukesha Power Units—Stearns Mag- 
netic Separators—Howell Combined Scalper and Magnetic Sep- 
arators—Clipper Cleaners—Challenger and Expert Clover Scari- 
fiers and at HulNers—Ceresan Treaters—Soweigh Scales— 
Calumet Elevator Buckets—Gopher and Atlas Belting—Western 
Pellet Machines—Marvel Molasses Process—MacClellan Batch 
Mixer— Vita Cereal Mills—Midget Marvel Flour Mills. 


Complete information and prices on request 


MINNEAPOLIS, MINNESOTA 


Established 1879—61 years of service to the Feed Industry 


FOR SATISFACTORY RESULTS 
IN EVERY BRANCH OF 

THE GRAIN BUSINESS 

TRADE WITH 


ARGILL 


INCORPORATED 


MINNEAPOLIS AND ALL 
PRINCIPAL TERMINAL MARKETS 


Special Attention Given To Barley 
And All Feed Grains Shipped To 


MILWAUKEE 


Read the Cargill Crop Bulletin 


MORTON’S SALT 


Highest Quality 


| 


Prompt Service 


MorTON SALT COMPANY 
MILWAUKEE WISCONSIN 
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= = 
= 

2 

—— = 


BIG 


PRIZE 


8 Big Broadcasts Each 
Week Boosts Sales 
For YOU 


WLS - Chicago 8:00 to 8:30 C.S.T. 


WHO - Des Moines 8:30 to 9:00 C.S.T. 
Each Saturday Night 


WOWO-Ft. Wayne 6:30 to 6:35 C.S.T. 
Each Week-Day Morning 


Tune in these business getting pro- 

grams. Hear about the $5000.00 

CeDps Ou # “of inner worth of prizes offered to users of 
Murphy Concentrates and Minerals. 

Why not give your customer an op- 

“ae ge RY portunity to win a Tractor, All-Crop 

Harvester, Studebaker Car, Radio, 

: Refrigerator or any of the 132 prizes 
offered? Handle Murphy’s Concen- 

ay AY |jth lo JULY 3I st trates so that the many farmers in 
Pere er your trading area who will enter this 


big contest can buy Murphy's at 
your store. 


Are You Losing This EXTRA Business? 


Murphy’s Big Prize Contest and weekly educational feeding broadcasts over 3 big radio 
stations pull up the slack in summer feed sales for Murphy dealers. 


Join up with these business getters and let them work for you. Hundreds of feed dealers 
cash in big each summer. They 


SELL MORE MURPHY’S CONCENTRATES 


to straight grain feeders and careful, thrifty farmers who dodge big cash outlays for feed. 
Don’t pass up this opportunity to get your share of this EXTRA Summer business. Invite this business 
to your store. Write today for full particulars about a valuable Murphy Dealers’ franchise. Let us show 
you how we help you get this EXTRA business without interfering with any of your present lines. 
Write or wire us today! 


MURPHY PRODUCTS CO. e BURLINGTON, WIS. 
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IMPROVED ROADS MAKE 
FARM LIFE HAPPIER ... 


OOD roads carrying swiftly moving auto- 

mobiles and motor trucks have made the 
farmer virtually a suburban resident of the city. 
Trucks deliver all needed merchandise to the 
farmer’s door and carry produce to market, 
while the automobile takes him and his family 
to the city for shopping and entertainment. 
Improved highways have greatly ccntributed 


to the progress of agriculture in America. 


KING MIDAS FLOUR also contributes 
to the enjoyment of better living — both 
on the farm and in the city. Housewives 
everywhere know that King Midas flour 
may always be depended upon to produce 
big, wholesome, tasty loaves of bread and 


delicious, tempting rolls, cakes, and pastries. 


KING MIDAS FLOUR MILLS 
MINNEAPOLIS MINN. 


i 
WE FLOUR 
+ 


